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61 Sales Placed 
At 5,850,000 
For 7th Best 


Cars Close Strong 
After Starting Year 
On a Weak Note 


. By Robert M. Lienert 

r Associate Editor 

§ LIGHTS wink out in the 
Ashowrooms next Saturday 

ht, the industry will ring down 
the curtain on a sales year that 

off to a floundering start but 
ished on a strong note. 

Indications are that upcoming 
1962 could be one of the best sales 
ea the industry has ever en- 


The year 1961, with a projected 
overall total of 5,850,000 new-car 
registrations, must be tabbed as 
néther great nor lousy. It will 

« seventh best in history. 
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Minnesota Names Leaders— 


New Dealer Officers 


DETROIT, DECEMBER 25, 1961 


Officers were elected at the 42nd annual convention of the Minnesota Automobile 
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Starts on Page 12 
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Task Unit Credited 
With Aid to Dealer 
Profit Picture in ’6l 


| eres: year 1961 opened with many 
dealers alarmed at what they 
termed a rapidly deteriorating prof- 
it situation which threatened ruin 
to a considerable portion of the 
dealer body. 

This situation led to the crea- 
tion of a National Automobile 
Dealers Assn. Task Force, charg- 
ed with seeking speedy improve- 
ment. 

Last week a spot check by AuTo- 
MOTIVE News of dealers across the 
nation indicated that most were 
pleased with the benefits which 
came as a result of Task Force ac- 
tion, although they see much still 
to be done. ; 


adopted. Ford and General Motors 
give 15-day deferred billing, while 
Chrysler and American Motors re- 
fund one-sixth of one percent of a 
dealer’s purchases. 

+ * & 
WISCONSIN Ford dealer sum- 
med up the feelings of the pro- 

ponents of the program with this 
comment: “It’s a good plan. Any- 
thing that reduces our expense of 
doing business is a help.” 

Since the inventory assistance 
has been in operation only a few 
months, it is difficult to determine 
what it will mean to dealers on 
an annual basis. 


Dealers Assn. Seated are Mal Nichols (Rambler), left, Minneapolis, first vice-president, 
and R. E. O'Connell (Ford-Mercury), Marshall, president. Standing, left to right, are 
George F. Ziesmer (Ford), state director for the National Automobile Dealers Assn.; 
Curtis Berg (Ford), East Grand Forks, second vice-president; Leo Faricy, St. Paul, MADA 


However, some retailers estimate 
it will save them $5 to $15 per car, 
and a Southwest GM dealer says it 


* * * 


IMPACT cars, however, which 
have highlighted the sales pic- 


* * * 


— gained from the fac- 


tories included floor-planning . 
interest ex- 


tute all year long, are on their way 
toan alltime record with 1.9 million 
tgistrations shaping up for 1961. 


Imports also did better in 1961 

flan many seers had predicted 

md will wind up the year with 

— 385,000 registra- 
S. 


Compacts will account for about 

percent of this year’s registra- 

is, and imports, 6.6 percent. 
year, compacts gathered 24.7 
cent of the Overall market with 

121655 registrations. Imports, with 

85 registrations, had a pene- 
tration of 7.6 percent. 
* BS * 
1959, compacts were good for 

612,418 registrations and 10.1 per- 
cent penetration. The score for im- 
ports was 614,131 registrations and 
102 percent penetration. 

Thus, in two years’ time, com- 
pacts have more than tripled 

r registrations while imports 
have been reduced by more than 
one-third. 

This year’s overall total registra- 
tion count will fall somewhat short 
of the diehard optimists’ predictions 
of six million new cars. On the 
other hand, the projected total will 
exceed the consensus estimate of 
57 million, expressed early in the 
year. 

The prognosticators were a bit 
high on compacts and slightly low 
on imports a year ago as they 
looked ahead to 1961. Average esti- 

(Continued on Page 4, Col. 5) 





Top Cars 


New-car registrations for 10 months, 
plus two states for November: 


19%! 
Pos. Make og 
11,279,205 Chev. 1,420,327— 1 
2—1,102,794 Ford 1,179;467— 2 
8— 305,916 Rambler 359,607— 4 
4 296,175 Pontiac 332,183— 5 
5B— 258,156 Olds. 287,554— 7 
"6— 255,530 Mercury 248,773— 8 
1— 254,631 Plym.  381,940— 3 
8 229,797 Buick 211,797— 9 
%— 190,270 Dodge  309,527— 6 
W— 114,391 Cadillac 121,297—10 
— 74,803 Chrysler 64,702—12 
R— 57,344 Stude. 91,502—11 
B— 24,156 Lincoln 16,769—13 
M— 98,625 Imperial 13,141—14 
$32,226 Misc. 462,891 
Total All Makes 
4,784,119 5,501,477 








*—Mercury and Comet combined, 
a | er 


general manager, and Arnold Esser (Pontiac-Cadillac-Rambler), secretary. 





To Guide Atlantans— 


Wesley O. Slate jr., left, new president of the Atlanta Automobile Dealers Assn., 
receives the gavel after his election. Others, from left, are Thomas R, Reid, civic and 
governmental affairs manager for Ford Motor Co., speaker; Harmon N. Born, first vice- 
president; N. Lamar Ferrell, honorary secretary-treasurer, and John O. Mitchell, re- 


tiring president. 


- 


assistance, a 2 percent discount 
holdback and higher allowance on 
parts used in warranty work. 

For most dealers, however, 
major factors in the improved 
trading position, which, in turn, 
has brightened the profit picture, 
aren’t listed among the formal 
Task Force gains, but some, at 
least, were subjects of discussion: 

1. A more careful gearing of pro- 
duction to sales so that dealers are 
not crushed under a burden of 
heavy and outdated new-car inven- 
tories. 

2. More salable merchandise. 

3. A general improvement in the 
economic situation with the conse- 
quent public confidence so vital to 
auto sales. 

ok * * 
OT all dealers, of course, are in 
the same profit position, but, 
generally, it is conceded, the atmos- 
phere is much improved. 

Incidentally, the suggestions for 
the future offered by dealers in 
the spot*check dealt importantly 
with keeping production in check 
so that it does not outrun sales. 
Although there were some dissen- 

ters, most dealers queried were 
happy about the floor-planning as- 
sistance which four makers have 





Output at 148,000 on Holiday Eve 


By John E. Walsh 
Staff Writer 
(Eyer auto production this 
week will hit the lowest level in 
11 weeks, with most plants on a 
four-day schedule because of the 
Christmas holiday. 

Last week’s output dipped to 
147,866 units as the holiday week- 
end got under way with the elimi- 
nation of Saturday operations. 
The count was 10.6 percent under 
the previous week’s 165,366 units, 
but 28.5 percent higher than the 
115,055 assemblies in the like 
week a year ago, 

The assembly of 165,366 cars in 
the week ended Dec. 16 was the 
highest for any week since the pe- 
riod ended Jan. 30, 1960, when 173,- 


311 units were built. 
* * * 


ASED on the industry’s daily 
rate for last week, the four-day 
total through Friday (Dec. 29) 
should reach 106,225 assemblies, the 
lowest since the week ended Oct. 11, 
when output was held to 96,362 
units because of the UAW strike 
at Ford. 
Adding further to this week’s 





cutbacks, five of Chrysler Corp.’s 
six assembly .plants will be idle. 
Only the Chrysler-Imperial lines 
in Detroit will be active. All 
plants are scheduled to resume 
full production Jan. 2. 

Truck output also felt the effects 
of the start of the holidays last 
week, with the total of 26,202 falling 
7.1 percent under the previous 
week’s 28,217. In the like week a 
year ago the count was 19,364. 


Production of Dodge trucks will 
be resumed this week after a 
month-long strike. Divco still is 
down due to the walkout which 
began early in October, while Mack 
is almost back to normal after a 
44-day strike. 

The 11 compact cars accounted 
for 33 percent of last week’s pro- 
duction on 48,960 assemblies, com- 
pared with 57,136 in the week ended 


(Continued on Page 27, Col. 1) 


Inside Automotive News... 


on road. Page 8. 


115 counties account for nearly half of U. S. cars 


Dealer-of-the-year nominations. Page 6. 
Economy Run rules for 1962. Page 2. 
Engineering progress in automatic drives. Page 


Profile of the auto dealer. Page 19. 


Sales tests: Cadillac, 





Page 18; Simca, Page 30. 





has already cut his 
pense 60 percent. 
* * ok 

CALIFORNIA Lincoln-Mercury 

dealer believes deferred billing 
will save him $300 per month, and a 
Midwesterner said the Chrysler 
program earned him more than 
$375 in October and November. 

On the other hand, a Northwest 
Chrysler-Plymouth merchant said 
the plan netted him only $40 during 
those two months. The dollars-and- 
cents return, of course, depends 
upon the number of cars a dealer- 
ship handles and on the cost of 
those cars. 

Not all dealers are in favor of 

(Continued on Page 4, Col, 1) 





Long Fight Looms 


In Discount Suit; 


New Delay OK’d 


By William Carroll 
West Coast Editor 

OS ANGELES.—A long court 
battle is shaping up in the 
Justice Department’s case charging 
General Motors with violating anti- 
trust laws by shutting off the sale 
of new Chevrolets through discount 

houses and referral services. 

Attorneys expect the case to 
take two or three months, and 
they believe it will go to trial 
next September or October. Both 
GM and the government appear 
to be preparing for an allout fight. 
At a hearing last week, United 

States District Judge Thurmond 
Clarke postponed arraignment and 
pleadings by the defendants until 
Jan. 15. GM attorneys have moved 
for dismissal of the charges against 
the individuals indicted, and the 
government has until Jan. 5 to 
reply to the motion. 
* ok * 

HE. case began last October 

when a Federal grand jury in- 
dicted GM, three Chevrolet dealer 
associations and four Chevrolet ex- 
ecutives on charges of engaging in 
a conspiracy to stop Los Angeles- 
area Chevrolet dealers from selling 
new cars through discount houses 
and referral services. 

Individuals named were K. E. 
Staley, Chevrolet general sales 
manager; Lee N. Mays, assistant 
general sales manager; Roy M. 
Cash, Pacific Coast regional man- 
ager, and Robert M. O’Connor, 
Los Angeles zone manager. 
Dealer associations indicted were 

(Continued on Page 4, Col. 3) 
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Some Worry About Profit Squeeze .. . 


Top Executives See Gains in 62 


to the actual expenditure rate in 
the third quarter of $34.7 billion. 

Confidence that the new year 
will result in a substantial increase 
in demand for heavy-duty and 
multi-stop trucks was sounded by 
H. J. Nave, executive vice-president 
of White Motor Co. 

Nave said that he fully expects 
White’s broadened marketing op- 
portunities combined with planned 
marketing programs and new 
model engineering advancements to 
make it possible for all White 
branches and distributors to better 


fears which i their share of the market in 1962 
a meg: ngpronacll lay aatalpeaaaaaed and show a substantial increase in 


throughout the country.” 
Harvey S. Firestone jr., chair- on ee _, * 
man of Firestone Tire & Rubber : 
Co., said: “As we close 1961, the R. EMERSON P. S aa di- 
rubber industry will record the rector of economic en for 
second largest year in its history | the U. S. Chamber of Gece 
and the momentum that has been | °°°S business improving throug 
built up in the fourth quarter 1962 from beginning to end, barring 
‘ . ‘ 1 problems. 
will carry the industry in 1962 a 
into what is predicted to be its | ,4° said auto sales may reach 
6.7. million domestic units plus 


the United States will set records 

next year. He estimated that the 

industry will ship 132 million tires 

next year, up nearly 8 percent from 

this year’s total. 
* 


By Kenneth C. Kelley Jr. 
Staff Writer 


PTIMISTIC predictions on busi- 

ness prospects in 1962 continued 
to be heard from top business exec- 
utives last week. The consensus is 
that business will be a bit better 
than it was in 1961. 

There were some less optimistic 
comments. Many of these dealt 
with the profit squeeze that is 
afflicting some industries. How- 
ever, there were executives who 
could be optimistic about profit 
prospects. 

In Canada, two top auto execu- 
tives expressed contrasting views 
on the outlook for their industry 
in that country in the year ahead. 

“In 1962, more automobiles will be 
manufactured in Canada than dur- 
ing any previous year in Canadian 
automotive history,” said E. K. 
Brownridge, general manager of 
American Motors of Canada. 

He predicted that imports will 












HE “Soaring Sixties” will live up 

to their advance billing in 1962, 
according to A. J. Ashe, economist 
and director of business research 
for B. F. Goodrich Co. 

The predicted improvement in 
business activity “will occur with- 
out a substantial rise in consumer 
prices, in spite of all the inflation 

































Christmas Fantasy— 


Visitors to the Christmas Fantasy displayed in the Ford Rotunda in Dearborn came 
upon this gigantic Christmas tree just inside the main doors. The tree glistens with 
15,000 colored lights and is festooned with 2,000 imported Belgian ornaments. Nearby 
is the cathedral-like entrance to the inner court and its life-size Nativity scene, This 
is the ninth year the Rotunda has been converted into a Fantasyland under the direc. 
tion of Rudy Speerschneider, of Display and Exhibit Co. More than five million per- 
sons saw the previous eight presentations. 


Mobil Run Rules Revised, 



































get a smaller share of Canadian 
sales while production of cars in 
Canada tops the record of 375,000 
units set in 1955 and total sales run 
at a brisk pace. 

* * 

ON W. TODGHAM, president of 

Chrysler of Canada, said there 
is no reason to expect peak auto 
sales or lower auto prices in Can- 
ada until the changes suggested 
by the Bladen Royal Commission 
are made. 

“Our company is confident that 
1962 will be a peak year for most 
businesses,” he said. 

Rubber industry executives 
were unanimous in predicting a 
good year for the industry in 
1962. 

J. W. Keener, president of B. F. 
Goodrich Co., said total new rubber 
consumption and total tire sales in 


Title Law Seen 
Bringing $500,000 
Yearly to Georgia 


ATLANTA. — Georgia would be 
expected to receive more than half 
a million dollars in fees each year 
should the auto title registration 
law be put into effect, says Murray 
A. Chappell, assistant director of 



































in business in the United States, 
launched midway in 1961, will ad- 
vance substantially in 1962 as all 
basic industries—and particularly 
the rubber industry—step up their 
production pace to meet what now 
looms as a record demand for their 
goods and services,” according to 
M. G. O’Neil, president of General 
Tire & Rubber Co. 


Pegngeenns banks appear to 


loans, reported the Federal] Reserve 
Bank of Chicago, if credit needs 
rise as a result of the current up- 
ward trend 
This is the case even though loans 
are now at a high level relative to 
deposits if judged in terms of ear- 
lier postwar years. 


and equipment are expected to 
continue their increase into 1962, 
according to the latest survey con- 
ducted jointly by the Department 
of Commerce and the Securities & 
Exchange Commission in late Octo- 
ber and November. , 


most prosperous year.” 
400,000 imports. 
“The forward and upward trend fs — 


Publishing Co. 


ES * * 


be in a position to increase their (Continued on Page 25, Col. 1) 


Battery-Additive Maker 
Drops Suit Against U. S. 


in business activity. 


Business outlays for new plant 


Expenditures in the first quar- 
ter of next year are scheduled at 
a seasonally adjusted annual rate 
of $36% billion, back to the 1960 
spring high and 6 percent above 
estimated outlays for 1961. Plant 


afford another long legal battle. 


The steel and machine-tool indus- 
tries will have better years in 1962 
than they have had this year “but 
their outlooks are subject to plenty 
of ifs,” according to Irwin H. Such, 
editorial vice-president of Penton 


“The recent improvement in the 
steel operating rate is a situation 
all of us connected with the steel 
industry have been hopefully anti- 
cipating over almost a year of 
very low production,” according to 





WASHINGTON. — The manu- 
facturer of AD-X2 battery addi- 
tive, Jess M. Ritchie, has dropped 
his $2-million-plus damage suit 
against the government. The 
California manufacturer instigat- 
ed suit in 1958, claiming that the 
National Bureau of Standards in 
its contention that AD-X2 was 
useless had ruined his business. 
Ritchie’s Washington attorney 
explained that his client could not 


The U. S. Court of Claims, with 
the approval of the Justice De- 
partment, permitted Ritchie to 
withdraw his damage claim, but 
























By William Carroll 
West Coast Editor 


LOS ANGELES.—Revised United 
States Auto Club rules for the 1962 
Mobil Economy Run divide en- 
trants into eight classes based on 
engine size, transmission and price. 

Under other changes, only one 
car of each make and model will 
be able to compete, there will be 
no distinction between experi- 
enced and novice drivers, while 
men and women will compete on 
equal terms. All entries must be 

in by March 3. 

The run starts in Los Angeles 
March 31 and ends in Detroit 
April 5. 

The new classifications are: 

Class A, compact cars, manual 
three-speed transmission with an 
engine displacement under 200 
cubic inches. Eligible cars include 
Falcon with either engine, Rambler 
American, Chevy II with either en- 
gine, Corvair, Lancer and Valiant 
with 170 engine. Fairlane six, 
Comet with either engine, Meteor 
six, Lark six, Tempest four, Buick 
Special six and Rambler Classic 
six. 

Class B, compact cars with auto- 




















































Cars Split Into 8 Classes 








or Custom (292-cubic-inch V-8), 
Plymouth Savoy or Belvedere (318- 
cubic-inch V-8), Plymouth Fury 
(361-cubic-inch V-8), Dodge Dart 
(318-cubic-inch V-8), Dodge Dart 
330 or 440 (361-cubic-inch V-8), 
Rambler Ambassador (327-c u bic- 
inch V-8) and Pontiac Catalina 
with 389-cubic-inch V-8, 

Class G, medium-price standard 
V-8s with automatic transmission. 
They include Chrysler Newport and 
300, Oldsmobile Dynamic 88 or 
Super 88, Mercury Monterey and 
Custom, Pontiac Star Chief or 
Bonneville, Buick LeSabre and In- 
victa, and the Dodge Polara 500. 


Class H, luxury cars with auto- 
matic transmission. They are 
Buick Electra 225, Imperial, 
Chrysler New Yorker, Oldsmo- 
bile 98, Cadillac and Lincoln- 
Continental. 

According to USAC rules, officials 
may choose a two-door sedan in 
Classes A, B, C and D, or one of 
the more expensive models in other 
classes if conditions warrant. 
Otherwise, classifications are based 
on selection of a four-door sedan, 

Power steering and power brakes 
are standard in Classes F, G and 
H. Class H cars may be selected 
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the state’s motor vehicle license} and equipment expenditures for the suit was dismissed with |matic transmission and engines| /: , ve 8 4 t 
unit. the fourth quarter of this year | prejudice and cannot be re- | under 160-cubic-inch displacement.| With factory air conditioning in-} , 

Chappell believes the program| are expected to be at an annual | instated. They include Corvair, Falcon,| Stalled at USAC’s option. t 
would become self-supporting, once| rate of $35.9 billion, as compared Chevy II four and Comet. Meanwhile, a sudden but not un- 

A Chrys] 

it is activated. There would be a $1 Class C, compact cars with auto-| expected move by the rysler-} 
registration fee for each car. ‘ : matic transmission and engines of| Plymouth Division upset plans by] , 

At present, the situation is this:|]| This Week in Summary .. . 161 to 200-cubic-inch displacement.| the local Plymouth dealer associa-] | 
mee saw wos paasen at: the last see-1l Eligibles include Rambler Amer-| tion to enter cars and drivers. 
sion of the General Assembly but A e & ican, Special six, Fairlane six, wea tee —_ “Ss ‘ 
no funds were designated to launch t t hy Meteor six, Tempest four, Chevy II oul is decide 6 
the program. Gov. Ernest Vandiver u omo ive ews eview six, Rambler Classic six, Lancer| ll Valiant entries in the event | 
says he will not allocate the re-|| Production— and Valiant with 170 engines,| One result was that Art ~— an 
quired funds until he is sure the Car output this week will fall to an estimated 106,225 units as the || Comet six, Lark six and Falcon six.| Economy Run pro Pivm ath I 
state will have a good year finan- holiday season puts a temporary crimp in the all-out production Class D, luxury compact cars | Scheduled to oS —— 
cially. surge. Page 1 with automatic transmission and | WS promptly signe a e 4 1 | 

However, there is tangible opti- ; : “a % engines of 201 to 260 cubic inches. | Francisco Bay Area Dodge de s 
mism about the state’s economy. Sales They are Lark V-8, Valiant and - Ac 2» ne taal J 
Revenue Commissioner Dixon Ox- 5 4 Lancer with 225-cubic-inch en- rysler . \ 

D y , “ ’ le 
ford recently announced that ©0l-|| yp soar in the tae mute wits the expectation fine fatal noeccas || kine, Tempest, Olismabile as, | AvTononive News “we've had peat | 
- agg aoceeee than $2 mil-|| pegistrations will be the seventh highest on record. Page 1. — Fairlane and Meteor folks have been in so deep, we fe 

On Dec. 14 a joint legislative e Class E, standard six-cylinder| ured we might just as well centra: 
a eeaementes | wi eat oie 5 pleased with the benefits they have obtained || ¢@™S with automatic transmission. ae pg aca es ae r 
amendment to the Appropriation|| since the NADA Task Force was set up but they feel there is still || Listed are Chevrolet Biscayne, dealer association) have borne te! °# 







Act to activate the program. They 
asked that the program begin in 
1962 with the titling of only 1963 
automobiles, starting when the ’63s 
appear on the market. This pro- 
posed change would take five years 
to get all Georgia cars registered. 








Chevrolet Dealers 


Shun Auto Show 


COLUMBUS, O.—Chevrolet deal- 
ers, who account for about one- 
third of the new-car sales here, will 
not take part in the 1962 Columbus 
Auto Show, scheduled Jan. 19-24 at 
the Ohio State Fairgrounds. 

A spokesman for the Columbus 
Automobile Dealers Assn., sponsor 
of the show, attributed the non- 
participation to a “family quarrel.” 
A president of one of the Chevrolet 
dealerships blamed it on person- 
ality conflicts and said the six 
dealers “can’t see eye to eye.” 

The association said there has 
been an over-subscription for the 
display space. The Chevrolet deal- 
ers are expected to participate in 
1963, as they have in the past. 


plenty to be done, especially in the area of gearing production to 
sales. Page 1. 

ok * * 
Yearend Reviews— 

Dave Wilkie reports that the auto industry made lots of news in 
1961, most of it good, with the rising trend in sales one of the top 
stories. Page 6. Yearend statements from top business executives are 
optimistic. Page 2. 

* * * 
Labor— 

A New York dealer is ruled innocent of unfair labor practice 

charges which were made after a strike in his shop. Page 3. 
ok ES * 
Leading Markets— 

Los Angeles County heads the list of 115 counties which have 
almost 46 percent of the cars and trucks on the road in the nation. 
Page 8. 

* * * 
Engineering— 

The American auto industry continues to improve on the automatic 
transmission, a feature on which the American companies are ahead 
of auto makers in other parts of the world. Page 12. 

* ES * 


Sales Test— 
The 1962 Cadillac is put to the test over 2,500 miles and found 
excellent. Page 18. Simca sales test. Page 30. 
* * * 
Advertising— 
The Better Business Bureau in St. Louis raps the advertising 
methods used by a few dealers in that area. Page 19. 


Dodge Dart, Ford Galaxie, Mercury 
Monterey and Plymouth Savoy. 
Class F, low-price standard 
sedans with automatic transmis- 
sion. These are Chevrolet Biscayne 
or Bel Air (283-cubic-inch V-8 en- 
gine), Chevrolet Impala (327-cubic- 
inch V-8), Ford Galaxie (292-cubic- 
inch V-8), Ford Galaxie 500 (352- 
cubic-inch V-8), Mercury Monterey 





















Wolfram Due to Return 


To Office Tuesday 

LANSING.—Jack F. Wolfram, 
Oldsmobile general manager, is ex- 
pected to return 
to work Tuesday. 
He has been 
away from the 
office since suf- 
fering a coronary 
attack Oct. 8. 

Wolfram, 62, 
has been Oldsmo- 
bile general man- 
ager since 1951, 
the longest ten- 
ure of any car- 
Jack F. Wolfram division chief in 
the automotive industry. 































brunt of expenses and time. We're 
trying to help and spread out the 
expenditures.” 


Roberts Urges 
National Center to 


Study Accidents 


WASHINGTON.—A National At 
cident Prevention Center—propos¢l 
by Rep. Kenneth A. Roberts, Ale 
bama Democrat—“will pay for it 
self by saving local tax dollars 
Roberts told the American Sociely 
of Safety Engineers. - 

Roberts said the money appre 
priated by Congress would & 
“seed money” to encourage state 
and local government units, ® 
well as individuals, institutions a” 
foundations, to increase their & 
forts under the guidance of natiol 
ally recognized experts.” i 

The Roberts bill would coordinalé 
research and disseminate inform* 
tion as well as make money aval 
able. 
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SESSION that holds consider- 
able promise at the upcoming 
tional Automobile Dealers Assn. 
vention in Atlantic City is Task 
ce Day, with a whole afternoon 
‘get aside for dealer participation in 
the form of questions and answers. 
This could be one of the most 
fruitful activities of the associa- 
tion, meeting a complaint that 


came 


with f= gome NADA officers seek to make 
sarby the association a secret society by 
This gagging independent thinking in 
lirec- | jts councils. 
Per- There are those who think that 
NADA would be more effective in 
a its relationships with the auto mak- 
ers and with government if it spoke 
with one voice. 

The difficulty is that this can 
never be, except in the area of gen- 
eralities. Dealers cannot speak with 
one voice because dealers do not 
operate the same way or think the 

J-8), | same way. Their genius lies in their 
318- | independence, in their refusal to 
ury § conform. 
Dart Many dealers are happy with 
Dart | their lot. They base their operation 
7-8), 1 on service. They cultivate their cus- 
ic- ¥ tomers and serve them well. 
ling} On the other extreme are the 
wheelers, some basically honest in 
jard | their approach, saying the new-car 
sion. | buyer wants cut price and this is 
and | what they will give him. 
3 or In between are dealers who try 
fnd!f ape both — they make the 
in. daims of the service dealer and 
0 n- | then give away the dealer prep- 
B sration allowance in order to 
to- meet the price of the wheeler. 
are These dealers really have trouble. 
al, And in some markets, dominated 
n0- | py the cut-price tactics of the 
in- | wheelers, there seems to be little 
Y alternative. 
‘ials Aside from the differences in 
| | @aler thinking, they can’t solve 
> of | their problems by themselves be- 
ther | cause their problems are related to 
ant. | ofhers—the factories, the govern- 
isd | ment, and, most importantly, the 
n. | public. 
kes For this reason, many dealers 
and! contend that the best way to meet 
ted | their problems is to bring them into 
M- } the open and shed some light on 
them. 
hd The secret-society approach al- 
"by lows little men with loud voices to 
'Y1 stifle independent thinking, some 
cla dealers complain. 

So go to Atlantic City, Feb. 3-7, 

- and give other dealers the benefit 
{ of your thinking. Task Force Day, 
- by the way, is Tuesday, Feb. 6. 

on o* * + 

th, | Hot Chocolate 

an OTES from here and there: 
al- Asked our man who covers Ford 
“ Fleishman Will Head 

su | Cleveland Dealer Group 
fig- CLEVELAND.—Philip Fleishman 
ral | (Chrysler-Plymouth) has been 
sal: | elected president of the Cleveland 
uth} Automobile Dealers Assn., succeed- 
the} ing Philip A. Snyder (Ford). 


2're Other officers include Earl W. 
Foos (Oldsmobile), first vice-presi- 
dent; Robert B. Wick (Lincoln- 
Mercury), second vice-president, 
and George F. Sheffler (Rambler), 
treasurer. 
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Dealer Forum 


by Robert M. Finlay 


too. 


at the Ford division? 
“Mr. Iacocca, SIR.” 


“Oh, Mr. Hot Chocolate, you 
mean.” 
* 


Better Days 


+‘ import share of the United 
States market is well down from 
the pre-compact days, but a veteran 
import dealer, Francis. Fitz-Mau- 
rice, of Waterbury, Conn., notes: 

“Now that they have shaken the 
coconuts out of the trees (the deal- 
ers in for a quick buck), the market 
is coming back nicely. My sales and 
profits are up.” 

And he comments on an old 
f:iend and fellow dealer in a near- 
by city: 

“That ‘old faker’ in New Pres- 
ton has more of these bugs run- 
ning around over there than flies 
in a cowbarn in August.” 

Incidentally, the dealer of whom 
he spoke exemplifies the value of a 
good dealer. This dealer had sold 
DeSotos to generations of farmers 
in New Preston until, as he put it, 
“I couldn’t find anyone to talk to 
about DeSotos in Detroit anymore.” 

The demise of DeSoto was not a 
matter of the quality of the product 
but of the support it got from the 
maker. 

The DeSoto this dealer sold is in 
marked contrast to the Saab he 
now sells. The DeSoto tended to- 
ward the luxury side; the Saab is a 
finely built car, but being two- 
stroke, many Americans tend to re- 
late it to a washing machine or 
lawn mower. 

The farmers around New Preston 
neither know nor care about two- 
stroke engines, but they have con- 
fidence in the dealer and so they 
buy. 

His name, by the way, is Norman 
Couch. 


* * 


* * * 


Gypsy Violins 

E reason Fitz-Maurice calls 

him, affectionately, an “old 
faker” is that they were listening to 
gypsy music in Sweden one eve- 
ning. When the violins became 
silent, Couch leaned over and 
asked: 

“Franny, do you have ten dol- 
lars?” 

Fitz-Maurice handed him the $10, 
which Couch handed over to the 
musicians with a gracious air, say- 
ing: 

“Wasn't that beautiful, Franny? 
Wasn’t that worth ten dollars?” 

Franny’s not sure. 

* * * 

> salesman, up to Detroit 

from San Antonio, says it’s a 
lot easier to sell cars down South, 
but a lot more profitable to do so 
up North. He was talking about the 
Detroit market, and it’s real nice 
to hear someone speak kindly of 
the retail auto market here. 

I remarked that the Chevy II had 
climbed up fast, and he cautioned: 

“It didn’t climb by itself. It 
took plenty of pushing from deal- 
ers and salesmen.” 

The four-cylinder model, especial- 
ly, takes a little getting used to. 
He’s too young to remember the 
fours. The roughness is a char- 
acteristic of the beast. Once you 
get used to it, you sell it like a 
tiger. 

ok * * 


Good Luck, Mr. Koval 


A CHARMING note from Mary 
A. Romanosky, cashier of Koval 
Bros. Koval recently received the 
Chrysler franchise in Mahonoy 
City, Pa., after 37 years as a new 
and used-car dealer there. 

She asks if it would be a news 
item that Joseph Koval had receiv- 
ed the appointment, 

“We all think it something,” 
she said, “that after all the years 
in business and losing the DeSoto 
agency and taking on a new 
agency, it is quite a new venture 
and trust for good luck with it, 
and for Mr. Koval.” 

And we extend our good wishes, 





































what they call Lee A. Iacocca out 


No, I mean when he’s not there. 

























Williams Gives Ouachita 


$100,000 Endowment 


ARKADELPHIA, Ark.—Birkett 
L. Williams, Cleveland Ford deal- 
er and immediate past president 
of the National Automobile Deal- 
ers Assn., has given $100,000 to 
the Ouachita Baptist College En- 
dowment Fund. 

Williams, a 1910 graduate of 
Ouachita, last year gave the col- 
lege the new A. U. Williams ath- 
letic field. Birkett Williams Hall 
on the campus is named in his 
honor. The school said his most 
recent gift is the largest single 
contribution the college received 
in its 76-year history, It kicked 
off the college’s new $1.3 million 
endowment campaign. 








Akron Dealers Elect— 


AKRON.—The retail automobile 
business is caught in the same 
profitless vice that all small Amer- 
ican businessmen find themselves, 
Retiring President Glen A. West 
told the Akron Automobile Dealers 
Assn. at the 36th annual meeting. 

“Something must be done on a 
state and national basis to help 
if the independent businessman 
as we know him is to survive,” 
West said. 

Owner of West Chevrolet, Inc., 
in nearby Mogadore, West describ- 
ed the present situation as “cha- 
otic.” 

Labor costs have continued to 
rise at a time when profits from 
sales no longer subsidize the in- 
creased costs of doing business, he 
contended. 

The basic reason for business 
failures among automobile dealers, 
West said, is the “extremely large 
capital investment required as com- 
pared to the small profits in return 
due to the competitive market in 

which we find ourselves.” 

“Today’s consumers are getting 
the finest automobiles ever built 
at a price so low that it does not 
provide the necessary margin of 
profit for the merchant to remain 
in business,” West said. 

He noted that six Summit 
County dealers have gone out of 
business, most of them in the past 
year, “because of the inability to 


Ohio Dealer Unit 


Chooses Sisler 


CANTON, O.—John Sisler, Sisler 
Buick Co., Massillon, has been 
elected president of the Stark Coun- 
ty Automobile Dealers Assn. ‘He is 
a 25-year auto man and has headed 
the Massillon dealership since 1960. 

Other officers, all of Canton, are 
Ben Eppy, vice-president; F. J. 
Kling, treasurer, and James B. 
Quilligan, executive secretary. 

Association directors, in addition 
to the officers, are Charles K. Hen- 
schen, Alliance; E. H. Schoner, 
Hartville, and George Malone, Stan 
Ewing, Joseph DeMarsh, Harold 
Spooner and William Towell, all of 
Canton. 


Heading the Akron Automobile Dealers Assn. for 1962 are, from left, Gene Dengg, 
Hull-Dobbs, Inc., vice-president; Glen West, West Chevrolet, past president; Frank 
Carter, Thompson Pontiac, president, and R. 

. > 


Akron Dealer Chief Calls 
For Quick Help to Survive 


Dealer Exonerated 
In Shop Walkout 


By Francis J. Gawronski 
Labor Writer 
NATIONAL LABOR RELA- 
TIONS BOARD examiner has 
ruled that a strike of 15 service em- 
ployes at Philanz Oldsmobile, Roch- 
ester, N. Y., was an 
“unauthorized walk- 
out” and that the 





mended to the full board that a 
eomplaint against the dealer be dis- 
missed, ae 

Fifteen of the dealership’s 21 em- 
ployes walked out on April 6, al- 
though “discouraged” by the United 
Auto Workers Union. The dealer- 

ship was picketed for about a week. 
The strikers appealed for reinstate- 
ment after the walkout. 

William F. Scharnitow, the ex- 
aminer, termed “uncontradicted 
and credible” the testimony of 
Philip Lanzatella, dealership presi- 
dent. 

Lanzatella said the walkout oc- 
curred just before the normal 
spring and summer business up- 
turn and that the strike made it 
difficult for the dealership to 
complete the work in its shop. 
He also said the strike compelled 
the firm to turn away new busi- 
ness. 

Scharnitow said that before the 
strikers applied for reinstatement, 
Philanz had hired a new mechanic 
and four unskilled employes. Then, 
over the next few months, the deal- 
ership rehired nine of the 15 strik- 
ing employes, and, for short periods, 
hired six new unskilled workers. 

The examiner’s recommendation 
said that in spite of the dealer’s 
efforts to resume and retain busi- 
ness “and as a clear result of the 
walkout,” monthly business and 
gross billings in the five months 
after the strike dropped to one- 
third of what they “had been and 
should have been during this 
period.” 

As a result, Scharnitow said, the 
staff was cut from 21 before the 
strike to 14 at the time of the hear- 
ing. 


LABOR 
FRONT 


dealer is not guilty 
of unfair labor prac- 
tices, 


He recom- 


A. Van Devere, Yon Devere Olds, treasurer. 
* 
a. 


LSEWHERE, the Tennessee 

Automotive Assn. has warned 
its members of a campaign by the 
Teamsters Union to organize deal- 
ership employes throughout the 
state. 

The spurt of activity, accord- 
ing to the association, is heavy 
in Western Tennessee, where the 
union has unionized its first deal- 
ership, Southern Motors, Inc. 
(Cadillac), in Memphis. The 
NLRB election was requested by 
the union. 

The NLRB has ordered repre- 
sentation elections at two more 
dealerships in the Chicago area 
and one in Providence. 

Oak Park Ford, Inc., Oak Park, 
Iil., and Nelson-Hirschberg, Inc. 
(Ford), Chicago, have been directed 
by the board to hold elections 

(Continued on Page 25, Col. 1) 


White Elected in Denver 


DENVER.—W. White has been 
named president of the Metropoli- 
tan Denver Auto Dealers Assn. 
Paul Seifert is the vice-president 
and Robert Griffith and Ralph 
Schomp are the new directors. 


continue operations on a profit- 
able basis.” 

West listed them as Falor Buick 
and Montz Chevrolet, Barberton, 
and Greenwald Plymouth, Kemp 
Bros. (Lincoln-Mercury), Borden’s 
(Chrysler-V aliant), and Colonial 
Plymouth, Akron. 

Succeeding West as president is 
Frank Carter of Thompson Pontiac, 
Inc., Cuyahoga Falls. Gene Dengg, 
Hull-Dobbs, Inc., Akron, is vice- 
president, and R. A. Van Devere, 
Van Devere Olds, Inc., is treasurer. 
E. John Lehman was renamed sec- 
retary-manager. 

Named as directors in addition 
to the officers are Dale Spikerman, 
Conmart, Inc.; Jack Cavalier, Cav- 
alier Dodge, Inc.; David C. Corbin, 
City Chevrolet, Inc.; Francis 
Claude, Laughman Motor Co.; Sam 
Green, Green Rambler, Inc., and 
Wayne Merkle, Merkle Ford Co. 


On the House... 


Our own Jack Weed, winner of AMA’s 1961 press 
guessing contest, forecasts the domestic production 
of 6,250,000 cars and 1,400,000 trucks in 1962. Jack 
predicted 5,400,000 cars and 1,150,000 trucks for 1961; 
actual figures were 5,550,000 cars and 1,125,000 
trucks. (Two other Automotive News editors grab- 
bed honors in the contest—Mac Gordon was closest 
on car output; Jack Teahen was runnerup on total 
production) ... Consensus of 55 newsmen at AMA’s 
annual luncheon last week is that 6,544,000 cars 
and 1,140,000 trucks will be turned out in U. S. next 
year ...AMA’s figures show that, while about every 
Wemhoff auto statistic declined in 1961, special taxes on motor 
vehicles rose to $11,000,000,000, about $400,000,000 over 1960. Replace- 
ment parts sales, gasoline consumption and miles travelled also in- 
creased ... 

James R. Garfield II, who’s been with association for 11 years, 
becomes executive vice-president of Cleveland dealers group; suc- 
ceeds R. Earl Barrow, who is retiring after 24 years in the job... 
Slim Barnard reports he’s still toying with TV travelog idea, but 
hasn’t signed yet... 

New York dealer reports that his interest charges in October were 
$372, compared with $1,250 a year ago, a saving of $878 through the 
new 15-day delayed billing by the factory ...San Francisco reports 
cases of deposits returned to three customers because “the vehicle had 
been previously sold.” Customers unhappy and dealers’ public image 
damaged... 

HAPPY NEW YEAR. 




































—Perte WemMuorr, Editor, 
Automotive News 
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Task Force Credited 


For Dealer-Profit Aid \™ 


(Continued from Page 1) 


the Task Force benefits. An East 
Coast Buick merchant claimed 
“they will serve to keep the weak, 
price-cutting dealers in business 
longer, to the detriment of the in- 
dustry.” 

GM and Ford dealers who pay 
cash for their cars aren’t en- 
thused about deferred billing. The 
Chrysler-AMC program would be 
more advantageous to them. 

In the Great Plains area, an Olds- 
mobile dealer held this opinion: 
“No gain or loss. The extra interest 
loss on the additional one percent 
holdback offsets almost exactly the 
15-day payment delay.” 

GM disputes this contention. 
When delayed billing was announc- 
ed, the company said the savings 
in floor-plan charges would be sev- 
eral times greater than the interest 
a dealer would pay if he borrowed 
money to replace the additional 
amount which the corporation has 
in his holdback fund. 

* * * 
OOKING ahead, dealers re- 
sponding to the AUTOMOTIVE 
News survey expressed concern 
about production schedules and in- 
ventory control as they viewed the 
profit situation for 1962. 

“Let’s have no overproduction,” 
said a Pennsylvania Studebaker 
dealer. “Distress selling is our 
greatest pitfall.” 

A Missouri Buick dealer said the 
big need is to “hold production to 
realistic levels.’ He added, “The 
new labor contracts may be a bless- 
ing in disguise.” 

Others directed their messages 
to their fellow dealers. “Dealers 
must be encouraged to prevent 
overstocking and prevent over- 


Community Issues 
Must Come First, 
Atlantans Told 


ATLANTA. — The danger of 
Americans becoming “world-wise 
and community foolish” was out- 
lined at the annual meeting and 
Christmas party of the Atlanta 
Automobile Dealers Assn. 

Speaker was Thomas R. Reid, 
civic and governmental affairs 
manager of Ford Motor Co. 

Wesley O. Slate jr., John Smith 
Co. (Chevrolet), was elected presi- 
dent for 1962. 

Other officers are: First vice- 
president, Harmon M. Born, Ernest 
G. Beaudry, Inc. (Ford); second 
vice-president, Jack Fraser, Genu- 
ine Parts Co., and honorary secre- 
tary-treasurer, Lamar Ferrell 
Wagnon Motors, Inc. (Lincoln- 
Mercury). * 

New directors are Joe Westbrook, 
Westbrook Motors (Plymouth); 
Hix H. Green jr., Hix Green Buick 
Co.; Berrien Moore jr., American 
Discount Co., and Ralph L. Woods, 
General Finance Co. 

Reid commented on the danger 
of Americans ignoring community 
problems as he praised the “For- 
ward Atlanta” program. This is a 
three-year program of research, ad- 
vertising and business-industry 
promotion undertaken by the At- 
lanta Chamber of Commerce. 

Reid said the attitude “of look- 
ing to Washington for handouts 
to solve local problems” has become 
too prevalent. 

He also stressed the auto indus- 
try’s importance to American busi- 
ness, saying, “There are now more 
than 797,000 automotive businesses 
in the United States, which means 
that one business enterprise in six 
is directly dependent on the manu- 
facture, distribution, servicing and 
use of motor vehicles.” 


15th Round for Ballard 

SYRACUSE, N. Y.—The manag- 
ing director of the 1962 Auto Show 
will be Stuart C. Ballard, executive 








secretary of the Syracuse Automo- 
bile Dealers Assn. He will serve in 
the post for the 15th time. 


production a la 1955,” said a West 
Coast Chrysler dual. 

“Gauge production closely to de- 
mand, and educate dealers not to 
overstock,” was the word from a 
Great Plains Rambler dealer. 

This ties in with the advice of 
Birkett L. Williams former NADA 
president, who advocates a 30-day 
inventory of new cars. “As inven- 
tories go up, profits go down,” he 
told Detroit dealers recently. 

* ” * 
ana labagee attention to quality- 
dealer programs was Called for. 
“Forget volume as the sole road to 
profit, and emphasize quality-dealer 
programs,” said a Wisconsin Olds- 
mobile dealer. 

A Northwest Chevrolet dealer 
recommended, “Let’s have a qual- 
ity-dealer program at the dealer 
level, instead of just idealistic 
policy statements from executives 
in New York and Detroit.” 

Some men urged that dealerg be 
constantly reminded that they must 
make a profit on each car. Others 
urged better business management. 
One wanted the holdback raised to 
4 percent, and several called for a 
uniform discount on all cars in- 
stead of the current 21 percent on 
compacts and 25 percent on most 
larger units. 

A Rambler dealer in the East 
asked for restoration of the dis- 
count cut instituted by his factory 
at the beginning of the ’62 model 
year, He complained of an insuffi- 
cient trading margin, saying that 
sticker prices “were cut too deeply 
on fast-selling models.” 

* * * 
[pRALurs also were questioned 
about another Task Force pro- 
posal—that the factories use dealer 
profits as a yardstick in judging 
the performance of both dealers 
and field men. 

The dealers queried approved the 
suggestion by a wide margin, but 
many of them saw little hope of its 
being put into effect. “It’s a good 
thought, but why dream?” remark- 
ed a West Coast retailer. 

A Rocky Mountain dealer ex- 
pressed his opinion in stronger 
terms. “That’s wishful thinking,” 
he said. “Volume is still the fac- 
tory’s goal. After all, they make 
full gross on EVERY car.” 

A Washington State Cadillac 
dealer opposed the idea of judging 
field men by dealer profits. “We 
don’t need a nurse,” he said. 

As noted, many of the dealers in 
the survey stressed the fact that ’62 
profits will depend on dealers’ ac- 
tions as well as on factory policies. 
A Midwest Ford retailer put it this 
way: “T feel it’s about time we deal- 
ers got our own house in order.” 


Buyer Indicted on Charge 


Of Bilking Auto Auction 


ST. LOUIS.—Raymond W. Marek 
has been charged with obtaining 
money by trick and deceit in an 
indictment returned by the St. 
Louis County Circuit Court jury. 
The charges resulted from a com- 
plaint by Floyd Hauhe Auto Auc- 
tion, in suburban Bridgeton. 

The auction company said Marek 
bought 10 cars at an auction on 
Aug. 25 and presented a check for 
$20,805 in payment. The prosecuting 
attorney’s office said Marek stop- 
ped payment on the check and sold 
the cars in the meantime. 


Late Report... 
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Chevy Dealers Elect Hatch— 


H. B. Hatch, second from right, Hatch Chevrolet, Los Altos, Calif., was elected presi- 
dent of the Oakland Zone Chevrolet Dealers Assn. The association includes 144 Chev- 
rolet dealers in Northern California and Western Nevada. Other officers elected for 
the 1962 fiscal year, from left, are Carl F. Dailey, Oakland, treasurer; Walter C. Roche, 
Petaluma, secretary; C. E. Helgren, Reno, Nev., vice-president, and William E. Quinlan 





jr., Salinas, vice-president. 





Long Court Fight Looms 
In Calif. Discount Case 


(Continued from Page 1) 


the LOSOR Chevrolet Dealers 
Assn., Dealers Service, Inc., and 
Foothill Chevrolet Dealers Assn. 


Homer I. Mitchell spoke for the 
defendants’ battery of legal counsel 
in last week’s request for an ex- 
tension of time. 

He said, “We consider this a seri- 
ous attack on elements of motor-car 
distribution procedures that have 
been going on for a considerable 
length of time. It’s in the public 
interest for us to have time for 
a proper response. 

* * 
HIS case will have national 
importance,” Mitchell contin- 
ued, “not only for GM, but perhaps 
for other manufacturers as well.” 

Maxwell M. Blecher, Justice De- 
partment attorney, objected to the 
request for additional time. He as- 
serted that the defendants have had 
sufficient time to plead. 

“The motion is of serious im- 
port,” Blecher declared. “We don’t 
see how the matter will be ex- 
pedited by further delay. We sub- 
mit that the impact of the alleged 
conspiracy is still in effect, and 
further delay will not serve the 
public interest.” 

After hearing the arguments, 
Judge Clarke set Jan. 15 as the 
date for pleadings. 

He also indicated that the court 
considers the case of such impor- 
tance that some cases may be sent 
to other courts to provide the two 
or three months of interrupted cal- 
endar that attorneys estimate will 
be required for the trial. 

*K * ok 

= HIS motion to dismiss charges 

against Staley, Mays, Cash- and 
O’Connor, Mitchell contended that 
Count One of the indictment fails 
to charge the commission of an of- 
fense by any of them under Sec- 
tion One of the Sherman Act. 

He claimed that the four men 
are “charged solely with acting 
on behalf of and as representa- 
tives of GM, of which they were 
employes and agents.” They are 
not charged with acting for their 
own individual accounts, Mitchell 
said. 

For such actions, according to 
Mitchell, they can be indicted only 
under Section 14 of the Clayton Act. 

Count Two of the indictment 
should be dismissed, Mitchell ar- 
gued, because “two or more offenses 
are charged therein, and Count 
Two is, therefore, duplicitious and 


Used-Car Market 


The overall average price of used cars sold at wholesale auction 
rose $91 last week to $1,290, according to Automotive News’ esti- 
mates. It had been $1,114 a year earlier. 

Pushing the average upward was a whopping $761 increase in 
the average price of ’62s, as more dealers tested the market with 
top-drawer current models. Only other gain was $47 on ’59s. 

Losses amounted to $2 on ’58s, $9 on ’61s, $11 on ’57s, $12 on ’56s, 
$13 on ’55s and $32 on ’60s. New lows were established for all of 


these models. 


At a group of representative auctions, the sales ratio last week 
was 65.3 percent, compared with 63.4 percent the previous week. 


Auction reports begin on Page 21. 








defective under provisions of Rule 
8 (a) of the Federal Rules of Pro- 


cedure.” 


* a * 

T IS worth noting that indictment 

of Staley, Mays, Cash and 
O’Connor under Section One of the 
Sherman Act provides penalties, on 
conviction, of a fine not exceeding 
$50,000 and imprisonment not ex- 
ceeding one year, or both. 

If the motion for dismissal is 
successful, and indictment of the 
four men under Section 14 of the 
Clayton Act remains in effect, 
then the penalties on conviction 
would be a fine not exceeding 
$5,000 or imprisonment not ex- 
ceeding one year, or both. 

With Mitchell in court last week 
were attorneys Warren M. Christo- 
pher, Marcus Mattson and J. Phil- 
lip Nevins acting for General Mo- 
tors and the four individuals named 
in the indictment. 

Attorneys Glenn S. Roberts and 
Victor R. Hansen, representing the 
three indicted dealer associations, 
concurred in Mitchell’s requests for 
additional time in which to enter 
pleas on the part of all defendants. 


Lindburg Helps 
Light Tree for 


Salvation Army 


ST. LOUIS.—Lindburg Cadillac 
Co., 4100 Laclede Ave., is helping 
the Salvation Army this year by 
erecting its own “Tree of Lights.” 

Each year the Salvation Army 
at its downtown tree raises funds 
at Christmas time for the needy. 
Civic organizations send represen- 
tatives to man the kettles and the 
“tree of lights” indicates the pro- 
gress of the drive for funds. 

For each $10 received in the ket- 
tles in Lindburg’s showroom or 
service department or through the 
mail, the tree at the automobile 
dealer, which is already lighted and 
decorated, will light up a large 
white bulb to replace the colored 
bulb already burning. 

Richmond Lindburg, advertising 
and public relations manager, said 
that he hoped the tree would be 
illuminated 100 percent with white 
lights at the time of the company’s 
annual employes’ Christmas party. 

Employes have donated $100 to 
the Salvation Army’s downtown 
“Tree of Lights” campaign and are 
also helping fill the two kettles at 
Lindburg’s. 





Detroit Rambler Dealers 


Elect Kelel President 


DETROIT.—The Rambler Deal- 
ers Assn. of Greater Detroit has 
elected Naiff H. Kelel, Greenfield 
Rambler, as its new president. He 
succeeds Dale Butler, Harold Die- 
trich, Inc., Wayne. 

Other new officers are Ed Bailey, 
Ed Bailey Rambler, Royal Oak, 
vice-president; Bill Hermann, Bill 
Hermann Rambler, secretary-treas- 
urer, and Stan Coon, Coon Bros. 
Rambler, and Frank Bodo, Bodo 
Rambler, directors. 












1961 Sales Slated 


To Hit 5,850,000 


For Seventh Best 


(Continued from Page 1) 


mates were two million compacts 
and 350,000 imports. 
* * cd 
i. year’s projected total] of 
5,850,000 will trail last year’s 
6,576,650 registrations and 1959s to. 
tal of 6,041,275, but it will stil] wind 
up far ahead of the 4,666,305 
recorded in 1958, : 

The current year will also 
behind 1957, 1956, 1955 and 1950, 
but will exceed registrations for 
all other years. 

Even as they set a record in 1961, 
compacts may have hit their peak 
demand. June saw the highest 
monthly total of registrations ever 
listed for compacts, while the pen- 
etration peak was reached jn 
August. 

The newly introduced Chevy IT 
may add new spice to the compact 
brew, as may Ford’s new compact- 
compact Cardinal, whose debut is 
expected in midyear. 

* * * 

[_Comine ahead to 1962, factory 

executives at new-model time 
predicted sales ranging from 65 
million to 7.5 million for next year, 
with the average a shade aboye 
seven million. This would bracket 
1962 with the alltime record year 
of 1955. 

Few went to the trouble to sort 
out compacts and imports in 
making their predictions, al- 
though one of the most ardent 
proponents of compacts suggested 
that 3.5 million cars of this type 
would be sold next year. 

Dealers with good memories will 
recall that the ’61 selling season 

started out strong before the mar- 
ket fell apart in December and 
January. Some may wonder wheth- 
er the pattern will be repeated this 
year. 

Nobody is willing to make a firm 
prediction at this time, but several 
factors favor a better showing for 
1962. 

* * * 
yo one thing, dealer inventories 
are in far, far better shape this 
year than they were last year. Deal- 
ers have been given help on cost of 
financing. 

New models are on the way, 
designed to keep buyer interest 
at a high pitch. Probably the first 
to appear will be the Corvair 
convertible, a hot Buick sports 
model and the turbocharged 
Oldsmobile. 

Also reported ready for introdue- 
tion in the spring are new Chrysler 
models. 

Ford’s Cardinal may come later, 
with the chances better than even 
that a competitive offering will he 
produced by Chevrolet. 


Rambler Canadian Sales 


Set November Record 


BRAMPTON, Ont. — Earl K 
Brownridge, president of American 
Motors (Canada), Ltd., said that re 
tail sales of over 1,300 Rambler 
last month established a new com: 
pany record for November. 

“This is a 51 percent increase 
in sales over our former Novembet 
record of 1960,” said Brownridge 








As a Dealer Sees lt— 


Most factories are engaged in quality: 
control programs to back up the new ad: 
vertising claims they are making for theit 
cars, but that they fall short at times |s 
indicated by this cartoon which one dealer 
prepared and sent to his factory. 











g Post 


Person-to-Person 


y) This month, I want to tell you about the personal customer 
relations program of just about the most successful automobile 
dealer I know. He's not the only one that follows this program, but 
I don't know anyone who handles it better. 


Every morning at 9 a.m. the dealer finds on his desk a 
neatly typed list, prepared by his office girl, giving the name, 
occupation, and home and business telephones of every customer who 
bought a car on the previous day. 


y) The dealer's first job of the day is to telephone each one of 
these buyers himself (if he's away, the sales manager does it—and 
even then, the dealer follows up with a personal letter when he 
gets back to the office). 


y) The dealer introduces himself and expresses his personal thanks 
for the purchase. He pledges A-l1 service on the delivery and asks 
to be notified if there should be any slip-up or if the customer 
should have any complaint whatsoever. 


He notes the options and accessories that have been ordered and 
often suggests that something else be put on the car—thereby 
increasing the gross sale. He discusses the financing arrangements. 
If the customer happens to be arranging his own financing, the 
dealer is a master at reselling his Universal C.I.T. arrangements 
and frequently manages to keep the financing "in the house." 


y) All through the conversation the dealer shows genuine interest, 
friendliness and gratitude. He's an enthusiastic automobile man 
always, but he's never better than when he is welcoming a new 
customer to his business. What's more, that enthusiasm pays off by 
strongly cementing the dealer's personal relationships with 
hundreds of car owners—and also by allowing the dealer to mend any 
weak spots in the selling jobs his salesmen may do. 


y) The complete plan for this sense-making customer relations 
program is a new unit in the Universal C.I.T. "Continuing Program 
for Developing Dealer Profits." We would like to start that program 
working in your dealership. How about giving your nearby C.I.T. 
office a telephone call, so we can show it to you? 


The Post Man 
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Big Stories of 1961 in Retrospect 


BY DAVID J. WILKIE 


THE AUTOMOBILE industry 
made a lot of news in 1961. Most of 
it was good news, like the turn- 
about in the lagging new-car sales 
trend that gath- 
ered momentum 
as the year 
moved on and led 
to predictions that 
1962 might see a 
boom comparable 
in volume to that 
of 1955. 

There was also 
a major shakeup 
at the top level 
a. of Chrysler Corp. 
David J. Wilkie that conceivably 
could mean a complete revitaliza- 
tion of that famed but recently 
harassed automaker. 

High on the list of major news 
developments in the industry was 
the writing of new contracts be- 
tween the carmakers and the 
United Auto Workers, including 
one providing a share in the profits 
for hourly rated employes. 

Strikes interrupted General 
Motors and Ford Motor Co. op- 
erations during the contract ne- 
gotiations but they were relative- 
ly brief. They served mainly to 
slow the stocking of retailers 
with new 1962 GM and Ford 
models. 

Other events this year included 
a deeper penetration of the car 
market by shorter-wheelbase mod- 
els and the introduction of more 
vehicles in that classification; Fed- 
eral suits charging General Motors 
and Ford with antitrust law viola- 
tions and a $3-million-plus suit 
against GM and several California 
GM distributors by a discount deal- 
er whose supply of cars was cut 
off; numerous important personnel 
changes; disclosure of plans for an- 
other National Automobile Show in 
Detroit next October, and the 
passing of some of the industry’s 
best-known figures. 

* * Oe 

PRODUCTION AND SALES fell 
sharply behind 1960 totals, largely 
because of the lag in the early 
months. But the upsurge gained 
momentum with the introduction 
of 1962 models and led many 
sources to predict sales for calen- 
dar 1962 may exceed the 7.2 million 
units recorded in 1955. Look maga- 
azine, reporting on a survey made 
last spring, said 1962 had a sales 
potential of from 7,150,000 to 7,600,- 
000 units. 

All the extremely optimistic 





And Quality Stabilization Bill ... 


Mass. Dealers Back Mitchell 





WALTHAM, Mass.—T he Massa- 
chusetts State Automobile Dealers 
Assn. board at its December meet- 
ing voted unanimously to support 
the Capehart-Madden Quality Sta- 
bilization Bill now before Congress. 

MSADA President Robert 
Krumptholz, commenting on the ac- 
tion, said: 

“It is astounding that a law is 
necessary to clarify the area in 
which a manufacturer has the 
right to defend his most precious 
asset, his good name, but in the 
light of the Justice Department’s 
indictment of General Motors and 
Chevrolet, it seems necessary 
that such a law be passed.” 

The Quality Stabilization Bill is 
sponsored in the House by Rep. Ray 
J. Madden, Indiana Democrat, and 
in the Senate by Senator Homer 
Capehart, Indiana Republican. 

The bill would allow manufactur- 
ers to protect themselves and their 
distributors against discounters 
“who destroy the value of a brand 
name,” according to Madden. 

The MSADA also voted to re- 
quest from the Federal Trade Com- 
mission a review of National Auto- 
mobile Dealers Assn. Director Wil- 
liam H. Mitchell’s article on realis- 
tic pricing which appeared in the 
Dec. 4 AuToMoTIVE NEws. 

Krumptholz said that remarks 
of FTC attorneys which were 
published in the following issue 






























forecasts for 1962 sales were 
marked by the reservation that 
they depended upon the assump- 
tion of no worsening of the cold 
war atmosphere. 

The expected end of the Colbert 
era in the affairs of Chrysler Corp. 
came somewhat suddenly in late 
July when the 56-year-old L. L. 
Colbert and the corporation’s direc- 
tors announced his resignation as 
board chairman, president and di- 
rector. To succeed him as presi- 
dent, the board named Lynn A. 
Townsend, 42, who had been serv- 
ing as administrative vice-presi- 
dent. 


































* * * 


TO FURTHER TIGHTEN con- 
trol of the company’s affairs, the 
board also named a five-man Ex- 
ecutive Committee headed by 
George H. Love, chairman of Con- 
solidation Coal Co., to play an ac- 
tive role in Chrysler management. 

Colbert, who had been president 
of Chrysler Corp. since 1950, except 
for the brief period in 1960 when 
William C. Newberg held that of- 
fice, was named chairman of 
Chrysler Corp. of Canada. 

The UAW got most of what it 
demanded from the leading car 
companies in the new contract 
negotiations. The profit-sharing 
provision included in the agree- 
ment with American Motors was 
not among the union’s demands. 

It was offered by American Mo- 
tors President George Romney, as 
much to the surprise of UAW’s 
Walter Reuther as it was to Rom- 
ney’s competitors. 

In essence, the profit-sharing pro- 
gram (termed “progress sharing” 
by Romney) provides that 10 per- 
cent of annual profits before taxes 
but after provision for stockhold- 
ers’ interests, shall be contributed 
annually to a profit-sharing fund 
for AMC workers. 

* * Oo 

THE DEEPER PENETRATION 
of the American car market by 
domestic-built smaller vehicles was 
reflected to a substantial extent in 
the decline of sales volume for most 
imported cars. A noteworthy ex- 
ception to this trend was Volks- 
wagen which showed a marked in- 
crease in its distribution in this 

country. 

Additional domestic-built smal- 
ler vehicles were introduced for 
1962. Included were some classi- 
fied as “in-between” models—be- 
tween the standard and compact 
models. 

Among new models introduced 


of Automotive News did not ap- 
pear to apply to the real point 
of Mitchell’s article. 

He said the board felt a prompt 
clarification of how the FTC inter- 
preted Mitchell’s views was in or- 
der. He said the board viewed the 
FTC attorneys’ remarks as “not 
constructive” and that they left a 
doubtful impression of the quality 
and realism of Mitchell’s views. 


Van Norman 99 Years Old 


SPRINGFIELD, Mass. — Freder- 
ick Van Norman, one of the found- 
ers of Van Norman Machine Co., 
here, recently celebrated his 99th 
birthday. 


were Chevrolet’s Chevy II, Lincoln- 
Mercury’s Meteor and Ford’s Fair- 
lane. Ford’s projected still smaller 
car, expected to be called the Car- 
dinal, still is months away. 

* * cd 


INDICTMENT OF GM and sev- 
eral of its representatives in Cali- 
fornia preceded by just a month the 
$3-million-plus damage suit brought 
by Robert Chico, used-car dealer 
and new-car broker, against. the 
same defendants. GM attorneys 
called the Federal grand jury in- 
dictment in Los Angeles an attack 
on the concept of the dealer-fran- 
chise system. 

Chico, in his suit, charged that 
after contracting to supply him 
with cars, the defendants com- 

bined in a conspiracy to stop his 
supply. 

In a civil suit against Ford Motor 
Co, the Federal government 
charged the corporation’s early 1961 
purchase of a sizable part of Elec- 
tric Autolite Co., was in violation 
of antitrust laws. It asked United 
States District Court to order Ford 
to sell its Autolite holdings. The 
purchase, the government contend- 
ed, would lessen competition in the 
automotive parts business. 

Before the Autolite purchase, 
Ford had bought all the outstand- 
ing stock of its British subsidiary. 
Only a few weeks before the Auto- 
lite suit Ford announced plans to 
buy Philco Corp., a radio, television 
and electronics concern. 

ot OK * 

THE INDUSTRY’S personnel 
changes were numerous. Another 
resignation at Chrysler Corp. was 
that of Virgil M. Exner, head styl- 
ist, who was succeeded by Elwood 
P. Engel, of the Ford styling staff. 
Other changes included: 

John Dykstra was elected presi- 
dent of Ford Motor Co. to succeed 
Robert McNamara, who became de- 
fense secretary in the Kennedy 
administration. Earlier in the year 
Ernest R. Breech resigned as 
Ford’s board chairman. 

Sherwood H. Egbert was elect- 
ed president of Studebaker- 
Packard. 

The retirement of GM Vice-Pres- 
ident Sherrod E. Skinner brought 
several changes at GM. Edward N. 
Cole, Chevrolet general manager, 
became an executive vice-president 
and director; Semon E. Knudsen 
succeeded Cole as Chevrolet general 
manager and Elliott M. Estes, Pon- 
tiac chief engineer, succeeded 
Knudsen as head of Pontiac, Ele- 
vated to an executive vice-presi- 
dency was James E, (Bud) Good- 
man, 

Roy Abernethy, an American Mo- 
tors vice-president, was made gen- 
eral manager, to relieve George 
Romney of some of his responsibili- 
ties and make Abernethy the No. 2 
man at AMC. 

* a * 

DEATH TOOK several illustrious 
industry figures during the year. 
Among them were Charles E. Wil- 
son, 71, GM president from 1941 to 
1953 and later defense secretary in 
the Eisenhower administrations; M. 
E. Coyle, 73, retired GM executive 
vice - president; B. E. Hutchinson, 
73, a former Chrysler Corp. vice- 
president; Lawrence P. Fisher, 73, 
famed body builder and a GM di- 
rector; Earle C. Anthony, 81, noted 
auto distributor on the West Coast; 
Hugh Dean, 72, a retired GM vice- 
president, in charge of the manu- 
facturing staff, and Walter B. 
Cooper, 67, president of the Na- 
tional Automobile Dealers Assn. 





TRE AVE 


BAESI NG HELPS 


GM Dealers’ Salesmen Hit the 





Books— 


General Motors sales class is conducted by an experienced instructor at one of the 
corporation's 30 training centers. The classes are offered to salesmen and sales man- 
agers of all GM dealerships. The training centers also provide classes for dealer per- 


sonnel in service and accounting. This year, 
tions in all fields were given to more than 40 


26,000 attended the sales classes. Instruc- 
0,000. 


25, 1961 





Dayton Dealers Install Officers— 
The Dayton Area Auto Dealers Assn. installed officers and directors for 1962 at its 


annual dinner dance. New president is T. 


D. Peffley, center. Directors are, from left, 


L. F. Paddock, William Bachus, Ray Nowak and Robert Simons. Also installed but not 
present were B. J. Borchers, vice-president, and Richard Swartsel, a director, 





18 Auto Dealers Nominated 
For Ben Franklin Award 


PHILADELPHIA. — Eighteen 
men have been nominated for the 
1962 Benjamin Franklin Quality 
Dealer Award, which is presented 
annually by the Saturday Evening 
Post. 

The winner will be announced 
during the National Automobile 
Dealers Assn. convention, which 
opens Feb. 3 in Atlantic City. 

This is the third time the award 

has been given. Last year’s winner 
was John H. Lander, Lander Mo- 
tors, Inc. (Dodge), Atlanta. The 
1960 recipient was W. O. Bankston, 
Bankston Motors, Inc. (Oldsmo- 
bile), Dallas. 

This year’s nominees are: Floyd 
D. Akers, Capitol Cadillac-Oldsmo- 
bile Co., Washington; Ray H. Allen, 
Allen Motor Co. (Buick-Oldsmobile- 
Cadillac), Cedar Rapids, Ia.; How- 
ard Cook, England Cook Chevrolet 
Co., Lansing, and E. B. Gamble, 
Highland Motors (Oldsmobile-Cad- 
illac), High Point, N. C. 

Also, Ralph C. Gray, R. C. Gray 
Chevrolet Co., Pittsfield, Ill.; Don- 
ald M. Hart, S. A. Camp Motor Co. 
(Dodge), Bakersfield, Calif.; Ken- 
neth C. Kent, Kenny Kent Chev- 
rolet Co., Evansville, Ind.; Tony 
Piet, Pontiac City, Chicago, and 
Martin Pollard, Casa de Cadillac 
(Chevrolet - Oldsmobile - Cadillac), 
Sherman Oaks, Calif. 

Also, Ashton D. Rayl, A. D. Rayl 
Ford Motor Co., Hutchinson, 
Kans.; Edgar Rinke, Rinke Chev- 
rolet, Centerline, Mich.; Joseph S. 
Santin, Santin Chevrolet, Inc., 
Mystic, Conn., and Richard M. 


Dealership Barred 
From Making Bids 
After Dispute 


CLEARWATER, Fla.—The Pinel- 
las County Commission has barred 
Larry Dimmitt, Inc. (Chevrolet- 
Cadillac) from making bids on 
county fleet purchases. 

The action was taken after the 
Dimmitt firm sought to be relieved 
of a low bid it had been awarded to 
provide 10 police cars for the ser- 
iff’s department. 

The auto firm contended its $14,- 
270.50 bid was based on standard- 
transmission units. The commission 
said all other bidders had correctly 
interpreted the specification of 
“heavy-duty transmission” as 
meaning automatic. 

Dimmitt said it would supply au- 
tomatic transmissions at $140 a car, 
which would still make its price for 
the 10 cars about $700 less than the 
next lowest bidder. 

But the commission refused this 
offer and awarded the contract to 
Alan Peterson Motors (Plymouth), 
St, Petersburg, which bid $16,370. 

George W. Sanders, co-owner of 
Dimmitt, said he resented the com- 
mission’s action and said his firm 
had submitted its bid “in good 
faith.” 


Feiber Gets New Post 


NEW ORLEANS. — The Louisi- 
ana Automobile Dealers Assn. has 
appointed Bert Feiber, Lindsley- 
Feiber Motor Co. (Chevrolet), Bo- 
galusa, La., to handle its public re- 
lations. He is also vice-president of 





the association. 


Stoudt sr., R. M. Stoudt, Ine, 
(Ford-Lincoln-Mercury), James- 
town, N. D. 

Also, Leon Titus, Titus Motor Co, 
(Ford), Tacoma, Wash.; William 
L. Webster, Webster Motor Sales 
Co., Inc. (Ford), Schenectady, 
N. Y.; Albert A. Will, Al Will 
Buick-Rambler, Longmont, Colo.; 
Wilson F. Yarborough sr., Yarbor- 
ough Motor Co. (Dodge-Plymouth), 
Fayetteville, N. C., and Frank H, 
Yarnall, Yarnall Chevrolet, Inc, 
Chicago. 


8 Missouri Deals 


Push Seat Belts in 
Yule Safety Drive 


JEFFERSON CITY, Mo.—Instal- 
lation of seat belts was emphasized 
in Jefferson City’s Christmas auto 
safety campaign, with eight auto 
dealers offering to install belts at 
cost. 

L. E. Shikles, Shikles Motor Co. 
(Pontiac), secretary of the Jeffer- 
son City Automobile Dealers Assn, 
said installations during the first 
week of the drive were not a 
numerous as hoped but that the 
response was gratifying. 

Displays were set up at key traf- 
fic points in the city, and seat-belt 
demonstrations were given by high 
school students. 

Members of the safety commit: 
tee from the Chamber of Com- 
merce made announcements at all 
civic club meetings and distributed 
information on the effectiveness of 
seat belts. 

Ralph Kalberloh, executive sec 
retary of the Missouri Automobil 
Dealers Assn., which is headquar- 
tered here, said MADA purchase 
spot announcements on radio ani 
TV stations in the area and placed 
ads in the newspapers to promote 
the campaign. 

Participating in the program 
were Central Missouri Motors, Inc; 
McKay Buick, Inc.; Knipp Motors, 
Inc.; Smith Ford Sales; Shikles 


Motor Co.; Riley Chevrolet, Inc, 
Harold Wallau’s Auto Service, ani 
Al Scheppers Motor Co. 





VW Family— 


Three brothers, each owning a Volks 
wagen dealership in Southern Californis 
met at the semiannual meeting of VV 
dealers from Southern California, Arizont 
and Southern Nevada. They are, frot 
left, Arnold Van Wyk, Van Wyk's, Inc§ 
Santa Barbara; Arthur Van Wyk, Voy 
Wyk's of Bakersfield, Inc., and Jack Vang 
Wyk, Jack Van Wyk, San Bernardino. 





OF AMERICA’S GREATNESS .... 


Now...more than ever at Christmas Time we should give thanks for the greatness that 
is America! Only on free soil can every man find fulfillment for his ultimate goal. Here 
there is opportunity to plan... to hope ... to dream and to make the most daring objective 


an exciting reality |! 


May we never lose sight of the enduring principles which have made our way of life 
possible . . . . May the spirit of Christmas inspire all mankind to live together in peace 


and good will . . . This is our wish for Christmas 1961 ! 


@ H. D.T, COMPANY FACTORS, INC. 


H. D. T. COMPANY FACTORS, INC. Creators of the Blue Coral Treatment WHITE PLAINS, NEW YORK 
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Take 45 Percent of Total... 





Top Counties Ranked 

























































Vehicles on Road in 1961... 


115 LEADING COUNTIES 






COUNTY STATE PASSENGERS TRUCKS 

e e UE POG 6. icc astares MND: <6. iccceescae 2650835 338670 

fi e Ic eS ih Se Eas con caniceives CAS chaicases 1491140 116083 
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F THE total number of motor| setts with 1,397,273 in seven coun-|] Nassauv........ err ak 502709 32446 

vehicles in operation in the| ties. Philadelphia. .......+.+.+.Pennsylvania ......... 487359 52880 

United States, 45.95 percent is in The top ten counties accounted Allegheny.........+++++ Pennsylvania ......... 480810 48878 

115 counties, according to figures| for 14.37 percent of the national Queens....... errs. a 445505 24992 
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As of July 1, there were 69,897,- | Cuyahoga (Cleveland), O., Nassau,|| Dade.................. to a ee ° 384495 40901 

150 passenger cars and trucks in | N. Y., Philadelphia and Allegheny|]| San Diego............./ MANTEE 0080606 ci00s 383753 58593 
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The U. S. total is made up of| (Brooklyn), N. Y. Alameda......... oie tN Es via bepae 363926 50776 
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115 top counties. counties were Los Angeles, Cook,|| Hennepin.............. Minnesota .........4 330436 35494 

Of the trucks in operation, 3,513,-| Wayne, Harris, San Diego, Calif.,|] Orange................ GONG. .cccscosees 319305 42305 

476, or 31.82 percent, are in the/ Dallas, Tex., Maricopa (Phoenix),|| Westchester............. POOe TOR eka vcs hes 312069 22363 

leading counties. Ariz., King (Seattle), Wash., Phila-|] Bergen................. New Jersey ......... . 304844 22648 

eit delphia and Alameda, Calif. ci steseiaees does New Jersey .......... 300260 32517 
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registered in Los Angeles County, Pontiac to Resume SR ce eieyaisbicid Colorado ....... seces, 266907 40932 

Calif., which has 2,650,835 cars and ee WO Vetiintvesceess SE io irnis sansa < 262758 57485 

338,670 trucks in operation. Import Activity District of Columbia..... . District of Columbia... 255488 23265 

Closest is Cook County (Chicago), cs PRG 8s cis asa ruses WANS. as bvcavacscs . 255328 41044 

Ill, which recorded 1,491,140 cars With 62 Vauxhall San Francisco........... California ......... .. 254659 50469 
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California led the states with | 1, pump new life into its declining |] Oakland............... TON sa ssverieves 245075 20999 

18.85 percent of the 115-county | share of the import market with|| Franklin................ SE bs dt obcaeaedire 242389 29271 

total. Represented by 13 counties | the introduction next month of the|| Hartford................ Connecticut ........+. 239798 26254 
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exterior styling, new interiors, broader color selections and more efficient four-cylinder 
engines, says Pontiac, which will import and market the car built in England by 


General Moiors. 


All rights reserved by R. L. Polk & Co.—Re-use prohibited. 












Charges Swapped_ 
As S-P Talks 


Go into Recess 


SOUTH BEND.—As negotiations 
between Studebaker-Packard 
and the United Auto Workers Logaj 
No. 5 were recessed last week, both 
sides blamed each other for the 
failure to reach agreement on a 
new contract. 


Raymond H. Berndt, director of 
UAW Region 3, termed the com. 
pany’s latest proposal “the most 
dishonest I have ever witnessed,” 
and urged “full and frank cooper. 
ation” between the union and cor- 
poration to meet both S-P, 
financial difficulties and the prob- 
lems of its workers, 

The company said it is surprised 
at the union’s statement in view of 
“our friendly and constructive 
negotiations.” 

“Our labor agreement with the 
union has been a matter of amaze- 
ment to our contemporaries in the 
industry and of envy to other 
unions,” S-P said. “With the least 
percentage of the market, we have 
the most liberal working practices,” 

S-P said it is trying to stay com- 
petitive in the auto industry. It 
has offered the union the annual 
improvement factor and cost-of-liy- 
ing wage increases to which other 
auto makers have agreed. It also 
has agreed to the union proposal 
for SUB and pension programs, and 
has a tentative understanding with 
union regarding its insurance pro- 
gram, S-P said. 

“The remaining issues revolve 
around the work practices, where 
Studebaker insists that it must be 
competitive with the Detroit auto- 
motive. companies,” S-P said. 

S-P said it wants to reduce 
relief-washup time to 25 minutes 
from 39 a day, reduce the vacation 
bonus, lower the shift premium pay 
scale, and change the method of 
figuring overtime. 

“For the benefit of employes, 
company and community, it 
our responsibility to negotia 
these wasteful practices out @ 
our agreement so that we can he 
competitive,” S-P said. 
“Studebaker workers recognize 

the financial] difficulties of the con- 
pany and have been prepared to 
give their full and frank coopera- 
tion in helping to meet them, 
Berndt said. 

“Instead, this company is at 
tempting to club its workers into 
submission to a one-sided and con- 
pletely dishonest proposal. The 
workers are expected to bear the 
total burden of the company’s mis- 
fortunes while its executives con 
tinue to enrich themselves with 
bonuses and dividends,” Berndt 
said. 

The union bargaining committe, 
which represents approximat 
6,000 S-P workers, is preparing 4 
full report for presentation to its 
membership at a special meet 
Jan. 7. Earlier, the union indica 
that if a new contract is not reack 
ed by that time, it would strike. 

Union members are continuing # 
work on a day-to-day basis unde 
terms of the old contract, whit 
was to have expired Nov. 30. The 
extension contains a provision rt 
quiring a 24-hour notice in event 
either party wants to cancel the 
pact. 

In exchange for the wage hik@ 
Berndt said, S-P wants to make “al 
workers perform their jobs # 
minutes longer” (reduce idle time), 
reduce premium pay for night shift 
and reduce “earnings of employé 
on seven-day operations,” chang 
the method of computing vacatia 
pay—with a loss to all employe 
and have employes pay for increas 
ed pension benefits. 

Berndt said the 1962 and 1963 
improvement factor’ increase % 
contingent upon company sales o 
at least 135,000 cars in 1962 and 
150,000 in 1963. 

Berndt said S-P agreed that if the 
135,000 goal is not reached in 19@ 
it would grant an increase of ! 
cents per hour in 1963 if the add 
tional one cent was diverted to tl 
cost of insurance. If the 1963 got 
is not reached, the company would 
grant 5 cents in 1964. 
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LOCKING LIQUID—toctite sealant, a 
jiovid to lock spindle bushings, cap 
screws, pins and air hose fittings on air 
fools, has been developed by American 
Sealant Co., Hartford 11, Conn. The liquid 
is said to harden between close-fitting 
into a tough plastic bond, 


metal parts 
preventing them from being loosened by 
vibration or shock. Liquid-locked parts 


an be disassembled with ordinary tools 


yhen needed, it is said. 
* * * 


ferosol-Spray Wax 
Developed by Turtle 


The first spray wax for automo- 
five finishes has been introduced 
ty Turtle Wax, Inc., Chicago. The 
frm says the wax will be available 
jn aerosol cans and may be applied 
yy spraying on and wiping off. 

Turtle Wax says it can be spray- 
eon any car finish, including 
Acrylic and Lucite, and will elimi- 


nve hard rubbing and buffing. 


#* * * 


plate imprinting machine using 
metal address plates. 

The firm also announced the 
availability of the Visi-Quik filing 


dress plates, and plastic credit 
ecards and identification cards. 





BUFFING TOOL—Airbuff, a hand-sized, 
air-pressure operated buffing tool has 
been introduced by Longman Mfg. Co., 
Lincoln, Neb. Its design was specifically 
devised to provide proper buffing of 
tubeless tire liners or tubes prior to ap- 
plication of any type of patch, it is claim- 
ed. It runs on pressures ranging from 100 
to 150 pounds, although higher or lower 
pressures may be used when necessary. 
If excess pressure is applied, Airbuff will 
stop without damaging buffed surfaces, or 
operation of the tool, it is claimed. 


* * * 


Power Timing Light 

The HT-800 power timing light, 
a tuneup testing tool, now is housed 
in a nonconductive case molded of 
lightweight polymer plastic, accord- 
ing to the Marbon Chemical Divi- 
sion, Borg-Warner Corp., Washing- 
ton, W. Va. 





FEGULATOR TESTER—The Automotive 
Division, Simpson Electric Co., 400 N. 
laramie, Chicago 44, Ill., has added an 
alternator diode and transistorized reg- 
viaior tester to its line of Auto-Ranger 


leshequipment. Model ADT can be used to 
check alternator or generator diodes (in- 
stalled in alternator or not) and transistor- 
ized regulators, it is said. Complete with 
line cord and test lead, the unit features 
on easy-to-read 
markings. 


scale with scale band 





SANDING DISCS—Abrasive fiber discs 
with open-coated aluminum oxide grits 
have been produced with 24 and 36-grit 
abrasives by Behr-Manning Co., Troy, N. Y. 
These loading-resistant ‘‘Green-Bak"’ discs, 
hitherto available in open-coat form only 
i grit 16, perform particularly well in 
general grinding on acrylic finishes and 
Plastic fillers, it is claimed. Their resistance 
'0 heat and shedding is said to increase 
their productive life and reduce finishing 
Costs. Discs with either of the grits are 
made in 7 and 9-inch diameters with 
h-inch center holes. 


3 Office Items Offered 
By Addressing Machine 


Addressing Machine Co. of Cali- 
667 Mission St., San 
Francisco 5, Calif., has introduced 
Model 101 Quik-Printer, a single- 








AIR-HYDRAULIC PUMP Faster and 
more accurate setups for its Porto-Power 
and Dozers, as well as for other makes 
of remote-control hydraulic body repair 
equipment, is said to be assured with an 
air-hydraulic pump introduced by Black- 
hawk Mfg. Co., 5325 W. Rogers St., Mil- 
waukee 46, Wis. Designed to replace 
hand pumps, the Porto-Matic operates with 
the touch. of a toe, heel, knee or elbow. 
Thus, the repairman’s hands are free to 
work. The pump uses about the same 
amount of air as a spray gun and works 
on air pressures of 60 to 120 pounds per 
square inch with any standard air hose, 
it is said. A 10-ton load can be moved 
and held even if the air supply is cut 
off, it is claimed. 


SPOTLIGHT—A portable spotlight that 
utilizes a suction-cup principle for attach- 
ment to a windshield is being distributed 
by Light House, Inc., 3600 Sherman, Hous- 
ton 3, Tex. Called the Helphos, the unit 
is said to deliver a beam more than 1,000 
feet. The unit is attached with a suction- 
type rubber ring that encases the lens 
and also acts as a base. The light can be 
pivoted by means of a swivel handle. It 
can be wired permanently, or with a plug- 


system for instant location of ad-| 








BARREL TILT—The Palmer-Shile drum 
and barrel tilt is designed for controlled, 
precision dumping or pouring. Designated 
as item B-731, the drum and barrel tilt 
turns 360-degrees by means of a worm 
drive. The unit is equipped with two safety 
type locking devices and an all-steel weld- 
ed yoke, it is said. Palmer-Shile, 16000 
Fullerton Ave., Detroit 27, Mich. 


* * * 


Hot-Dip Cleaning Tanks 


tanks has been announced by Aeroil 
Products Co., Inc., 4 Wesley St., 
South Hackensack, N. J. The tanks 
are available in 12 sizes and can 
be installed in batteries for se- 
quence cleaning, the firm said. 








in or cigaret lighter attachment, to any 
six, 12 or 24-volt battery. 





STARTING AID—A _ hot spark during 


cold weather starting is said to be auto- 
matically supplied by the Surespark Ac- 
cessory Kit announced by Systems Control 
Co., 628 Cedar Lake Rd., Minneapolis 5, 
Minn. The kit consists of a six or 12-volt 
dry cell battery and a control unit. The 
compact control is attached to the floor 
of the car or under the hood. Two con- 


nections are made to the car ignition sys- | 


tem. Automatic circuits switch the ignition 
system over to the battery as soon as the 
driver turns on the ignition key. After the 
car engine becomes self-running the igni- 
tion system is automatically returned to 
normal, it is said. 





REPLACEMENT PANEL Replacement 
panels for damaged headlight sections for 
1957 Fords have been announced by Slip- 
On Corp., 19900 Ingersoll Dr., Rocky River 
16, O. Edges of the replacement panel 
are said to blend into original body lines, 
with no trimming necessary. The panel is 
designed to fit over the exact contours 
of the manufacturer's purt, is is said. 

* e146 


Planet Brake Fittings 


Individually packed brake hoses 
and packaged assortments of brass 


The 1962 line of hot-dip cleaning | 
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NEW PRODUCTS 


brake fittings are offered by Planet 
Metal Products Corp., 966 Dean St., | 
Brooklyn 38, N. Y. For the brake- 
specialist shop, Planet merchan-| 
dises 54 kinds of brass brake fit- 
tings. For the station servicing cars 
of a single manufacturer, Planet 
provides “car-family” assortments 
of 25 to 40 brass brake fittings of 
11 to 15 different kinds. 





* * * 





| BATTERIES—Batteries for imported cars, 
| lawn and garden equipment, and special 
| purpose applications have been added to 
the Exide line produced by Electric Stor- 
age Battery Co., P. O. Box 6266, Cleveland 
1, O. The imported-car batteries are said 
to be designed to replace those installed 
as original equipment. Nineteen sizes are 
| listed, covering most imports. 


* * a” 





TIRE INFLATOR—MoPar Parts and Ac- 
cessories, Chrysler Motors Corp., P. O. Box 
1718, Detroit 31, Mich., has introduced 
|a flat tire repair and tire inflator. The 
| product consists of an aerosol can filled 


| with butyl latex and air, and a rubber 
| hose which provides a connection to the 
tire valve. Without removing the wheel 
| from the car, the air pressure within the 
can inflates the tire, and the liquid latex 
simultaneously seals the puncture, it is 
claimed. It is not necessary to remove the 
puncturing object from the tire until a 
permanent repair can be made, it is said. | 








LIFT TRUCK—tThe Pioneer 100, a four- 
wheel-drive fork lift truck, has been an- 
nounced by Industrial Truck Division, Hy- 
ster Co., P. O. Box 847, Danville, lil. The 
unit, with a 10,000-pound capacity at a 
24-inch load center, is designed for quick 
handling of big loads. It has a lifting 
capacity of 95 feet per minute, fully 
loaded; a short turning radius for top 
maneuverability, and full visibility through 
open uprights. Optional equipment on the 
unit includes an LP-gas fuel system, special 
| uprights and a selection of forks. 














FLOOR SHIFT—An economy model of 
its floor shift conversion kit has been an- 
nounced by Ansen Automotive, 6317 S. 
Normandie Ave., Los Angeles 44, Calif. 
The unit is said to feature low-profile 
design, H pattern shifting, cad-plated 
parts, rubber boot and S-style chrome 
handle. 
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PARTS RACK—Designed to display small 
parts, this unit, built on a steel rack 65 


inches high, 34% inches wide and 12 
inches deep, is said to provide stock visi- 
bility, fingertip accessibility and maximum 
flexibility, This unit holds 120 steel con- 
tainers. Each container is removable for 
cleaning and has a label holder for iden- 
tification. Service Parts Systems, Inc., 
13380 East Nine Mile Rd., Detroit, Mich. 
ee eee 


DEPTH GAUGES — Deep hole depth 
gauges have been added to the line of 
measuring instruments offered by Boice 
Gages, Inc., Hyde Park, N, Y. The Reliant 
Model B-1750-S adjustable gauge is fur- 
nished as a set comprising gauge body, 
slotted anvil fitted with adjustable rest 
buttons, .0005 inches 0-25-0 dial indica- 
tor, interchangeable measuring rods of 
different length in two-inch increments 
and companion tubular rod guides which 
provide rigid support for the measuring 
rods, it is said. The set provides depth 
gauging range from 5% to 19% inches. 
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Coming 
Events 


% Enitor’s Nore: To facilitate 
recognition, new items in this 
column will be starred and will 
appear in boldface type the first 

time they are used. 
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Vegas. 
Jan. 25-26—National Forum on Automotive 
Air Conditioning, Statier Hotel, Dallas. 
Feb. 3-7— National Automobile Dealers 
Assn., Atlantic City, N. J. 

Feb. 21-22— Kansas Motor Car Dealers 
Assn., Baker Hotel, Hutchinson, Kan. 
March 18-19—Louisiana Automobile Deal- 
ers Assn., Roosevelt Hotel, New Orleans. 
March 25-27—lowa Automobile Dealers 
Assn., Hotel Fort Des Moines, Des 
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else in the world. 





Capsule Comment 


While dealers’ used-car stocks rose slightly to a 35-day 
supply on Dec. 1, the total was still well below the 42.1-day 


inventory of a year ago. 


Virtually all dealers reported used-car profits on the de- 
cline with the heavy influx of tradeins. 


Official government estimates put 1962 new-car production 
between 6.4 and 6.8 million, or one million above 1961’s 5.5 


million. 


Some auto executives believe next year’s figure may hit 


or exceed 7,000,000 cars. 


Subscriptions: U. S$. and Canada, one year $9, two years $16. 
Other countries: One year $13, two years $22. 
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> ate { |. Fair and equitable contracts between manufacturers and dealers in 
motor vehicles, parts and accessories; 
{ 2. Every dollar of auto excise, gasoline and oil taxes, collected by states 
and U. S. governments, applied to building and maintenance of highways; 
{| 3. Guard the precepts of individual freedom, which made the U. S. A. 
great and gave its citizens more of the better things of life than anywhere 


Auto Shows 


Jan. 7-9— Fort Worth Auto Show, Will 
Rogers Exhibit Bldg., Fort Worth. 

Jan. 10-14— National Capital Area, Na- 
tional Guard Armory, Washington, D.C. 

Jan. 11-13—Greenville Auto Show, Memo- 
rial Auditorium, Greenville, S. C. 

Jan. 12-14—Greater Green Bay Auto Show, 
Brown County Veterans Memorial Arena, 
Green Bay, Wis. 

Jan. 12-14—Norfolk Auto Circus, Norfolk 
Arena, Norfolk, Va. 

Jan. 13-20—Syracuse Auto Show, Syracuse. 

Jan. 13-21 — Toledo Auto Show, Sports 
Arena and Exhibit Hall, Toledo. 

Jan. 19-24—Columbus Auto Show, Ohio 
State Fairarounds, Columbus. 

Jan. 20-27—Baltimore Auto Show, Balti- 


more. 
Jan. 26-28—Birmingham Auto Show, Muni- 
cipal Auditorium, Birmingham, Ala. 
Jan. 27-Feb. 3—Rochester Auto Show, War 
Memorial Exhibit Hall, Rochester, N. Y. 
Jan. 31-Feb. 5—St. Paul Winter Car-nival, 
St. Paul, Minn. 

Feb. 2-7— Greater Miami Auto Dealers 
Assn., Dinner Key Auditorium, Miami. 

Feb. 17-25— Chicago Automobile Show 
McCormick Place, Chicago. 

Feb. 21-25—National Autorama, Connecti- 
cut State Armory, Hartford, 

April 21-29—éth Annual International Auto 
Show, Coliseum, New York. 

Oct. 19-28 — 1962 National Auto Show, 
Cobo Hall, Detroit. 


General 

Jan. 8-12—Society of Automotive Engi- 
neers, Cobo Hall, Detroit. 

Jan. I1-12—Maintenance committee, Reg- 
ular Common Carrier Conference, Hotel 
Tuller, Detroit. 

Jan. 25-26 — National Forum. on Auto- 
motive Air Conditioning, Statler Hotel, 
Dallas. 

Jan. 28-31—Truck Trailer Manufacturer's 
Assn., 2lst Annual Convention, Riviera 
Hotel. Palm Springs, Calif. 

Jan. 29-31—Automotive Accessories Manu- 
facturers of America, McCormick Place, 
Chicago. 

Feb. 1-2—Private Truck Council of Amer- 
ica, Statler Hilton, Detroit. 

Feb. 28-March 3—International Automotive 
Service Industries Show, Navy Pier, Chi- 





This is exactly what Rambler 
Classic has said for years. And for 
AvuTOMOTIVE News to imply that this 
is a new concept and makes Fair- 
lane different from Classic is ridic- 
ulous; further, it constitutes Ford 
Motor Co. advertising without say- 
ing so. 

The Rambler American is the 
small compact, along with Falcon, 
Corvair, etc. But the Classic beats 
the Fairlane on almost every sig- 
nificant measurement of big-car 
comfort—it is NOT impartial to list 
the newcomer as a new concept. 
The dimensions it uses and the 
unitized-body concept are funda- 
mental reasons for Rambler success 
-—and we don’t blame an aggressive 
company for copying that idea and 
proclaiming it as new. 

We cannot blame Ford for 
spending millions of dollars to 
advance this as a new idea—but 
when Automotive News is an 
echo for it, how silly can you get? 
Has your head been buried in the 
sand? 


Ford Motor Co. advertising does 
not get under our skin as you imply 
—they pay for that; but when a so- 
called impartial trade magazine 
dances to Iacocca’s tune and ciaims 
impartial position in the same 
breath, it is BIGOTRY. 

The only new concept now 
brought out by Ford Motor Co. is 
an admission they have one car 
series too big and another car series 
too small. Rambler success made 
them jealous—and they needed a 





larger cars. ality? Be honest. Advertising is ad- 







vertising, and they can claim what 
they want. If it is wrong, the Fed- 
eral Trade Commission will stop 
them, as it did with their spurious 
claims of 30 miles per gallon on the 
Falcon. But editorial views and ar- 
bitrary classifications can cause 
punitive damages. 

Please be impartial in deed ant 
word—and let each company pay 
for its own propaganda. 


One reason for our Rambler Clas- 
sic product success is that it is a 
compromise combining virtues of 
both the larger and smaller cars. 
And as such, it will compare with 
any label you may devise for this 
type car. This class could be called 
the Rambler Classic concept, — 
ALTON PETERSON, Francis Peterson, 
Inc., Detroit Lakes, Minn. 

* * * 


Agrees Without ‘Retreating’ 


When I spoke to the North Caro 
lina dealers last month, I had no 
idea that my remarks would sub 
sequently prove to be worthy of an 
editorial in Automotive News. 


Without retreating from the 
premise of my talk at the working 
conference, I agree wholeheartedly 
that there will always be a place 
in automobile retailing for men o 
integrity, character and compe 
tence. - 

I did not intend to sound the 
death knell of the small dealer, 
rather, I tried to outline what | 
believe will prove to be the eco 
nomic evolution of our business. 

Other retailing areas have under: 


































University of Pennsylvania’s Wharton School of Finance 
has been commissioned by NADA to make a study of auto 
retailing, with emphasis on what’s ahead. 


Not too soon either. 


model to compete fully with the 


The Big Stories 





cago, : ‘ 
. gone or are undergoing the transi: 


tion I predict, and in every cast 
merchants endowed with vision, ex: 
perience and integrity have profit 
ably survived in spite of the new 
competition invoked by the giants 


Getting good dealers—and keeping them sold on the prod- 36 Years Ago—1925 This, I believe, will also happet 
in auto retailing.—James J. CLARKE 


uct and the factory—is an age-old problem. Auto dealers in Sioux City, Ia., sold enough new and used cars to 
son, Van Curler Motor Co., Inc 


But the farsighted company executives, who work at it supply every family in the city with a vehicle. The city’s population : ’ 
tees find it a unnies task was listed at 90,000 and for purposes of the count, five persons were A aa rcury), Schenectady, 
Y; "i numbered a family. License figures indicated 18,748 auto sales. te ap ae 
* * * 


Rep. Ray J. Madden, Indiana Democrat, declares his Qual- 25 Years Ago—1936 Deep Antifreeze 


. sa: : . “ . An amendment to the traffic regulations in Washington made it We delivered a 1962 Comet te 
ity Stabilization bill now before Congress “offers a major || unlawful for any purchaser of a car to “display the car publicly while || Donald White, Box 3157, Anchorage 


step in curbing dishonest practices that are misleading the|| painted in any manner which might cast reflection on its type.” Pen- || Alaska. White is in charge of the 
consumer in merchandise values.” alties for violation ranged up to $300. Baptist Fellowship, Alas ke a 
" 7 - e sions, f he Grace Bapti Shure 
= His bill would provide a tool against discounters who 10 Years Ago—1951 7 we Ft Beco dh tase Bap ist "| 
destroy the value of a brand name. Ford, Hudson, Kaiser-Frazer and Studebaker asked the government Along with Mr, and Mrs. White} 
*¥ * * for permission to raise wholesale prices of cars; The proposed hikes 


are their children, Donna, 9, Debbie, f 
SEASON’S GREETINGS TO EVERYONE! ranged from 4.37 to 28.48 percent. 


* * * 





6, and Donny, 3, and Mrs. White's 
| (Continued on Page 19, Col, 1) 














That’s right! Not one, but two layers of 
Nickel go under the thin chromium 
overlay. The first thick layer — of semi- 
bright Nickel — evens out surface im- 
perfections, reduces . .. in many cases 
eliminates ... high polishing and buff- 
ing costs. The second layer — of fully 
bright Nickel — adds brilliance and fur- 
ther increases protection against corro- 
sion. No worry about harsh cleaning 
compounds harming the finish here! 


bright beauty 
really lasts 


When two layers 
of Nickel oe under 


the chrome... 


Double-Layer Nickel Plating for 
lasting beauty. It’s the double layer of 
Nickel that makes possible the lasting 
quality of the finish. This thick, durable 
combination provides outstanding re- 
sistance to corrosion, abrasion and 
wear. There’s a world of sales appeal in 
the lustrous beauty of Double-Layer 
Nickel Plating, and a world of dura- 
bility in its performance. 


Inco Nickel 
makes plating perform better longer 





If your need is for a coating system for 
rugged performance, consider the 
advantages of Double-Layer Nickel Plat- 
ing. We'll be glad to send you a copy of 
Decorative Plated Coatings of Improved 
Durability. Just drop a line to: 


THE INTERNATIONAL NICKEL COMPANY, INC. 
67 Wall Street Nico New York 5, N. Y. 












cessful history on domestic 


models—were among the sub- 
jects examined here at an engineer- 
ing seminar conducted for 17 
American technical writers. 

Conducting the unusual three-day 
conference was Rudolf Uhlenhaut, 
director of research for Daimler- 
Benz, Stuttgart, Germany. 

The seminar also served to in- 
troduce the writers to the new 
Mercedes 300-SE, Daimler’s inno- 

” * * 


D-B's Uhlenhaut— 


Rudolf Uhlenhaut, director of research 
for Daimler-Benz of Germany, who con- 
ducted the engineering writer's seminar. 
Uhlenhaut is also his company's most re- 
liable test driver. 


New 3M Process ‘Pounds’ 


Metal Plating 


Pe aeanicaL plating, a new 
method of plating metal in 
which metal powder is “pounded” 
on a part by tiny glass particles, is 
gaining acceptance around the 
country and is being used to plate 
some smal] automotive parts. 

The process was developed by 
Minnesota Mining & Mfg. Co, and 
is now used by Robin Products Co., 
Warren, Mich., which is mechan- 
ically plating some of the 250 dif- 
ferent fasteners it produces for the 
automakers. 

Considered a serious rival for 
the traditional electroplating 
process when small, functional 
parts are involved, mechanical 
plating reportedly is 10 percent 
cheaper, although savings of 
50-60 percent have been claimed. 

Also, it eliminates hydrogen em- 
brittlement, often a problem in 
electroplating, and reduces capital 
investment expenditures. The em- 
brittlement occurs because the hy- 


ENGINEERING REPORT... 


What About 
Air Springs? 


ACKSONVILLE, Fla.—Air suspension, fuel injection and 


diesel engines — three automotive concepts now being 
offered on Mercedes-Benz cars despite their largely unsuc- 
OHA 
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vation-loaded luxury car which 
features an aluminum fuel-injec- 
tion engine, air suspension, a new 
automatic transmission, power 

steering and disk brakes on all 
four wheels. 

In a session devoted to the new 
suspension, Uhlenhaut explained 
why Daimler-Benz feels that con- 
ventional steel springs are not 
quite adequate for current luxury 
cars and why he feels his company 
can succeed with air springs, de- 
spite the failure of United States 
makes in this field. 

a * Ea 


Air-Suspension Problems 


H® SAID the principal shortcom- 
ings of the present springs on 


.|many cars are that they do not 


absorb bumps completely, especial- 
ly if the car is lightly loaded; the 
springs do not flex sufficiently when 
the car is heavily loaded, the car's 
handling deteriorates under heavy 
loading and the laden car slants 
backward, causing poor lighting 
and a nightmare for the stylists. 

Uhlenhaut said Americans have 
told him that air suspension fail- 
ed in this country largely because 
it did not sufficiently improve the 
ride, because it was not reliable 
enough and because air suspen- 
sion repairs were difficult and 
expensive. 

Addressing these problems indi- 
vidually, he said, “We believe that 
independent rear suspension (which 
Mercedes cars have had for some 
time) is necessary for very soft 
springing. The normal beam axle 
doesn’t lend itself to soft vibration. 
You get strong axle vibrations and 
this requires firmer shocks, making 
a rather hard ride. 

“Regarding the reliability of air 
suspension, we feel that we have 
extensively tested ours for four or 

(Continued on Page 13, Col. 1) 


on Parts 


drogen generated during electro- 
plating migrates into the steel. 
* * * 


Byeesuee mechanical plating 
produces a surface somewhat 
like galvanizing and not the mir- 
ror-like finish of electroplating, the 
current emphasis is on functional 
parts that require a corrosion-re- 
sistant coating. 

Parts to be mechanically plated 
require preparation similar to many 
other plating processes, including 
degreasing, scale removing, etching 
with Parker Rust Proof’s “Bonder- 
ite,’ immersing in a thin copper 
solution and thorough rinsing in 
cold water. 

“As with other plating sys- 
tems,” a 3M engineer said, “the 
success or failure of mechanical 


plating depends greatly on how 
(Continued on Page 18, Col. 1) 
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By Joseph M. Callahan 
Engineering Editor 


@ THERE is any compo- 
nent in which North 


American cars generally have 
the “jump” over European cars, it’s 
their automatic transmissions. En- 
gineers are exploiting this advan- 
tage by continuing to improve their 
automatic gearboxes, 

For the ’62 model year, almost 
every manufacturer made some 
significant improvements in its au- 
tomatic transmission, with Chrysler 
Corp., Chevrolet and American Mo- 
tors introducing brand new units, 
although what is a “new” automatic 
transmission is a debatable subject. 

Generally, the trend of these 

improvements has been toward 
making the automatics quieter, 
less costly, more efficient, more 
simplified, lighter, more trouble- 
free and less bulky, so as to re- 
duce the transmission hump. 

Greater smoothness in shifting 
is also a much sought-after quality, 
but in one case an extremely 
smooth gearbox was dropped— 
partly, at least, because more people 
preferred another automatic that 
was a few dollars cheaper, although 
less smooth. 

Incidentally, the backwardness of 
the Europeans in the automatic 
transmission field largely has been 
due to their smaller engines, light- 
er traffic, more expensive fuel and 
lower standard of living. Now, 
these factors are changing and 
most European makers will un- 


SAE Convention 


Expected to Draw 
A Record 30,000 


7s engineering elite of the 
world will assemble at Detroit’s 
Cobo Hall Jan. 8 for a five-day meet- 
ing of the Automotive Engineering 
Congress and Exposition. Topics to 
be discussed range from space- 
flight problems to hot-rodding en- 
gineering techniques. 

A record crowd of 30,000 regis- 
tered delegates is expected to 
attend the sessions, sponsored by 
the Society of Automotive Engi- 
neers. The 1961 event at Cobo 
Hall attracted more than 25,000 
delegates. 

Highlights of the session will be 
discussions and papers on technical 
studies of vehicle emissions, car- 
buretor icing, turbine prime movers 
for military vehicles, urban trans- 
portation problems and power 
plants for vehicles of tomorrow. A 
special discussion will be held on 
magnetic and high-energy electrical 
forming. 

* ES * 

ca speakers will include Sen- 

ator Barry Goldwater, Arizona 
Republican; Capt. William R. An- 
derson, first commander of the 
atomic submarine Nautilus; E. N. 
Cole, General Motors group vice- 
president; Joseph D. Blatt, director 
of Federal Aviation Research De- 
velopment Service, and Hickman 
Price jr., assistant secretary of 
commerce and former Kaiser ex- 
ecutive. 

Dr. Andrew A. Kucher, 1961 SAE 
president, hailed the congress’ re- 
turn to Cobo Hall and remarked: 

“The SAE Congress and Expo- 
sition is the first major event to 
repeat at Cobo Hall. We are 

(Continued on Page 13, Col. 1) 





doubtedly have an automatic gear- 
box in the next five years. 
* ok Es 
—— cars now having au- 
tomatic transmission include 
Mercedes 300-SE and 300; Rolls- 
Royce, DAF, Hillman Minx, Jaguar, 
Rover 3-Litre, Singer ITIA, Austin 
A-99, Humber Super Snipe, Singer 
Gazelle and English Ford Zodiac. 
Some of these companies make 
their own units while others use 
the medium-sized Borg-Warner 
automatic transmission. 

Among all the parts of a car, the 
automatic transmission probably 
gets less intelligent discussion 
among auto people than any other 
—simply because it’s so complex. 

Unlike the European automatic 
transmissions, which are quite 
varied, all United States auto- 
matics employ a hydraulic pump 
in place of the traditional clutch 
to link the engine to the trans- 
mission. There are two types of 
hydraulic pump. Cadillac, Olds- 
mobile and Pontiac use a fluid 
coupling, while all other U. S. 
cars uSe a torque converter. 

Both the fluid coupling and the 
torque converter are similar in that 
they basically consist of a pair of 
fans facing each other in a contain- 
er filled with oil. One of the fans 
(technically called the impeller or 
drive torus) is attached to the en- 
gine. 

When this impeller rotates, it 
causes the heavy oil to rotate. This 
rotating oil, which also is driven 
by centrifugal force, then causes 
the other fan (called the turbine or 
driven torus) to rotate. The turbine 
is connected to the input shaft of 
the gearbox. 

tk * * 


‘Slippage’ Problem 


Rots the major justification and 
the major weakness of these 
hydraulic units is apparent. They 


* * * 





Pontiac Planetary— 


A drawing of one of the planetary gear 
trains in the Pontiac Roto Hydra-Matic. The 
internal or ring gear rotates around the 
planet gears and they rotate around the 


sun gear. 





Engineer's 


laneous, non-compatible parts. 





@ Demand for the Daimler-Benz diesel engine is so strong that 
the company has ordered $625,000 worth of new machining and 
casting equipment that will double current diesel production. 
The engine is being used for both vehicular and industrial appli- 
cations. The equipment takes 18 months to build and it should 
be installed sometime late next year. 

A springtime splash of “new” models, many facelifted, will seek 
to repeat Comet’s 1960 and Buick Skylark’s 1961 success. Among 
those reportedly planning ’621% entries are Dodge, Ford Galaxie, 
Mercury Monterey, Plymouth and Willys. A Chevy II V-8 series 
and a Corvair convertible also are on tap. 

Carburetor manufacturers are attempting to develop a cheaper 
unit that will be less expensive to replace than to overhaul. Al- 
though overhaul kits are currently supplied by carburetor pro- 
ducers, they are strongly against rebuilding carburetors, main- 
taining that caburetors must be built and tested as a unit and 
the rebuilt carburetor is generally just a collection of miscel- 


i 


Constant Gains Scored 
By Automatic Drives 


have the ability to transmit power 
relatively smoothly without a 109 
percent mechanical linkup. How. 
ever, they both have a good deal of 
“slippage” of the fluid and this re. 
sults in a wastage of 10 to 30 per- 
cent of the energy put in, compared 
with a manual transmission, 

A torque converter differs from 
a fluid coupling principally in that 
the converter has a third member 
between the impeller and the tur. 
bine—a stator. This is a sort of 
stationary fan that redirects some 

(Continued on Page 14, Col. 1) 





Sporty-Car Era 
Ousts Utility Kick 


Industry Emphasizes 
Joys of Ownership 


HE auto industry, moving ata 
faster pace than ever, first pags- 
ed through its “status” period, then 
through its “functional” period and 
is now well into a brand new period 
—the “fun” or “sporty” era. 
“Cars are fun” seems to be the 
theme. Every maker is offering 
from two to a dozen sporty op- 
tions that tend to make each car 
more of a toy or pleasure vehick 
and less of a status symbol ani 
less of a spartan utility car. 

As with all historical periods, the 
sporty period in the auto industry 
is best seen in retrospect. Its bk 
ginning is debatable and it ove- 
lapped other periods. 

A good argument can be maée 
that an auto company’s success i 
often determined by how quickly 
and how well it adapts to one @ 
these periods. Of course, each cot- 
pany must distinguish between: 
real trend and a mere fad, if it’s 
avoid pouring money down tlt 
drain. 

* * * 

Ae many earlier car, 

such as the legendary Stut 
Bearcat, had a strong sporty flavor, 
the start of the modern sports-cit 
period in the domestic auto indu: 
try can be linked to the introduc 
tion of the ’54 Corvette and the % 
Thunderbird, Immediate success 
the rather expensive and somewhil 
impractical T-Bird surprised # 
most everyone in the industry, I 
cluding many at Ford Motor Co. 

Despite a good deal of study ani 
several attempts by other aull 
companies, nobody else has bedi 

(Continued on Page 14, Col. 4) 
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(Continued from Page 12) 


of their engine and because fuel is 
so expensive. 

“The other way,” he continued, 
“is by extracting more power from 
a given engine. We knew that an 
engine’s output was directly related 
to the weight of the air passing 
through the engine and that maxi- 
mum air flow can be achieved by 
having a carburetor for each cylin- 
der, but this was too complex, al- 
though it’s often done on race cars.” 

Ba ok + 


Ram Manifold Principle 


A= deciding on some kind of 
a fuel-injection system, Daimler 
engineers had to choose between 
direct injection of the fuel into the 
cylinder and manifold injection. 

Finally it was decided to inject 
the fuel into the manifold because, 
among other advantages, this per- 
mits use of the ram manifold prin- 
ciple which was used on some 
Chrysler Corp. engines until this 
year. 

Said Uhlenhaut, “We also tried 


years and don’t expect any 
fifficulties here. We've even found 
that sometimes air springs are 
jonger lived than steel springs 
ghich may take a ‘set’ if heavily 
jaden for a long time over rough 
joads. Also, we fee] that our detail- 
ed work has eliminated the need 


g ” 
ny repairs. 
for any rep ier 


’ 


* 


Why Fuel Injection? 

E SAID that if small leaks de- 
H velop in the system, an accumu- 
Jator will supply sufficient makeup 
air. If a large leak develops, a 
motorist can get home by riding 
slowly on the car’s rubber spring 
bumpers. 

One of the big problems in the 
development of the air-suspension 
system was to get good cornering 
performance. Daimler-Benz’s solu- 
tion was to provide for a very slight 
umping up on cornering. _Inci- 
dentally, the air bellows used in the 
Mercedes system was developed by 
Firestone, which also developed the 
pellows for several U. S. systems. 

Asked about the cost of the 
Mercedes air suspension, he said 
that it was more costly than steel 
springs but that his company 
feels the added cost is tolerable 
on a luxury car. 

Discussing Daimler-Benz’s think- 


aut said the increasing traffic calls 
fir more power. One way to get 
etra power was used by U. S. man- 
vacturers—through bigger engines 
-but this wasn’t too satisfactory 
fo a European maker because cars 
ae taxed on the basis of the size 





SAE Convention 
[xpected to Draw 


\ Record 30,000 


(Continued from Page 12) 


aappy to be back and anticipate 
in even better gathering than we 
iad last year.” 

Kucher is engineering and re- 
farch vice-president, Ford Motor 
© 


There will be 60 technical ses- 
sons, 164 technical papers present- 
el and eight group or panel discus- 
sons at the congress. There will be 
nore than 200 displays by suppliers 
to the aircraft and auto industries 
in a seven-acre display area. 

* * * 


oe annual banquet will be held 
at 6:30 p.m., Jan. 10, in the main 
banquet hall. Goldwater, often men- 
tioned as a 1964 presidential possi- 
bility, will deliver the main address. 

Pan American Day will be Jan. 
ll. This day is for welcoming dele- 
gates and other visitors from Latin 
American countries. 

At the Pan American Engineer- 
ing luncheon, Price will discuss 
“Alliance for Progress.” 

Capt. Anderson, now an aide to 
the Navy secretary, will present a 
film father and son night, Jan. 11. 
Anderson was commander of the 
Nautilus when it made its first 
underseas crossing of the North 
Pole. 

Blatt will speak at the aviation 
luncheon Jan. 9 and Cole will speak 
at the production luncheon Jan. 10. 
A program for student engineers is 
set for 4 p.m., Jan. 9, with one of 
the features a talk on engineering 
techniques in hot-rodding auto en- 
gines. 

* * ok 
DELEGATES will be able to visit 
several Detroit-area plants. In- 
formation will be available at the 


area. 
Hours for the Congress will be 


Tuesday, 11 a.m. to 9 p.m.; Wednes- 
day, 11 am. to 6 p.m.; Thursday, 
ll a.m. to 9 p.m., and Friday, 9 a.m. 
to 2 p.m. 

Chairman of the 1962 exposition 
and congress is Milton J. Kittler, 
executive vice-president, Holley 
Carburetor Co. 


Chemical Plant Planned 
CH ICAGOW—Marbon Chemical 
Division of Borg-Warner Corp. will 
build a plant at Baytown, Tex., to 
Produce styrene monomer. 


ramming with a carburetor en- 
gine but found it impossible be- 
cause it upset the jets in the car- 
buretor.” 

The fuel-injected Mercedes en- 
gine develops 185 horsepower at 
3,000 revolutions per minute, com- 


pared with 155 horsepower for the| 


same engine equipped with a car- 
buretor. 

Although it costs about $400 more 
in this country, Uhlenhaut said fuel 
injection boosts fuel economy about 
8 percent because the fuel cuts off 
during deceleration and because a 
higher compression ratio is used. 
About 16 percent of the Mercedes 
models currently being sold in this 
country have fuel injection. 

Bg + * 


Diesel Sales Grow in U. S. 


ae HIS remarks on diesel engines, 
he said Daimler-Benz first used 
diesels in its cars in 1936 and has 
continued production and develop- 
ment on them ever since, 

Since 1950, the company has pro- 
duced 300,000 diesel-powered cars. 
At present, 55 percent of all four- 
cylinder Mercedes cars are diesel- 
powered and 35 percent of all M-B 
cars now produced have diesels. 


Lon Fleener, president of Mer- 
cedes-Benz Sales, Inc., said that de- 


ave a Wor 
with you: 
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Mercedes Engineering Parley— 


Rudolf Uhlenhaut, standing, director of research for Daimler-Benz, conducts engi- 
neering seminar for 17 writers at Jacksonville, Fla. 
ee 


spite a $300 extra charge for the 
diesel in this country, 15 percent of 
all U. S. Mercedes now come 
equipped with diesel engines. 

He added that the demand for 
the diesel suddenly began boom- 
ing in the spring of 1959, right 
after William Carroll, Automotive 
News West Coast editor, took a 
cross-country trip in a Mercedes 
diesel. 

Uhlenhaut said the major ad- 


vantage of the diesel engine is that 
it uses less of a cheaper fuel, al- 


* * * 


though there is a trend now for 
governments to increase the taxes 
on diesel fuel. Daimler-Benz figures 
showed that the diesel gets about 
38 percent more miles per gallon 
for all kinds of driving. 

The greatest disadvantage of the 
diesel, and one that retarded its in- 
troduction, is its noise. Uhlenhaut 
said his company has done a great 
deal of work to reduce this noise 
and in the latest engine it’s detect- 
able only during idle, except for a 
hard knock during cold starting. 


mr businessman: 


could 
our countr 


Let’s talk about a program which, while delivering all 
kinds of “selfish” gains for those involved, essentially 

depends on the patriotism of 
one person. You. The Payroll 


Savings for U.S. Savings Bonds 
depends completely on your 
interest in your country because 


you are being asked to put out time 
and effort (money, too)—with no appar- 
ent tangible reward. Why should you 
do this? = First off, the mere fact of your having a Payroll Savings Plan 
puts you on the positive side, with your employees. You’re helping them 
help themselves. Helping them set a little money aside, easily, painlessly. 
And you're helping them show their faith in their own future and their 
country’s. Then, the community itself takes on a self-confidence based on 
a most valuable asset—the reserve buying power of its residents. = And 
just as the payroll savings of your people help their community, dollars 
invested in U.S. Savings Bonds help the whole country—which is just an 
oversize community, after all, with the same need for reserve buying 
power of its people. # Which brings us back to where we started. Your 
patriotism. Will you join the thousands of businessmen who have and 
are promoting a Payroll Savings Plan for U.S. Savings Bonds within 
their companies? For assistance, call your State Savings Bonds Director. 
Or write Treasury Dept., U.S. Savings Bonds Division, Washington 25, D.C. 


Keep Freedom in Your Future « « «= U. S. SAVINGS BON DS 


The U. S. Government does not pay for this advertisement. The Treasury Department thanks, for their patriotism, The Advertising Council and this magazine. @ 
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Most Units Improved for ’62 Cars... 


Automatic 


(Continued from Page 12) 


of the oil back to the turbine and 
gives the turbine another push after 


the initial push. 

The stator in the torque con- 
verter results in a multiplication 
of torque or twisting power, while 
the fluid coupling generally 
doesn’t increase the torque. How- 
ever, this multiplication is great- 
est just as the car starts up and 
gradually diminishes until, at 
cruising speed there is absolutely 
no torque multiplication. Some 
hydraulic coupling transmissions 
make up for this lack of multi- 
plication in their gearboxes. 

GM’s three-speed Roto Hy dra- 
Matic is a slight exception to this 
in that it has a “multiplier” be- 
tween the impeller and turbine 
which, although not stationary, per- 
forms somewhat the function of the 
stator. Oldsmobile’s ‘“accelerotor” 
does about the same job. 

Another feature of the fluid cou- 
pling, especially GM’s, is that about 
40 percent of the power is trans- 
mitted mechanically from the en- 


gine to the gearbox. 
* * 
A PECULIAR thing about both of 
these hydraulic clutches is that 
the impeller is next to the gearbox 
while the turbine is adjacent to the 
engine, The reason for this posi- 
tioning is that the impeller also 
must drive a pump in the gearbox 
and it’s more convenient to have 
them side by side. 

At this point, the engine power 
has been transmitted to the input 
shaft of the gearbox. The only 
transmission problem remaining is 
to transmit this power to the output 
shaft about three feet toward the 
car’s rear end. 

However, the problem is quite 
complex because of the varying 
supply of power from the engine 
and the varying demand for 
power by the car. To illustrate, 
the engine produces its least 

+ * * 


* 





Rambler Automatic— 


A cutaway of the new Borg-Warner au- 
tomatic transmission that is being used ‘in 
the Rambler American. 

* * * 
amount of torque just as it starts 
up; yet the car requires the larg- 
est amount of torque at start-up 
to overcome its inertia. 

The answer to this problem is to 
let the engine and the input shaft 
quickly pick up a little speed and 
then to channel this power through 
one or more planetary reduction 
gear trains. These trains reduce the 
rotational speed of the gearbox 
members, while increasing their 
power or torque. 

By linking up the transmission 
input shaft and the output shaft 
first with one train of gears and 
then with other trains of gears, the 
engine and the vehicle eventually 
reach such a state of compatibility 
that the engine and the driveshaft 
can run at the same speed or a 


direct 1-to-1 ratio. 


* * * 


Gearboxes Similar 


EGARDLESS of whether they 

have a torque converter or fluid 
coupling, gearboxes of all U. S. au- 
tomatic transmissions are substan- 
tially the same, although there are 
minor differences in terms of two- 
speed, three-speed or four-speed 
variations. 

The more speeds an automatic 
transmission has, the More expen- 
sive, smooth and efficient it is. 
Roughly speaking, there are two 
speeds for each planetary gear set 
in a transmission, although this is 
not always so because some gear- 
boxes have compound planetary 
gears which do more work. Inci- 
dentally, one of the planetary sets 
must also be used for reverse. 

The industry’s only four-speed 
automatic transmission is the 
Super Hydra-Matic (all Cadillacs, 





Transmissions Advance 


Pontiac Bonneville and Pontiac | fight” in the gearbox in which one 
Star Chief). clutch or band seizes a gear 0.2 to 

Three-speed automatics are the 0.4 of a second before another 
Roto Hydra-Matic (Pontiac Cata-| Clutch or band releases another 
lina), Turbine Drive (Buick), | sear. If the grab is made too quick- 
TorqueFlite Eight (all Chrysler| ly, the transmission will lock up; 
Corp. cars with eight-cylinder en-| if the grab isn’t made quickly 
gines), TorqueFlite Six (all Chrys-| enough, the engine will begin run- 
ler Corp. cars with six-cylinder en- | "Ing away. 
gine), Cruise-O-Matic (some Fords 
and Thunderbird), the identical 
Multi-Drive Merc-O-Matic (some 
Mercurys), Twin Range Turbo 
Drive (Lincoln) and Flash-O-Matic 
(all Ramblers). 

There is a lively debate in the 
industry as to whether the 4-S Hy- 



































od od 
ERE is a brief rundown on 


A 


developments: . 
TORQUEFLITE EIGHT 

Patterned after the successful 
TorqueF lite Six which was brought 
out for the Valiant, this new auto- 
dra-Matic offered in the Oldsmobile | matic transmission is 59 pounds 
and F-85 is a four-speed or three- | lighter than its predecessor and has 
speed transmission. The “S” in the| New internal construction which al- 
unit’s name refers to stage rather| lows substantial reduction in the 
than to speed. floorpan tunnel, 

TS oe ee Much of the weight reduction 
ee automatics include} was accomplished by adopting a 

Powerglide (Chevrolet, Chevy] one-piece aluminum die cast hous- 
II, Corvair, Corvette), the very| ing for both the gearbox and the 
similar Tempestorque (Tempest),| torque converter. The gears, 
Ford-O-Matic (Ford, Fairlane and| clutches and shafts are smaller in 
Falcon), the very similar Merc-O-| size but reportedly have 10 percent 
Matic (Mercury, Meteor and| more torque capacity, which should 
Comet), Dual Path transmission] mean greater durability. 

(Special) and Flightomatic (Stude- FLASH-O-MATIC 
baker). : This new Borg-Warner transmis- 

Some of the mixup about auto-| sion is much like the unit that was 
matic transmissions stems from] pyijt for European auto makers, 
confusion between the terms| aithough it’s been adapted for the 
range” and “speed.” The range re-| Rambler Classic Six and American. 
fers to the marks on the gear se-/ Jt’; more compact, 60 pounds light- 
lector quadrant that indicate what! er and more efficient for six-cylin- 
speed can be called for at any par-| ger engines than was the former 
ticular time. Flashomatic. 

For instance, “Drive One” A ; Mot thet 
might call for first, second and | ,,; merican Motors reports = 
third gears, but “Drive Two” is three-speed unit provides bet- 

’ 
would only call for first and sec- ter fuel economy because its torque 
converter has less hydraulic slip- 


6, ” 
ond. The term “speed” refers to page. 
HEVROLET made a major 


the torque-multiplying steps in 

the transmission whereby the ve- 
C change in its family of auto- 
matic transmissions by dropping 


hicle is brought to a cruising 
its Turboglide this year and adding 


speed. 

Key component in the automatic 
a new lightweight Powerglide 
which features a one-piece alumi- 


gearbox for decreasing the speed 
num case. It now weighs 146 


and increasing the torque are the 
coffee-can-shaped planetary gears 

pounds, down 36 percent from last 
.| year. 


which have three principal parts— 
the ring or internal gear, the planet 
The Turboglide, with its five- 
element torque converter, was 


gears and their carrier and the sun 
or center gear. 

dropped even though many felt 
it to be about the smoothest auto- 


The centrally located sun gear is 
meshed with and surrounded by the 

matic transmission made, Chev- 
rolet officials said that the buy- 


planet gears and their carrier and 
ers showed little willingness to 


the planet gears are meshed with 
pay the extra Turboglide money 


and surrounded by the ring gear. 
During operation, one of these 

which was finally down to about 

$11 extra on V-8s. 


gears is connected to the input 
shaft, one is connected to the out- 
put shaft and one is held stationary. 

Buick still offers this transmis- 

sion under the name “Turbine 

Drive” and asserts that it has the 


The speed and torque of any plane- 
only automatic transmission in the 


tary gear train depends on which 
gear is held, which one receives 

industry with no shift to interrupt 
the smooth flow of power. 


power and which one delivers the 
power. 
SUPER HYDRA-MATIC 
Although not greatly changed, 


* * * 


POWERGLIDE 


* * *~ 


How Gears Mesh In 


ne example, a planetary train 
could be used to increase power 


major automatic transmission | 


1 





Chrysler's Torqueflight Eight— 


Robert J. Gorman, manager of Chrysler Corp.'s transmission and hydraulic drive 
laboratory, holds the rear pump gear of a dismaniled model of Chrysler's new Torque- 
flite Eight. On the table are brake bands, a planetary gear train and a case. 































real competitor. 

However, the cost of this car 
put it in the luxury field, at least 
price-wise. It wasn’t until Chev- 
rolet introduced the Corvair 
Monza last year that the public’s 
appetite for an economy car with 
sport features was uncovered. 
Since then, the auto makers have 

brought out a profusion of new 
sports models, featuring such items 
as bucket seats, four-speed manual 
transmissions, automatic transmis- 
sions with floor-mounted levers, 
consoles, less expensive convertible 
tops, special wheel covers, tachom- 
eters, swing-aside steering wheels, 
center arm rests, wire wheels with 
and without simulated knock-off 
hub caps, rear deck lid radio an- 
tennas, sliding roofs, passenger 
compartment assist bars and the 
aircraft-type instrument panels. 
+ 


Stylists Help, Too 


TYLISTS as well as engineers 
have contributed to “sporti- 
ness.” In addition to the sporty 
trim, the stylists have produced 
such features as the forward- 
thrusting aluminum grille with the 
“racy, open-scoop appearance” on 
the Dodge Polara and the rib lines 
in the tops of many Chevrolet, 
Pontiac, Oldsmobile and Buick 
models that produce a convertible- 
top look. 

Of course, good performance is 
generally considered a primary in- 
gredient of any sports car and here 
the product planners ran into a 
problem with their economy sports 


able to synthesize the ingredients 
in the Thunderbird and produce a 


Sporty Models Emphasize 
Joy of Driving; Utility Out 


(Continued from Page 12) 


on its new sports car is another 
answer to the problem of providing 
performance with economy. Several 
other makers are also diligently 
working on turbochargers. Buick is 
expected to come up with GM’; 
best answer to the Thunderbird, 
probably next fall. 

New convertibles were produc- 
ed for Chevy II, Tempest, Special, 
F-85 and Polara 500. More con- 
vertibles are coming, with Cor- 
vair and Comet probably leading 
the way. 

Another aspect of this whole 
trend are the Falcon Club Wagon 
and Deluxe Club Wagon which are 
described as “family fun vehicles 
which are easy to convert to camp- 
ing units.” 


* * 


Boom in Converting 


~ THIS respect, there are report: 
edly 13 firms in California alone 
busily converting Ford Econoline 
wagons and Chevrolet Greenbrier 
for camping and other recreational 
purposes. 

An example of how quickly and 
thoroughly the manufacturers have 
jumped on the “sporty” bandwagon 
is that most every ’62 line offers 
bucket seats. 

Four-speed manual] transmis- 
sions, generally made by Borg- 
Warner, are offered by Oldsmo- 
bile, Pontiac, Chevrolet, Galaxie, 
Corvair, F-85, Special, Tempest, 
Corvette and Hawk. An interest- 
ing point is that one of the first 
contemporary United States cars 
to offer the four-speed gearbox 
was the Chrysler 300 series, but 


* 


by holding the ring gear, applying 
power to the sun gear and taking 
power from the planet gear carrier. 
The power here would be increased 
because the carrier would rotate 
at a slower rate than the sun gear. 

These gears are either held or 
hooked up for receiving or deliver- 
ing power by either multiple disk 
clutches or brake bands on the out- 
side of the individual gears. The 
clutches do a smoother job of grab- 
bing the gears, but they’re more 
space-consuming and expensive. 
The brake bands are more “grab- 
by.” 


this unit features a new pressure 
compensated shift pattern that pro- 
vides an even smoother shifting be- 
tween the four speeds. A new con- 
cept, counter-phased gear sets, was 
used to virtually eliminate gear 

noise, especially in neutral. 

ROTO HYDRA-MATIC 
Greater quietness was achieved 
on this unit for 1962 by phasing in 
the gears. In addition, the shift 
pattern was modified for greater 
pleasability. 

* 

4-S HYDRA-MATIC 
HIS transmission has a new 


... - 


models because of the problems of 
marrying performance and econ- 
omy. 

An ingenious solution of a cou- 
ple of companies was to calibrate 
their transmissions so that hot 
performance was available in first 
and second gears, with the ac- 
celeration quickly flattening out 
in third gear so that good fuel 
economy could be obtained in 
third gear where 90 percent of 
the driving is done. 

This is fine, as long as one re- 
members that the performance 
available at the last stoplight is not 


it is not offering it now. Chevro- 
let makes the four-speed box for 

Corvair and Tempest. 

As might be expected of a trail- 
blazer in this trend to sports cars, 
Thunderbird has come up with 
more innovations for 1962. One of 
these is the Thunderbird Roadster 
with its wire wheels with chrome- 
plated spokes and simulated knock: 
off hub caps, assist bar, special em- 
blems and fiberglass tonneau that 
converts it into an _ ultra-sporty 
two-passenger convertible. The 
T-Bird Landau has a vinyl con- 
vertible top. This is also available 





The clutches and bands are 
usually actuated at the proper 
time by small pistons which are 
hydraulically driven by oil sent 


pressure-compensated shift pat- 
tern that provides a smoother 
transmission. On the Oldsmobile, 
the Hydra-Matic uses counter-phas- 


present for passing on a hill. 
oa * cs 


T= turbocharger that Oldsmo- 


bile is expected to offer shortly 








from a highly complex control 


d which ortedly elimi- 
valve assembly which is a sort of OF SURE H0te on ee ee eee 


nate almost all gear noise made in 





UL. 09D TORQUE CONVERTER 
f 


on the Galaxie convertible. 
* * * 
GTeSenAnen jumped on the 
trend with both feet by coming 
up with two new sporty models 
(Daytona and Gran Turismo) and 


transmission “brain,” deciding ex- 

actly when the gearbox will shift 

from first to second to third 
gears. 

This control valve assembly bases 
its decisions on when to shift gears 
on the basis of information receiv- 
ed (in the form of hydraulic pres- 
sure) from a governor at the rear 
of the gearbox, which reports the 
speed of the drive shaft and the 
car; from a linkage to the carbure- 
tor, which tells the engine speed by 
the amount of vacuum, and from 
the transmission itself, which tells 
if there’s sufficient oil pressure to 
make a shift. 

To have a correctly operating 
automatic transmission, the control 
valve assembly must create a “dog- 


neutral. 
FORDOMATIC 
The most important advance on 
this automatic transmission and the 
Merc-O-Matic was the switch to a 
TV (throttle valve) control throttle 
linkage which connects the engine 
and the transmission, providing 
more precise shifting than before 
and eliminating need for periodic 
adjustment, 
DUAL PATH 
Buick added a large sun-gear 
needle bearing this year to guard 
against trouble at this point. 
FLIGHTOMATIC 
An anti-creep device is now avail- 
able with Studebakers equipped 
with this transmission. 









offering such features as the sliding 
sunroof, bucket seats, four-speed 
manual transmission, European: 
type door pockets and wood grain 
finishes on some instrument panels. 
Corvette, considered by Chevro- 
let people as the “really only true 
American sports car,” certainly 
has one sports distinction all to 
itself—it’s the only U. S. produc- 
tion car with a cockpit instead of 
@ passenger compartment, 

Byron J. Nichols, Dodge’s gen 
eral manager, might have beet 
speaking for the entire industry, in 
stead of his own cars, when he said 
last fall that the new sports cars 
are “fun to drive, a delight to ridé 
in and a real satisfaction to own. 

—JosepH M, CALLAHAN 


pat. ALUN EXTENSION 








\ PEVERIE CLUTTER 
VaLve BoDy 


Low BANO 


New Powerglide— 


A cutaway drawing of the new Power- 
glide transmission now being used with 
Chevrolet's 327-cubic-inch V-8. It replaces 
the Turboglide and closely resembles the 
old Powerglide except that it has a -one- 
piece die cast aluminum case and con- 
vertor housing. 
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kson Indexer Operates 
Vertical Position 


Model 450 speed indexer, released 
ickeoe Tool Co., Solon, O., operates | 
the vertical position. 
ilt to accommodate heavy thrust loads, 
indexer features a preloaded Timken 
. bearing under the 10-inch diameter 
. It is 4% inches high and uses pneu- 
ic or hydraulic power to index at high 
ed, manually or automatically, with re- 
accuracy ne Sow fenths, it is said. 








' 





devised, tested and proven by the Chem- 
icals & Plastics Division of FMC Corp., the 
division said. 

The formulations call for the use of in- 
fra-red reflective pigments in combination 
with suitable plasticizers and are for 
black as well as medium and light colored 
vinyls, it said, 








Capac Fuel Pump Features 
Improved Valve Design 


Wells Mfg. Corp., Fond du Lac, Wis., 
has introduced a cage valve assembly in 


is Capac fuel pumps. 


feature of the design is said to be a 


nylon disc that has been prestressed to 
main permanently flat in service. The 


4 blended radii’ design of the valve cage 
gsembly and the rapid response of the 


nyon disc permit a freer flow of high 
yatile fuels, This maximum fuel 
cepacity minimizes the possibility of 
“wpor lock," missing, bucking and stall- 
I + te said. 

ing if is sat - ‘ iS 
New Vinyl Formulations 


Sdd to Solve Fogging 


1EW YORK.—Vinyl formulations that 
pas automotive fogging tests have been 


flow 





Induction Heating Called 
Answer to Surface Cracks 


Surface cracks are said to be eliminated 
by the use of equipment designed and 
built by Induction Heating Corp., 183 
Wythe Ave., Brooklyn 11, N. Y. 


A lock manufacturer was faced with 
production difficulties in the fabrication 
of door locks until he employed Ther- 
Monic induction heating equipment, it is 
claimed. Lock handles are automatically 
induction heated to 900 degrees Fahren- 
heit for 1% seconds and bent automatical- 
ly without surface cracking. Ther-Monic 
equipment turns out one handle every 





three seconds, according to the firm. 


Engineering Briefs 





Agentine Firm Signs 


lrense Pact with Eaton 


(LEVELAND.—E aton Mfg. Co. 
ha signed a licensing agreement 
wih Compania Metalurgica Argen- 
tim AE, Buenos Aires, under which 
th Eaton’s engineering and manu- 
faturing knowhow will be made 
amilable to that South American 
company, it was announced by 
E.M. de Windt, president of Eaton 
Inlernational. 


Compania Metalurgica manufac- 
tures and supplies leaf springs used 
in the suspension of automotive 
and railway vehicles. 

* * * 


Dytronics Reprints 


ROCHESTER, Mich. — Designing 
With Die Stamped Circuits (Bulle- 
tinNo. D1) has been reprinted with 
minor revisions by Dytronics, Inc. 

The reprinted booklet includes a 
new supplement which tabulates 
the overload currents and resist- 
ances for .0014-inch and .0028-inch- 
thick copper in five different line 
widths from % to 1/64-inch. 

* 1 * 


Mansfield Tire to Make 


Molded Cellulose Products 


SPRINGFIELD, Tenn.—Selection 
of Springfield as the site for a new 
manufacturing plant producing 
molded cellulose-based products 
Was announced by James H. Hoff- 
man, president of Mansfield Tire & 
Rubber Co., Mansfield, O. 

The plant will be known ag the 
National Fibrit Division of Mans- 
field Tire. Production is scheduled 
to begin in late spring, 1962. The 
Product, known as Fibrit, is manu- 
factured by methods invented and 
Patented by Deutsche Fibrit Gesell- 
schaft, Krefeld, Germany. Mansfield 
has been granted a license for pro- 
duction of Fibrit in this country. 

* * * 


Special Laboratory Group 


Established by Taylor Fibre 


NORRISTOWN, Pa.—A new lab- 
ratory group which will develop 
and conduct special tests on orders 
Tequiring complicated engineering, 
Unusual designs or new materials, 
has been established by Taylor 
Fibre Co. 
Named the physical analytical 
chemistry group, the new unit is 


staffed by personnel whose duties 








will include test development as 
well as applied physical and an- 
alytica] chemical research on plas- 
tics, according to Paul M. Smith, 
head of the new group. 

* ok * 


ASTM Data Available 


PHILADELPHIA.—The Ameri- 
can Society for Testing & Mate- 
rials has announced that its 1960 
ASTM Proceedings, Volume 60, is 
now available from ASTM head- 
quarters, 1916 Race St., Philadel- 
phia. Price to members is $8; to 
non-members, $12. 

* * ok 


PPG Plant for Louisiana 


PITTSBURGH, — The Chemical 
Division of Pittsburgh Plate Glass 
Co. has started construction of a 
methyl chloroform plant at Lake 
Charles, La. The new unit is sched- 
uled for production by the fall of 
1962. 


* * * 


Operation Renamed 


NEWPORT BEACH, Calif. — 
Tactical Systems Operations has 
been renamed “Shillelagh Opera- 
tions” at Ford Motor Co.’s Aeronu- 
tronic Division. The Shillelagh is a 
new surface-to-surface guided mis- 
sile being developed for support of 
front-line troops. The Army award- 
ed Aeronutronic an $8-million con- 
tract in October for continued de- 


velopment. 
* * * 


New Line at J & L Plant 


LOUISVILLE, O.—A new bright 
annealing line, which will process 
material up to 51 inches wide, is 
being installed at the Jones & 
Laughlin Stainless and Strip Divi- 
sion plant here. 

* * * 


Two New Symposiums 


Published by ASTM 


PHILADELPHIA. Two new 
publications have been announced 
by the American Society for Test- 
ing and Materials. 


Symposium on Current Research 
on Motor Gasoline Which May Af- 
fect Future Specifications has 104 
pages and is priced at $3. The sec- 
ond, Symposium on Methods of 
Metallographic Specimen Prepara- 
tion has 134 pages and is priced at 
$4.50. 





Engineering and Production 
New Products 





Gold-Plated Universal Joint 
Introduced by Wesco 


A 24-karat, gold-plated universal joint 
that is guaranteed for the lifetime of the 
vehicle on which it is installed, has been 
introduced by Wesco Products, 2300 S. 
Parkway, Chicago, Ill. 

Called the Wesco Golden 500 Series, 
these universal joints have been designed 
and engineered to withstand the stress and 
strain being placed on the universal joint 
as a result of high-speed driving, it is 
claimed. 

_— 


Socony Mobil Describes 
New ‘Anti-Rumble’ Fuel 


A new method of controlling “rumble” 
in higher-compression gasoline engines 
was described by Socony Mobil Oil Co. 
scientists at the National Fuels and Lubri- 
cants Meeting of the Society of Automotive 
Engineers in Houston. 


Improved control of rumble—vibrations 
of the mechanical components of a gaso- 
line engine caused by higher combustion 
rates—is obtained with the use of tetra- 
methyl lead and low concentrations of 
Phosphorous additives in high-aromatic- 
content fuels, the scientists said. 

es 


Blown Marine Diesel 


A new 125-horsepower “‘blown"’ diesel 
engine—the only four-stroke marine diesel 
of its size in the world with a_turbo- 
charger—has been developed by Perkins, 
Ltd., Peterborough, England. 

oc! ee 





Nylon Drill Sleeve Designed 
To Cut Overall Drilling Costs 


The Rick Drill Saver, a nylon drill sleeve 
that is said to cut overall drilling costs, 
has been marketed by Rick, Inc., Erie, Pa. 


The unit is said to provide accuracy to 
.002 concentricity; immunity to electrolytic 
corrosion, or damage due to coolants, oil, 
gasoline or grease; cushioning action to 
prevent scoring of spindles in drill presses, 
jig mills, and other drilling tools, and re- 
straining action to keep drills on true cen- 
ter even when tangs are torn off and scor- 
ed. The Rick Drill Saver is available in 
size specifications to meet needs. 

co oe 


Versatility Featured 


A versatile setup on a standard Ex- 
Cell-O Way Type Precision Boring Machine 
has been demonstrated. Built for diversi- 
fied production in the automotive indus- 
try, this machine was recently shipped 
from Ex-Cell-O Corp., 1200 Oakman Bivd., 
Detroit 32, Mich. The workpieces consist 













of 14 different cast-iron flywheel housings 
varying in size and hole configurations. 
ee 





Osborn Introduces 
‘Ramron' Grinders 


A new type of grinding wheel has been 
introduced by Osborn Mfg. Co., 5401 
Hamilton Ave., Cleveland, O., which is 
said to remove more metal at faster rates 
and still hold its form. Shown are the new 


“Ramron” grinding wheels in 16-inch, 
14-inch, 12-inch, 10-inch and 7-inch di- 
ameters. 


Technical 





Dual-Drive Develops 
New Differential 


An inner axle power divider differential 
has been developed by Dual-Drive, Inc., 
3597 Lee Rd., Cleveland 20, O., to re- 
place lockout-type differentials in the 
Army's new medium trucks. 

With conventional friction-drive or lock- 
out-type differentials, drivers must be 
trained in the use of the various mechan- 
ical control systems. Accidents can occur 
if the operator forgets to lock the differ- 
ential in or out according to driving con- 
ditions. The new differential's operation 
is entirely aviomatic.. 


Protective Coatings 


Pittsburgh Plate Glass Co., 632 Fort 
Duquesne Blvd., Pittsburgh 22, Pa., has 
developed three new products to help 
protect automobile bodies. One is an 
acrylic primer-surfacer, which the company 
said is the first on the market. It also 
introduced Duracron, a thermosetting acry- 
lic enamel finish. The third product is 
Gift-Wrap, a temporary coating to pro- 
tect new cars during delivery, which is 
removable with soap and water. 


Personnel 





Midland-Ross Promotes Two 


Albert J. Buckenmyer has been 
named treasurer and Donald M. 
Smith has been appointed control- 
ler of Midland-Ross Corp., Cleve- 
land. Buckenmyer had been con- 
troller since Surface Combustion 
Corp. was acquired by Midland- 
Ross in 1959. He had been secre- 
tary, treasurer and a director of 
Surface Combustion. Smith joined 
Midland-Ross as assistant control- 
ler earlier this year. He formerly 
was with Chrysler Corp. 

eo OK * 


Menton, Emerson, Sutt 
Promoted by Fisher Body 


Three promotions have been an- 
nounced by Fisher Body. They are: 

East Menton, from’ production 
manager of the Lansing plant to 
a similar post at Plant 21 in De- 
troit; Harry L. Emerson, from pro- 
duction manager of the Pontiac 
plant to replace Menton in Lan- 
sing, and Victor P. Sutt, from plant 
superintendent to production man- 
ager in Pontiac. 

cf * * 


Moyer Heads Research Work 


At Servomechanisms Center 


Dr. James W. Moyer has joined 
Servomechanisms, Inc., as director 
of research in the company’s re- 
search and development center in 
Santa Barbara, Calif. 

Before joining Servomechanisms, 
Moyer served as director of re- 
search at the Sperry Rand Re- 
search Center, Sudbury, Mass. 

* ok * 


5 Engineering Appointments 


Announced at Buick 


Appointment of Phillip C. Bowser 
as assistant chief engineer of Buick 
was announced by Lowell A. Kin- 
tigh, chief engineer. 

Bowser has been Buick’s direc- 
tor of research 
and development 
since February, 
1957. He will be 
responsible for 
experimental test- 
ing, chassis de- 
velopment, acous- 
tics and produc- 
tion engineering. 

Kintigh also 
announced that 
Earl Fleming has 
Phillip C. Bowser been named as- 
sistant director of research and 
development. He will be respon- 
sible for future model planning, 
research and development drafting 
and product program. He hag been 
with Buick since October, 1958. 


Frank R. Daley jr. has been ap- 
pointed chassis engineer, respon- 








sible for all chassis development. 
The fifth appointment was that of 
Charles D. Holton to staff engineer, 
responsible for chassis units devel- 
opment. 

* * ~ 


Goodyear Names Strassburg 
Manager of Research 


Dr. Roger W. Strassburg has been 
named manager, research opera- 
tions, at B. F. Goodrich Co.’s re- 
search center, Brecksville, O. He 
succeeds Dr. 
Charles H. Stock- 
man, who recent- 
ly became vice- 
president and 
general manager 
of Goodrich-High 
Voltage Astro- 
nautics, Inc., Bur- 
lington, Mass. 

Strassburg join- 
ed BFG in 1950 as 
a research chem- 
ist at the research 





¢ 
Dr. R. Strassburg 
center. He became a project leader 
in exploratory research before 
transferring to Akron in 1957 as 
manager of the company’s general 
chemical laboratories. 


* * * 


Asch to Manager Operations 
In Division of Vickers 


Edward L. Asch has been ap- 
pointed operations manager in the 
International Division of Vickers, 
Inc., a division of Sperry Rand 
Corp. 

Replacing Asch as director of 
sales training for Vickers is Dane 
E. Smith. Asch has had over 20 
years’ experience with Vickers, in- 
cluding both engineering and sales 
responsibilities. Smith served as 
district sales manager in St. Louis 
prior to his appointment as direc- 
tor of sales training. He has been 
with Vickers for eight years. 

* * * 


White Reassigns Wallace 
To Lansing Division 


New directors of engineering for 
the Lansing Division of White 
Motor Co.:is Rob- 
ert C, Wallace, 
formerly assist- 
ant chief engi- 
neer of White Di- 
vision. 

Wallace joined 
the auto industry 
in 1927 as factory 
service manager 
for Stutz Motor 
Car Co. He was 
later associated , 
with Marmon _ Robert C. Wallace 
Herrington Co. and Diamond T 
Motor Truck Co. 





















Idea Lame the next millennium, you'll probably find sport 


car buffs jockeying about the landscape in sleek, swif 
for tomorrow 1 


: delta jobs like these beauties. And instead of bandyinggh 
; os a ee steel around terms like “full bore” and “flat out,” you'll heal 


1. Alloy and high strength steels give struc- 
tural and working parts maximum stamina. 
An extra strong tubular main spar supports 
the bulkheads, and doubles as a housing 
for the drive shaft and steering mechanism. 
Heat resistant stainless steel components 
are used in the twin five-chambered jets 
mounted in the rear wings. Extra tough alloy 
steel gears, housings and shafts turn the 
jet thrust into a silken ride. Precision-rolled 
alloy bars soak up impact in the torsion bar 
suspension. The lightweight wheels are 
made of high-strength low-alloy steel for the 
best combination of strength and lightness. 
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4 ] Use modern, dependable steels for modern, dependable automobiles. 









yrtefull thrust” and “singing on all ten (jets).” mi If the 
ifgwospect fires you all up to get started now, there’s 
ingjtope: the materials are available at this minute, in 
sanite form of the stainless, high strength and alloy steels 


2. Seat frames are formed of high strength steel tubing and fitted with 
wire coil springs imbedded in cushions. Interior accents are in stainless 
steel and will stay new-car bright because stainless is highly resistant to 
corrosion and marring. 3. Upper and lower body panels are stainless 
steel with fused seams. The great strength of stainless permits an outer 





that would be essential in giving a jetmobile like this 


the phenomenal strength and performance it would 
demand. Here’s how some of today’s USS Steels could 
help put it on the road. 





skin of exceptional rigidity, and there’s no finish to rub off, flake or fade 
because stainless steel is lustrous all the way through. Forward and side 
grills are single stainless stampings. The strength of stainless 
permits aerodynamic design in the greenhouse cap for retraction at 
cruising speeds. 





These are but a few of the imaginative uses of steel in this car of tomorrow, and in addi- 
tion to the grades indicated here, you would find dozens of other types of stainless, 
alloy, high strength and carbon steels. Today, there are over 160 different grades of 
Steels used in automobiles, and hundreds more are available to the designer. There is 





a steel for practically any combination of properties the designer can dream up... 
strength for lightness, toughness for durability, surface finish for style. When you want 
steels that will match your imagination, write to United States Steel, Room 6270, 525 
William Penn Place, Pittsburgh 30, Pennsylvania. 


United States Steel 


TRADE MARK 
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In New 3M Process... 





Metal Plating ‘Pounded’ on Parts 


(Continued from Page 12) 


well this preparatory cleaning is 
done.” 

Plating of the parts is done in a 
horizontal rubber-lined tumbling 
barrel into which is placed the 
glass impact media (a mixture of 
spherical and nonspherical glass 
particles), the parts to be plated, 
the required amount of plating- 
metal powder, a quantity of 3M 
promoter chemical and water. 

The tumbling barrel is then ro- 
tated 30 to 60 minutes until the 
glass particles have impacted the 
metal powder over the entire inside 
and outside surfaces of the parts. 

* * 


NLIKE electroplating, which 

takes longer to plate a thick 
part, mechanical plating takes 
about the same amount of time 
regardless of the part’s thickness. 
Parts with a great deal of surface 
area merely require that more 
plating material be put in the bar- 
rel. 

The function of the chalk-like 
promoter chemical is to keep the 
metal surfaces clean and free of 
oxides throughout the plating 


Ford to Have Exhibit 


At World’s Fair 

SEATTLE. — Ford Motor Co. 
will have a $500,000 exhibit in the 
“space adventure” and transpor- 
tation display at the Seattle 
World’s Fair next year, accord- 
ing to Joseph E. Gandy, fair 
president and a Ford dealer. 

Ford will have a 9,500-square- 
foot geodesic dome near the Fed- 
eral Science Pavilion, Gandy said. 


- 








process. This chemical also 
causes the metal dust to migrate 
to the surfaces of the parts. 


After the required amount of ro- 


tating, the coated parts are sep- 


arated from the glass particles, 


washed and dried. The washed 
glass is then returned to the barrel 


for reuse, while the water and 


spent chemicals are flushed down 
treat- 


the drain without special 


ment. 
* * ok 


HE barrel is rotated at 12 to 24 


revolutions per minute, depend- 


ing on the diameter of the barrel 





and the type of coating desired. 
Low barrel speeds will increase the 
thickness of the plating on exposed 
edges while high speeds give a 
higher polish to the coating and 
may reduce the thickness on ex- 
posed edges. 

Most mechanical plating is 
being done with zinc, although 
tin, cadmium, lead and special 
alloys have been applied to metal 
parts, as well as to porous, pow- 
der metallurgy parts. Chromium 
and nickel cannot be adequately 
plated. 

Minnesota Mining engineers are 
studying the feasibility of mechan- 
ically plating, or “peen” plating the 
large rolls of galvanized steel that 
are being increasingly used for the 
underbody stampings of unitized 
cars. 

ok * + 

RIGINALLY a “laboratory curi- 

osity” developed by a small 
Baltimore company, the patent for 

the process was acquired by 3M in 
about 1957. Several important im- 





English Ford Promises 
Ample Supply of Capri 


DETROIT.—There are going to 
be plenty of Capri hardtops to go 
around for English Ford dealers in 
the United States, no matter how 
great demand for the sleek import 
turns out to be, Sam Toy, U. S. 
representative of English Ford said 
last week. 

At a press showing of the new 
Anglia and Consul 315 line here, 
Toy said the Capri will comprise 
20 to 30 percent of English Ford 
exports to the U. S. next year and 
that the share could be boosted 
if necessary. 

English Ford expects to ship 
12,000 to 15,000 units to the U. S. 
by next year as the import market 
“levels out” to 250,000 to 375,000 
units, Toy said. 

“The Capri is a specialist car and 
the U. S. market has first claim on 
Capri production,” Toy said. 

This should reassure English 
Ford dealers who, in the past, have 
seen dealers in other import lines 
starving for hot-demand models. 

Toy said English Ford had 
stopped exports to the U. S. a year 
ago. 

“Happily,” he said, “introduction 
of new models coincides with the 
runout of stocks.” 

In the meantime, English Ford 
has been “refining” its dealer 
body, and the total is down to 
570, compared with about 700 a 
year ago. 

“We believe those remaining will 
do better and give better service 
because they are the ones most in- 
terested,” Toy said. “We want to 
make the words ‘English Ford’ and 
‘good service’ synonymous. 

Earlier, in Los Angeles, Toy told 
AvuTomoTive News that aggressive 


merchandising is being planned for | { ; 


the new line. 

“We’ve done two important 
things,” Toy told Automotive 
News, “One is toe provide a full 
line of cars, and the other is to 
concentrate our efforts on the 
East, West and Gulf Coast 
states; where the greatest de- 
mand for imports exists. 

“Our cars will carry the same 
12-month, 12,000-mile warranty as 
all Ford Motor Co. cars.” 

By appealing to the import buyer 
and minimizing efforts to convert 
domestic shoppers, Ford of Eng- 
land expects to attain profitable 


Talks with dealers indicate the 


need for a selling job on dealers, 
most of whom were cool. The 
dealers cite high prices compared 
with the U. S. product, conflict 
with the Comet and greater de- 
preciation in relation to U. S. 
cars. 

In talks with dealers, Toy said 
he emphasized importance in view- 
ing the import buyer as a different 
breed of cat from the domestic 
buyer. He considers the import 
buyer more knowledgeable, less 
concerned with horsepower and 
more appreciative of low operation 
costs. 

Dealer reaction has been mixed, 
with most expressing concern over 
the proximity of the top English 
Ford, a Capri hardtop, at $2,262 
West Coast, to Comet’s S-22 at 
$2,404. The English car is a four, 
the Comet a six. 

A few dealers are considering a 
separate English Ford showroom 
to minimize interproduct conflict. 
Some dealers not taking the fran- 
chise have had experience with im- 
ports, and desire no more. 

Six models are being imported. 
They are the Anglia standard, 
deluxe two-door and deluxe sta- 
tion wagon, the Consul 315 two- 
door, four-door and Capri hard- 
top. 

At the present time importation 
of the German Ford (Taunus) is 
not a responsibility of the Lincoln- 
Mercury Division, Toy said, and no 
information was available as to the 
future of the Taunus on the U. S. 
market. 


Cadillac Ride Applauded— 


















provements were made by the com- 
pany before the first commercial 
plating line was set up in 1958. 


Since then, 3M has set up 14 other 


mechanical plating lines around the 
country. ‘ 

“We’re moving very slowly so 
that the process won’t get a black 
eye,” said a 3M official. 

Judging by the number of plating 
engineers from General Moto-rs, 
Ford, Chrysler Corp. and American 
Motors studying the process at the 
Robin plant, it’s a good bet that one 
or more of these will soon have 
their own mechanical plating line. 

Minnesota Mining’s role in the 
process is to produce and sell the 


ical and the glass media. 





it 








Mechanical Plating at Robin— 
A workman, left, at Robin Products Co. lifts a barrel of fasteners from a degreasing 
plating equipment, promoter chem- tank just before loading them into a tumbling barrel, center, which will mechanically 


apply a zinc coating. 


The Man Behind the Wheel .. . 
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Sales Testing the “62 Cadillac 


Eprror’s Note: This is another 
in a series of articles exploring 
the sales features of ’62 American 


cars. 
* * * 


By L. H. Houck 
Travelling Correspondent 

FTER 2,500 miles in a ’62 Cad- 

illac, the thing you remember 
most is the ride because Cadillac, 
always a smooth riding car, has 
achieved new greatness with a 
controlled ride that provides ex- 
ceptional comfort and softness for 
the passengers without sacrificing 
cornering and roadability at top 
speeds. 

The ’62 surpasses all previous 
models in its ability to take rough 
roads, railroad crossings and road 
holes at road speeds without 
transferring most of the shock to 
the passengers. With the easy- 
ride characteristics of last year’s 
Cadillac, you would think that 
the engineers would have been 
content to rest on their laurels. 
Because the ride, steering and 

balance are things that cannot be 
seen but must be felt, the demon- 
stration ride is more important 
than ever for the new Cadillac 
owner as well as the old Cadillac 
owner. 

With more than a score of im- 
provements and refinements in this 
year’s Cadillac, it is hard to pin- 
point the change which makes this 
year’s ride so much better. The 
greatest change has been in the 
front-end suspension, and even this 
hardly rates the tag of “change.” 
More accurately, it is a refinement. 

* ok o 


Suspension Highlights 


7 new design features strut 
rods in front, cradled in rubber. 
A front-end stabilizer bar is used 
in connection with the independent 
suspension system to provide steer- 
ing stability and to control body 
roll, and it does a good job. 

The up and down movement of 
the front wheels is controlled by 
steel coil springs and direct-acting, 
permanently sealed shock absorb- 
ers. These shocks merit description 
since they incorporate a nylon- 
skirted piston which reduces wear 
by providing better bearing surface 
and more uniform control of oil 
bleed around the piston. 

The efficient damping control 
comes from the design which sep- 





The riding and handling qualities of the '62 Cadillac won high praise from L. H. 
penetration figures, Toy continued.| Houck, who sales-tested the car for Automotive News. Houck rolled up 2,500 miles in 


his test car, a Series 62 two-door hardtop. 





arates the air from the oil in the 
reservoir, preventing shock ab- 
sorber lag. The air is entrapped 
in a nylon envelope. 

When you consider that this 
front end is lubricated for life, you 
about wrap up a very fine unit. 

* * * 


Cornering Light 
Hage this year has another 
first—the new cornering light. 
The advantage of this comparative- 
ly simple device didn’t register on 
me until I turned a corner at night 
and found the hitherto dark curb 
lighted up. 

In describing Cadillac, you can’t 
get far away from the comfort 
zone and this brings up another 
new option—the controlled dif- 
ferential. This is a nonslip rear 
axle which gets you going in al- 
most all kinds of weather, pro- 
viding traction for the slipping 
wheel. It is not a positive-lock 
type, but releases before an ex- 
cessive amount of torque is di- 
rected to the slipping wheel. 
Besides being of tremendous ad- 

vantage on slick highways, this 
new device contributes to driver 
comfort and to gasoline mileage by 
increasing traction on high-crown- 
ed roads, reducing wheel slip and 
bounce and providing greater re- 
sistance to skidding on curves. It 
also increases tire life. 

The driver’s compartment of the 
’62 Cadillac has a flatter floor pan, 
providing more room and increased 
comfort for the left foot. 

cd K * 


Air Conditioning Improved 
HE Cadillac air-conditioning 
unit has a six-cylinder axial- 

type compressor, about the size of 

a conventional generator, which is 

inherently balanced, eliminating 

usual vibration from conventional 
air-conditioning compressors, 

The air-conditioner plumbing and 
electrical controls provide selection 
of either all outside air, or a com- 
bination of 20 percent outside air 
mixed with 80 percent recirculated 
air. The air conditioner may be op- 
erated independently or, for the 
first time, in conjunction with the 
heater. 

On air-conditioned cars, an idle 
speedup control is used to boost en- 
gine revolutions per minute when 
the transmission is in neutral or 
park. This improves engine cooling 
and air-conditioner performance 
when the car is standing still. 

Cadillac brakes are self-adjust- 
ing; the parking brake with auto- 
matic release by engine vacuum 
has been continued after a year 
of successful use, and the drums 
are finned. 

The ’62 Cadillac has a split hy- 
draulic system with two hydraulic 
cylinders in one casting, which pro- 
vides either rear or front brake 
operation if one cylinder fails or if 
a leak occurs in the hydraulic sys- 
tem. Wheel cylinders of the double 
piston type are larger this year. 

The pushbutton operation of the 
trunk lid has been changed from 
electric to mechanical. An accum- 
ulator hydraulic cylinder connected 
to one hinge retains pressure from 





closings and causes the lid to pop 
up when the button in the glove 
box is used. 

* * * 


Minimum Maintenance 


ADILLAC lubrication require- 
ments are at an alltime mini- 
mum. The front end is packed and 
sealed for life, and rubber bushing 
are used at all frame-attaching 
points. 

About the only maintenance re- 
quired is regular inspection of seals 
for physical damage or cracks at 
each oil change. Service plugs are 
provided so that relubrication can 
be accomplished if seals are dam- 
aged. 

It is no longer necessary to drain 
the original oil from the engine 
after 500 miles. The original oi] will 
perform satisfactorily for the nor- 
mal change interval, designated as 
every 60 days or 4,000 miles. 

The Cadillac generator requires 
eight to 10 drops of medium- 
weight engine oil at oil-change 

periods, but the ’62 distributor is 
lubricated for life and has no ex- 
ternal oiling provisions. New air 
cleaners should be installed at 
30,000 miles. The unit is a replace- 
able oil-wetted polyurethane foam 
element. 

The engine oil filter is a full-flow 
type incorporating a throw-away 
element which should be replaced 
at 6,000 miles and at six-month or 
4,000-mile intervals thereafter 
Front-wheel roller bearings require 
repacking and adjustment at 30,000 
miles or whenever brakes are re- 
lined. 

No lubrication at all is required 
for the distributor, water pump, 
propeller shaft bearings and uni- 
versal joints. Rear wheel bearings 
are lubricated automatically by 
rear-axle fluid. 


Car Tested: 
"62 CADILLAC 


Model: Series 62 two-door 
hardtop. 

Engine: 90-degree V-8, OHV, 
hydraulic lifters. Cylinder bore, 
four inches; stroke, 3% inches. 
Piston displacement, 390 cubic 
inches. Compression ratio, 10.5 
to 1. Horsepower, 325 at 4,800 
revolutions per minute, Peak 
torque of 430 founds-feet is de- 
veloped at 3,100 RPM. 

Transmission: Hydra-Matic — 
a controlled-coupling unit with 
four forward speeds and one re- 
verse. An oil intake system on 
the ’62 transmission incorporates 
a@ paper element strainer, and 
an internal bypass is provided 
in the strainer which permits 
increased oil flow during cold 
operation when oil is heavier. 

Dimensions and quantities: 
Wheelbase, 129.5 inches. Overall 
length, 222 inches. Height, 54.7 
inches. Width, 79.8 inches. En- 
gine crankcase, four quarts, five 
with filter change. Gas tank, 76 
gallons. 

Tires: 8.00 x 15. 
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Profile Prepared by NADA... 
ee 


34,600 Dealers in U.S. 
Worth $3.9 Billion 


WASHINGTON. — A financial 
profile of the nation’s auto dealers 
has been drawn by the National 
Automobile Dealers Assn. through 
a number of statistics compiled for 
the 1960 calendar year. 

As of Dec. 31, 1960, NADA esti- 
mated the total dealer body at 

34,600 with a net worth of ap- 
proximately $3.9 billion. The aver- 
age net worth was placed at 
$113,000. 

Total sales for all of the dealers 
for the year were approximately 
$32.7 billion, the NADA researchers 
reported, with the average for each 
dealer amounting to about $935,000. 

Sales of autos and trucks ac- 
counted for 12.7 percent of all re- 
tail business in 1960, the association 


found. 

The total annual payroll of all 
dealers was estimated at $2.9 bil- 
lion, paid to approximately 628,000 
employes. The average number of 
employes per dealer in 1960 was 18, 
the NADA figures showed, and the 


Letterbox 


(Continued from Page 10) 


mother. They are going to drive 
hme. 

You might be interested to know 
tlat he had the radiator serviced 
fe 70 below zero.—KeEN B. PHILIPS, 
Mddletown Lincoln-Mercury Co., 
Ie., 2714 Tytus Ave, Middle- 


twn, O. 
* * * 


fold Journey 
This Christmas I’m worried 
About Santa Claus; 
The journey he faces 
May well give him pause. 


What if, with the presents 
All ready to haul out, 
He should encounter 
An atomic fallout? 
—J. H. Reep, San Antonio 
* * * 


Wanted by FBI 

Donald Arthur Manis, who has 
wed many aliases, is being sought 
by the FBI for unlawful flight to 
avoid prosecution 
for burglary. 

A warrant was 
issued Sept. 29, 
1958, in Niles, 
Mich., charging 
Manis with break- 
ing and entering 
in the nighttime. 
Jan. 26, 1960, a 
complaint was 
filed with a United 
, States commis- 
Donald A.Manis gioner charging 
the unlawful flight and a Federal 
warrant was issued. 

Manis was a painter and machin- 
ist and has worked in auto repair 
shops and sales lots. He may seek 
similar employment. 

Manis is described as follows: 
Age, 39; height, 6 feet; weight, 150 
to 160 pounds; build, slim; hair, 
light brown; eyes, blue; scars and 
marks, a scar on bridge of nose.— 
FeperaL Bureau OF INVESTIGATION. 





Can’t Forecast 
Taste, Estes Says 


HOUSTON.—“Nobody in the auto 
business is good enough to forecast 
the type of car Americans will want 
in the future,” E. M. Estes, General 
Motors vice-president and Pontiac 
general manager, said here. 


Estes, who played a major role in 
designing the current Pontiac and 
Tempest, was in Houston to meet 
with Pontiac dealers. “We're trying 
to find a trend in auto tastes,” he 
said. 

Estes said he feels it is the “little 
things in a car that make the dif- 
ference,” such as comfortable posi- 
tioning of armrests and easy read- 
ability of the instrument panel. 





















estimated payroll per dealer was 
$84,000. 

Dealer payrolls accounted for 
115 percent of the total wages 
and salary paid to persons in the 
retail trade, the association said, 
with dealers employing 6.6 per- 
cent of all people working in the 
retail trade. 

The advertising expenditures of 
all dealers in the last year was re- 
ported at $255 million, averaging 
out to $7,300 for each operator. 

During the year, the figures 
showed, the entire dealer body paid 
an estimated $225 million in prop- 
erty, income and other taxes to 
local, state and Federal govern- 
ments. 


By Jack Bernstein 
Staff Correspondent 

ST. LOUIS. — Advertising tactics 
of a few auto dealers in the St. 
Louis area came in for some criti- 
cism by the Better Business Bureau 
in a recent bulletin. 

The organization devoted prac- 
tically a full page to Glenn 
Thomas Auto Supermarket, 279 
Lemay Ferry Rd., in South St. 
Louis County. This is the second 
time in a year that the BBB has 
taken the used-car dealer to task. 

The headline said: “Glenn Thom- 
as Advertising Declared Deceptive 
and Misleading.” 

The BBB journal also pointed out 
that ownership in the firm had 
changed hands in May, “but that 
there had been no appreciable 
change in the advertising and sell- 
ing practices.” Harry Auffenberg 
now is president and James Tancill 
is sales manager. 

The new management had as- 
sured the agency that “bait adver- 
tising” wouldn't be a practice of the 
organization, the Better Business 
Bureau article stated. 

The BBB objected to Glenn 
Thomas ads featuring 1960 Chev- 
rolets at $1,295 for three months, 
and showed photographs in 
which the cars had two broken 
headlights, dented front end, 
cracked windshield, one win d- 
shield wiper missing, broken 
spotlight, numerous rust spots, 
missing hub 

The BBB received the following 
complaint relative to the $1,295 ad: 

“The enclosed ad is very mislead- 
ing because it appears to offer new 
1960 Chevrolets for $1,295. I knew 
this couldn’t be right so I went in 
to see Glenn Thomas Co. When I 
told the salesman the ad was mis- 
leading, he said: ‘We do it that way 
on purpose to bring prospects in.’” 

The BBB article further stated: 

“‘Brand New 1960 Chevrolets— 





Studebaker Council Meets— 





250,000 Cars for Chrysler at St. Louis— 


Officials at Chrysler Corp.'s St. Louis assembly plant at Fenton inspect the 250,000th 
unit to come off the line. Looking at the Plymouth four-door sedan are, from left, 
Henry Colone, vehicle conditioning superintendent; Stanton McGill, superintendent, 
chassis line, and Frank W. Stenzel, general plant superintendent. The plant has turned 
out 95,883 Plymouths; 83,766 Dodges; 56,634 Valiants, and 13,717 Lancers. 


terrific discounts’ have also been 
a featured advertisement for the 
past three months. The BBB shop- 
ped these cars on July 11, 1961; 
August 2, 1961; Sept. 22, 1961, and 
Sept. 28, 1961. On each date, the 
same three ‘Brand New 1960 Chev- 
rolets,’ checked by serial numbers, 
were on the lot.” 

The facts have been presented 
to the company in letters dated 
July 14, Aug. 10, Aug. 15 and Sept. 
15, the BBB said. 

The BBB complained also 
about border advertising con- 
cerning “new” Pontiacs, Ram- 
blers, Plymouths and Oldsmo- 
biles, none of which it said were 
available on the lot. In reference 
to 84-months financing with pre- 
payment privilege on any new or 
used car, the individual “must 
put an additional mortgage on 
home to qualify,” the article con- 
tinued, It added: 

“On the basis of these facts, the 
BBB has recommended to adver- 
tising media that advertising by 
this company is not in the public 
interest.” 

In the same issue, the BBB com- 





Ford Museum to Show 


History of Sports Car 


DETROIT.—Henry Ford Muse- 
um will hold its llth annual 
Sports Car Show Jan. 19 through 
Feb. 11. The show, largest of its 
kind in the nation, will feature 
nearly 50 sports and competition 
cars from Italy, England, Ger- 
many, France, South Africa and 
the United States. 

Vintage cars will trace the his- 
tory and development of sports 
cars since the turn of the cen- 
tury. In contrast, several present- 
day experimental models will be 
shown. 





~ 


Members of Studebaker'’s National Dealer Council met to review product develop- 
ment and participate in the planning of sales promotion and merchandising programs 
for 1962. The meeting was conducted by L. E. Minkel, marketing vice-president, and 
Frank Suslavich, general sales manager. Among department heads taking part were 
R. B. Bender, parts and service manager, and E. J. Hardig, chief engineer. Dealers 


attending were, at front tables from left, 


Russell R. Hart, Monroe, La.; Walter Hall, 


White Plains, N. Y.; W. M. Hale, Henderson, Tex.; John E. Farr, Bellows Falls, Vt.; 
Dale R. Davis, Rochester, Mich.; E. E. Chaires, Tampa, Fla.; Carl Bartz, Denver; J. J. Jaffe, 
Kankakee, IIl.; Joseph Katz, Pittsburgh; Lloyd S. Pearson, Pasadena, Calif.; John R. Rayl, 
Worthington, Minn.; Forest R. Ripley, Springfield, O.; C. H. Urness, The Dalles, Ore., 
and Norman D. Walter, Norton, Kans. Seated at the head table are, from left, Bender, 
Suslavich, R. L. Brown, council chairman, Berwick, Pa., Minkel and Hardig. 


One Is Accused of Deception for Second Time in a Year... 


St. Louis BBB Blasts Dealer Ads 





plained about “gimmick” advertis- 
ing dealing with the “our cost plus 
$1” phrase. Three new-car dealers 
were taken over the coals for this 
type of advertising. 

The second article follows: 

“When a responsible auto dealer 
indulges in irresponsible advertis- 
ing all advertising suffers. As oth- 
ers follow in a chain reaction, no- 
body wins in the fallout. 

“E. M. Stivers, Inc., Manchester 
Rd., Lincoln-Mercury dealer, has a 
customer-relations file at the Bet- 
ter Business Bureau of which any 
auto dealer could rightfully be 

proud. 

“BUT— 

“Apparently bitten by a gim- 
mick bug, he launched end-of- 
season cleanup ads stating bold- 
ly ‘Mercurys, Our Cost Plus $1 
During 1961 Cleanup’ and then. 

in the tiniest of ‘fine print’ at- 
tempted to qualify the offer with 
the broad statement ‘our cost is 
what we have invested plus sell- 
ing expenses.’ 

“The BBB protested this offer 
and its ‘fine print’ qualifications to 
Strivers as confusing and decep- 
tive, but the firm remained ada- 

mant in its refusal to change. 

“The judiciary committee of the 
Auto Dealers Assn. cited the Stivers 
firm for violation of the advertis- 
ing standards, with the result that 
the type size was increased a print- 
er’s point or so, but no basic change 
in the confusing nature of the offer 

was made. 


“In the chain reaction of bad ad- 
vertising, two other dealers, M. A. 
Dorn, Chrysler-Plymouth dealer, 
and St. Ann Motors, Dodge dealer, 
ran similar ‘$1 over cost’ ads, 
watering down by that measure 
whatever pulling power the original 
advertising may have had. 

“In the opinion of the Better 
Business Bureau, advertising 
should come clean with the FACTS 
and insult neither the eyesight nor 
the intelligence of the reader.” 


Changing a Tire? 


i | Here’s How, Gals 
hb 


SOUTH BEND. — Like most 
women, Bernice Fitz-Gibbon has 
never changed a tire, but she offers 
the ladies some. pertinent advice on 


this and other motoring subjects in|: 


Alice in Lark Land, a 24-page book- 
let which Studebaker-Packard is 
placing in the glove box of all its 
’62 cars. 

Miss Fitz-Gibbon is a free-lance 
writer and former department store 
executive. Here’s her tire-changing 
advice: “Put on some fresh lip- 
stick, fluff up your hairdo, wave 
and look helpless and feminine. If 
this doesn’t do the trick, I guess 
I’ve overestimated men, especially 
truck drivers. 

“If passing males don’t come to 
the rescue, try to get to a phone 
and call a service station. If neither 
of these plans works out, turn to 
Page 23 of your Owner’s Guide 
which tells you exactly how to 
change a tire.” 





19 
Diesel Auto Firm 


Assails SEC Bid 
To Bar Stock Sale 


CHARLOTTE, N. C. — John V. 
Holmes, public relations manager 
of Hydramotive Corp, and related 
companies, said here that the Se- 
curities and Exchange Commis- 
sion’s charges of fraudulent mis- 
representation in the sale of 
Hydramotive stock were not 
“based on fact,” and that the SEC 
“has exceeded its proper bounds in 
attempting to kill a legitimate pro- 
ject.” 

The company said it plans to 
market a radical diesel-engine car 
for $1,200, and has sold stock in 44 
states. The SEC has received a 
court order temporarily restraining 
sale of the stock, 

Holmes charged that “SEC bu- 
reaucrats have travelled all across 
the country, spending thousands of 
dollars, to harm the Hydramotive 
group,” which has its headquarters 
here. 

He said SEC investigators at- 
tempted to interfere with a Small 
Business Administration loan of 
$51,500 to Georgia Tool & Engineer- 
ing Co., a Hydramotive-related 
firm, several months ago. 

Durward E. Willis, designer of 
the proposed car and head of Wil- 
lis Acceptance Corp., said the pro- 
totype car is “more than 75 percent 
complete.” Plans for the car indi- 
cate it is to have a fiberglass body, 
a four-wheel hydraulic drive and a 
specia] continuous-combustion en- 
gine said to consume relatively lit- 
tle fuel. 





Timing System 
Records Jobs 
In Service Shop 


FRANKFURT, West Germany.— 
A timing system for service shops, 
consisting of a work-load indicator 
for departments and a working- 
time indicator for each mechanic, 
was displayed here during the re- 
cent Frankfurt International Auto 
Show. 

The first part of the system fea- 
tures a clock for each department 
to show how much time has been 
alloted for the jobs booked for a 
department. When all the work 
time for a day has been sold, a light 
flashes to indicate all future work 
is being booked for the next day. 


The second part of the system in- 
cludes a clock for each stall and 
each mechanic. The clock is de- 
signed to record the time it takes 
a mechanic to complete a job. 

When a job is assigned to a stall, 
the flat-rate time is indicated on 
the clock. Once the flat-rate time 
expires, the hand on the clock en- 
ters a red area, indicating the me- 
chanic has not finished the job in 
the alloted time. 

The timing system is being dis- 
tributed in this country by Tele 
Norm Corp., 32-31 57th St., Wood- 
side 77, N. Y. 





Timing System Installed— 


Designed to indicate the time available 
for service jobs, the timing system can be 
installed in the service control room as 
illustrated. Designed for Daimler-Benz in 
Germany, the system now is available in 
the United States from Tele Norm Corp., 
31-32 57th St., Woodside 77, N. Y. 











RESERVE SPACE NOW!: 


utomotive Apu 


Covers the SAE Convention 
: with its 


January 8, 1962 Issue 


(Regular issue date) 





@ Feature articles of particular interest to Automotive 





Engineers. 





® Detailed coverage of the Convention. 


®@ Over 2,000 bonus copies distributed at the Show. 






Here's the ideal way to get your advertising into the hands 
of Automotive Engineers and Executives. 





Look for us at the Show, too. We'll be on hand in Booth 
622 to talk cars and engineering. 


CLOSING DATES: 


Three and four color ads. .. . 
Two colorsandB&W..... 
Regular Rates Apply 


Automotive News 


965 E. JEFFERSON AVE. DETROIT 7, MICH. 






December 26 
December 28 









w Does it simplify and speed up the 


w Will it better fulfill all functiona 
ov Can it be produced in large vol 























Advertising cost per car for lead- 


ing makers was $31.70 in 1960, down 
nearly 4 percent from the previous 
year’s $32.99, according to Adver- 
tising Age. 

The industry spent 7.4 percent 
more on measured-media adver- 
tising — $192,441,974, compared 
with $179,167,845—but increased 
sales cut the per-car cost, it said. 

According to Advertising Age, 
amount of advertising investment 
and cost per car in 1960 was as 
follows: 

Chevrolet, $28,185,149 total, $19.20 
per car; Ford, $20,285,807 total, 
$18.97 per car; Rambler, $15,173,721 
total, $35.93 per car; Pontiac, $12,- 
875,340 total, $33.24 per car; Falcon, 
$7,631,774 total, $21.74 per car; 
Dodge, $8,016,326 total, $23.58 per 
car, and Oldsmobile, $14,903,476 
total, $44.00 per car. 

Plymouth, $8,393,366 total, $33.22 
per car; Buick, $9,773,479 total, 
$38.70 per car; Corvair, $10,025,982 
total, $43.60 per car; Valiant, $7,736,- 
028 total, $40.09 per car; Comet, 
$5,521,547 total, $35.05 per car; Mer- 
cury, $7,835,804 total, $52.00 per car, 
and Cadillac, $7,207,331 total, $48.25 
per car. 

Lark, $8,352,962 total, $83.47 per 
ear; Chrysler $5,694,593 total, $71.40 
per car; DeSoto, $2,192,848 total, 
$95.08 per car; Lincoln, $2,791,650 
total, $134.79 per car; F-85, $1,853,- 
894 total, $107.55 per car; Lancer, 
$1,656,100 total, $97.70 per car; Im- 
perial, $2,412,860 total, $147.48 per 
car; Special, $1,415,080 total, $91.50 
per car; Tempest, $1,994,349 total, 
$161.70 per car, and Studebaker 
Hawk, $512,778 total, $83.10 per car. 

Included were amounts spent in 


assembly job? 
| requirements? 


ume at low cost? 


760 Ads Cost $31.70 Per Car... 


Auto Advertising 





Every day, automobile assembly lines prove by the millions that quality-con- 
trolled PALNUT Lock Nuts and Fasteners save costs—hardware—operations— 
space—weight—and assembly time. 

Are you overlooking additional opportunities to improve your assemblies with 
standard—or specially-designed—PALNUT Fasteners for the ultimate in cost 
reduction? Call in a PALNUT fastening engineer for discussion. 


PALNUT Lock Nuts for threaded members e e © @A single PALNUT Lock Nut 


replaces ordinary nut, lock- 


washer , according to application 


dinary nuts, save weight and 
space, assemble fast. 


@ Save threading costs. Form 
their own deep, clean threads 
while tightening on studs, rod or 
wire of any malleable materials. 
Fast assembly with standard tools. 
Vibration-proof grip. 





PUSHNUTS® for unthreaded studs and rod e ¢ e@ Simply push on unthreaded 


studs, rod, wire or rivets. Strong 
. a 
- 
- 


spring grip resists removal. Save 
threading, grooving, drilling, cot- 
Write for literature and free samples stating application, type and size. 


ter pins. Low in cost, fast assembly. 











® DIVISION OF UNITED-CARR FASTENER CORPORATION 
47 Glen Road, Mountainside, N. J. 


LOCK NUTS and FASTENERS 


washer , flat washer and sealer 


and type used. Cost less than or- 


THE PALNUT COMPANY 


District Uffice: 730 W. Eight Mile Rd., Detroit 20, Mich. 
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D ] . aa 
ec. 31, will appear in the § 
Chronicle Jan. 28, 1962, — 








The special section is i 
rotogravure in tabloid si: . a 
year it will feature a full-color Te- 
view of the 1962 models, car-buying 
tips, stories on the compact car 
automotive industry and auto 
financing, and highway saf; ty tips, 
The theme of the section ig “A 
Wonderful World Waiting For Yoy 
...In A Brand New Car For 62.” 
The idea is to invite readers to uge 
Christmas bonus and gift money ag 
downpayment on a new auto, the 
newspaper said. 
* 











































magazines, newspapers, network 
radio and television, spot tele- 
vision, farm magazines and out- 
door. 

Excluded was expenditure for 
dealer coop ads, spot radio, etc., the 
report said. 

* * + 
Maas Moves Up 

William R. Maas has been ap- 
pointed Michigan- 
Ohio manager of 
AUTOMOTIVE NEWS 
effective Jan. 1, 
it was announced 
by Richard L. 
Webber, the pub- 
lication’s business 
and advertising 
manager, 

Mass has _ been 
with AUTOMOTIVE 

. . News nine years, 
William R. Maas serving as adver- 
tising representative in the Mich- 
igan-Ohio area. 

eh Fe. 


Promotion Shuffle at Life 


A major reorganization of Life’s 
promotion operations, consolidating 
all responsibilities and functions 
into a single unit, was announced. 
The newly consolidated group will 
be under the supervision of Rich- 
ard E. Coffey, promotion director. 

As general promotion manager, 
William Scherman will be respon- 
sible for both general and circula- 
tion promotion. As sales promotion 
manager, William Yamaguchi will 
be responsible for development of 
promotion in direct support of the 
advertising sales staff’s efforts. 

As merchandising manager, Law- 
rence M. Burnett will be respon- 
sible for all areas of merchandising, 
service and trade activity. Zachary 
P. Morfogen becomes business 
manager of the department in 
charge of budget, traffic and media 
planning. 


ok ok 
Monza Endurance Test 


A ’62 Corvair Monza completed 
a 24-hour endurance test with an 
average speed of 64.54 miles per 
hour. The test was conducted at 
Riverside International Raceways 
Los Angeles, and was sponsored by 
Petersen Publishing Co. in conjune- 
tion with the track and the Carrol] 
Shelby School of High-Performance 
Driving. 

The 24-hour period included 11 
hours of heavy rainfall. The Monza 
averaged 16.6 miles per gallon for 
1,549 miles, despite the fact that 
it was pushed to 105 MPH at least 
once on every lap of the twisting 
2.74-mile course. This was the first 
of a series of endurance tests to be 
performed at Riverside on domes- 
tic and imported cars. 

* * * 
Personnel Changes 


Norman S. Sweetland from as- 
sistant advertising manager of 
Christian Science Monitor to man- 
ager, succeeding M. Alvah Blanch- 
ard who is retiring. 

Clark H. Stevens, Detroit man- 
ager of Sawyer-Ferguson-Walker 
Co., has been named a senior vice- 
president of the firm. Other S-F-W 
promotions: Walter Guy to execv- 
tive vice-president in the Atlanta 
and New York offices, and Richard 
Splittorf to general sales manager 
in New York. 

Jerome R. Feniger jr. from vice- 
president in charge of radio and 
television at Cunningham & Walsh 
to special assistant to the advertis- 
ing director at Look magazine... 
Wallace L. Rusher from supervisor 
of production and scheduling for all 
media to coordinator of advertising 
and sales promotion at Esso Stand- 
ard. He succeeds William N. Farlie, 
who was appointed manager of 
Esso’s public relations department. 

Norman F. Lawler, forme 
senior vice-president of Foster & 
Kleiser, San Francisco division of 
Metromedia, Ine, 
is now West 
Coast advertising 
manager of Look 
magazine... 
Tom De Huff 
producer of the 
Wheels of Free 
dom stage show 
for the 1960 na 
tional automobile 
show for the 
Automobile Man: 
NormanF,Lawler ufacturers Assn, 
elected a vice-president of Cunning: 
ham & Walsh, Inc. 

Robert D. MacGregor from Simca 
account executive for Richard J. 
Meltzer Advertising, Inc., to Detroit 
manager for the agency . . . Wil 
liam T. Todd, creative director fa 
the Chicago and Racine (Wis.) of 
fices of Geyer, Morey, Madden & 
Ballard, Inc., elected a vice-presi 
dent of the agency. 


Nova Sedans Join 


Chevy II Lineup 


DETROIT.—Chevrolet has addei 
a pair of sedans to its Chevy Il 
Nova (six-cylinder) series. The two 
door sedan is priced at $2,198, in 
cluding Federal tax and dealer 
prep, and the four-door is $2,236. 

The Nova line also has a two 
door hardtop, a convertible and 4 
four-door wagon. 

The additions give Chevy I 
eleven models. Chevrolet dealer 
also stock eight Corvairs, 14 stand 
ard Chevrolets and the Corvette — 
a total of 34 models, not including 
engine options. It is the widest 
range in the industry. 





* * * 


Grant Regains Account 


The Chicagoland Dodge Dealers 
Assn. returned its account to Grant 
Advertising. Grant lost the Dodge 
national account nearly two years 
ago and the Chicago account 16 
months ago. 

Grant did not make a presenta- 
tion for the business, but Lee Klin- 
ger, president of the dealer group, 
said the decision was based on the 
agency’s past performance. He 
would not say why the switch was 
made from Batten, Barton, Dur- 
stine & Osborn, which won the ac- 
count from Grant. 

One Chicago dealer said “we were 
dissatisfied with BBDO,” but would 
not elaborate. Some of the dealers 
are reportedly unhappy with the 
new Dodge models. 

Nearly all Dodge dealer groups 
in the country place their ads 
through BBDO, which also handles 
national advertising for Dodge. It 
was estimated that the Chicago 
group’s billings for this year will 
amount to more than $200,000. The 


switch is effective Jan. 1. 
ok ok * 





VW Lets Paper Contract 


Champion Paper & Fiber Co., 
Hamilton, O., and Haynes Litho- 
graph Co., Rockville, Md., share 
in a $400,000 contract let by 
Volkswagen. 

The contract provides for 
printing and advertising bro- 
chures for the 1962 Volkswagen 
cars, station wagons, and trucks 
for use in the United States, 
France, Germany and Africa. 

* * * 


TV Ad Guide Published 


“How to Use Television Success- 
fully,” a guide to aid retailers in 
television ad preparation and plan- 
ning, has been published by the 
Sales Promotion Division of the 
National Retail Merchants Assn., 
in cooperation with the Television 
Bureau of Advertising. 

The book includes information on 
the use of television by retailers, 
how budgets are set up, tie-ins to 
events, different types of television 
commercials and production tech- 
niques and a glossary of television 
terms. 


MOTOR a 
PIASTER 


DEFIANCE: OHIO lo 


cs * * 
Auto Section Rescheduled 


The Houston Chronicle Auto 
Roundup, originally planned for 
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’58 Coronet (8) 4-dr., $525* (ps). 
’57 Coronet (6) 4-dr., $235. 


td Average Price of Used Cars Sold at Auction EDSEL 0 Pacer (dr, Hg. 


775*; Falcon (6) station wagon 4-dr., 


Te- (Compiled by Automotive News from Auction Reports.) $1,625; 4-dr., $1,560*, $1,400*, $1,200°; 



































































































ing 2-dr., $1,210; Fairlane 500 (8) 4-dr., 
car $1,560*; Ranch Wagon (8) 4-dr., $1,- 
) 450. 
uto 60 Galaxie (8) conv., $1,400* (ps); 
ips. Ranch Wagon (6) 4-dr., $1,185; Falcon 
“ (6) station wagon 4-dr., $1,120; 2-dr., 
vA $1,085, $1,075*; 4-dr., $1,060, $1,035*, 
rou $1,060, $1,020; Country Sedan (8) 4- 
52,” dr., $1,010*. 
u ’59 Galaxie (8) 4-dr. Victoria, $1,250* 
od (ps); 4-dr., $1,000*; 2-dr., $1,075* 
as (ps); Ranch Wagon (8) 4-dr., $875* 
the (ps); Fairlane (8) 2-dr., $850, $765, 
$725* (ps); 4-dr., $845; Custom 300 
(8) 2-dr., $850*, $730*; Custom 300 
(6) 2-dr., $815, $785, $775; 4-dr., $740. 
’58 Thunderbird (8) conv., $1,450* (ps); 
Custom 390 (6) 2-dr., $595*, $525; 4- 
ted dr., $465; Fairlane (8) 4-dr., $570* 
an (ps); Country Sedan (8) 4-dr., $560* 
e (ps); Fairlane 500 (8) 2-dr., $530. 
per ’57 Fairlane 500 (8) conv., $730* (ps); 
at Country Sedan (8) 4-dr., $550; Fair- 
Lys, lane (8) conv., $300. 
b ’56 Fairlane (8) 2-dr., $265*. 
y '55 Fairlane (8) 4-dr., $295. 
nc- "54 Crest (8) 4-dr., $385*. 
roll LINCOLN—'59 Capri 2-dr. hardtop, $1,- 
nce 400* (ps). 
: : se s Be a MERCURY—'59 Park Lane 2-dr. hardtop, 
iz - $1,175* (ps); Colony Park 4-dr., $675* 
11 59°60 60 61 60 61. 2=—s 60s 61 "60 61 60 760 61 60 61 "60 "61 760 61 "60 61 60 ’61 (ps). 
12a Dec. Jan. Feb. March April May June duly Aug. Sept. Oct. Nov. = ow = cous: 
for ; : ; ” . 
hat Prices of ’62s added and ’54s dropped in December, 1961. Prices of 61s added and ’53s dropped in November, 1960. Prices of ’60s and ’52s dropped in December, 1959. GLDGUS UNE "Gn bincaee conv, Ga008" 
ast Figures alongside bars represent dollars, @ 1961, by Automotive News (ps). - . 
1 ’60 (88) conv., $1,900* (ps); 4-dr., $1,- 
ing 705* (ps). 
r ; i dr., $560*; Ranch Wagon (8) 2-dr., ’60 (62) 4-dr., $2,840* (ps). Air (8) 2-dr., $1,125* (ps); 4-dr., $1,- or: * * 5 
Prices marked with an oe $570, 3 at $560* (ps), $550, '57 (62) 4-dr., $800* (ps). 065; Bel Air’ (6) 2-dr., $1,065* (ps); | ‘59 ,(88) cm Lee ee on hoe 
indicate a unit equipped with an | +57 Fairiane 500 (8) 2-dr. Victoria, $600* | CHEVROLET—'62 Impala (8) sport coupe, 4-dr., $990*, $900*; Biscayne (6) 2-dr., 2-dr, Holiday, $1,440" (ps), $1,380* 
a automatic transmission or over- (ps), $550* (ps); Skyliner, $535 ioe); $2,675* (ps). = ~~ 4-dr., $850; Brookwood (6) (ps); 4-dr., $1,375" (ps). ; 
Y conv., $440; Ranch agon (8) 2-dr., ’ ° ‘ -dr., . BS (88 -dr., 30* 5 
drive, and (ps) indicates powe $480" (ps);' Country Squire (8) 4-dr., “at ee Te 060" tes) s conv. go..| "58 Brookwood (8) 4-dr., $860* (ps); No- a. ae a ee 
steering. $470; Fairlane (8) 2-dr. Victoria, 000; Bel Air (8) sport sedan, $2°185* mad (8) 4-dr., $850* (ps); Bel Air (8) '57 (88) Super 2-dr. Holiday, $700* (ps); 
a $405*. $1,855*, $1,805* (ps); 4-dr., $1,705*: 4-dr., $810*, $800*; Yeoman (6) 4-dr., (88) 2-dr., $525*; (98) 4-dr. Holiday 
; ‘ P » $1, ; me : ‘ cf - ; . ’ 
as PALM BEACH, FLA. 56 Ranch Wagon (6) 2-dr., $215* (ps). Corvair Monza (6) 2-dr., $1,840*: 700 $775* (ps), $680*; Delray (6) 4-dr., $400*, 
WEST 55 Thunderbird (8) conv., $780* (ps); station wagon 4-dr., $1,415*: Biscayne $705. '55 (88) 4-dr., $165* (ps). 
of ff West Palm Beach Auto Auction. Sale gee NG nl ng ha go (3) Sears, 1a, OF Beg To) scans, $735" (ps): Two- | PLYMOUTH—'60 Valiant (6) 200 2-dr., 
an Prices are for sale of Dec. $295*, $275*; Country Sedan ( r : : . en (8) 4-dr., ; Two-ten ( sta- 1,250; -dr. ° -dr., 
ch- T nctivity was very good as 71 percent $225*: Custom (8) 4-dr., 2 at $200, ‘a ae oe eo at bee (ps); tion wagon 4-dr., $475; One-fifty (6) Si aeets paves’) ta, o 
ganged hands. ’61 models lower in price $130; Ranch Wagon (8) 4-dr., $135. $1 490° "$1 “0a? teas: ik ~ aa 2-dr., $275. '59 Savoy (6) 4-dr., $660. 
d clean, older units in demand. "54 Crest (8) 4-dr., $295*; Custom (8) ar, $1:560*: P pe - ) 4 * ) os. ’56 Bel Air (8) 4-dr., $525*; Two-ten (8) '58 Savoy (6) 2-dr. hardtop, $505*: Sa- 
an- @ ® ° 4-dr., $230* (ps); Country Sedan (6) eee a eee, Se ee ees station wagon 4-dr., $420; 2-dr., $400*; voy (6) 4-dr., $290* : , 
ee ner sar Riviere, $800". Pat Sa cayne (6) 2-dr.. $1,280"; Corvair 700 ae totes ace dae Oe Oe eee Co ee 
’58 Super r, , a -dr., , : i ) 3 : 
ce- poe trate Estate Wagon, $655* (ps), 47 2 dr., $370. < e (6) 4-dr., $1,140", $1,050*. * tion oe 4 Fe $140. ° PONTIAC — 61 Catalina 4-dr., $2,100* 
ot eee 595* (ps): 4-dr, Rivi- | HUDSON—'55 Hornet (8) 4-dr., $250*. 59 Impala (8) 2-dr’., $1,350* (ps): t 55 Two-ten (8) 2-dr., $135*. (ps); conv., $2,075* (ps); sport coupe, 
¥ ae sates’ ipo): “Fecual 4-dr, Riviera, | 4ENCOLN—’59 Continental Mark IV 4-dr. coupe, $1,330* (ps}, $1,200; conv. $1. | CHRYSLER—'57 NY 2-dr., $750* (ps) $2,050*. ; 
era, ; . , * , , , , ; + $1,- , : i 2 : 
Cu- $650* (ps); Estate Wagon, $610* (ps), gf Gannan tao atin $750* (ps) 150* (ps); 4-dr., $1,115*; sport sedan, | DODGE , $1,350*. 60 Bonneville Sport coupe, $2,065* (ps); 
nta $585* (ps); conv., $560* (ps). 2 at $620° (ps) ’ : $1,100*; Parkwood (8) 4-dr., $1,230*| °59 Coronet (8) 4-dr. hardtop, $900" | 4-dr., $1,885* (ps). 
urd ’56 Century 2-dr, Riviera, $430* (ps). ’56 Premiere 2-dr ‘hardtop $585 (ps). (ps); Parkwood (6) 4-dr., $1,145; Bel (ps). (Continued on Page 22, Col. 1) 
rer J 255 Super 2-dr. Riviera, $335° (Ps); 4-| +48 Continental 2-dr., $500. 
dr, Riviera, $330*. MERCURY — ’59 Monterey 4-dr. hardtop, 
QDILLAC—’61 (62) 4-dr. hardtop, $4,- $1,010* (ps). 
ce- 350* (ps). ’58 Commuter 4-dr., $740* (ps); Mon- 
ind 760 de Ville 4-dr. hardtop, $3,405* (ps); terey 4-dr., $735*; 4-dr, hardtop, $625* 
Ish (62) conv., $3,100* (ps); 2-dr. hardtop, (ps). 
is $3,000* — 4 $2,625, 2 at $2 ’57 Voyager 4-dr., $550* (ps); Commuter 
“AS: 59 (62) 2-dr. hardtop, $2,625, 2 a ” 4-dr., $485* (ps). 
di 615; 4-dr. hardtop, $2,525* (ps), 2 at] 55 Montclair station wagon, $180 (ps). Listing (manimuns three lines of t eee {.sieset $4.00, 13-times; $3.50, saetais! Dis- 
S08 $2,500* (ps). ’54 Custom 2-dr. hardtop, $170. hi pr Sat aeons inch on 1 column—maximum 5-inches on 2 columns.) For display Rates contact Want Ad 
’58 (62) Sedan de Ville, $1,750* (ps); 2- ’53 Monterey 2-dr., $170. ., Automotive News, Detroit 7 Michigan. 
all dr, hardtop, $1,675* (ps), 2 at $1,500*| 9OLDSMOBILE — °60 (98) 4-dr., $2,150* . 
ng (ps). (ps); (88) Fiesta 4-dr., $1,600* (ps). 
6 "57 (62) conv., ange oe 7 59 (88) 4-dr, Holiday, $1,520* (ps); (98) 
; (ps); 2-dr. hardtop, $1, (ps). conv., 2 at $1,425*, $1,335*; 2-dr. Holi- 
Ms "56 (€3) 4-dr., 3 See day, $1,330* (ps); (88) Super conv., ALABAMA MARYLAND NEW JERSEY 
o (ps); Sedan de Ville, : $1,400* (ps). —— : : : 
nt. 755 (62) conv., $400* (ps). ai esnee ’58 (88) Super conv., $760* (ps). ~~ ye me ony Air — oe Ti- 
’54 (62) conv., $510* (ps); 4-dr., ‘| °56 (88) 4-dr., $445* (ps); $425*; 4-dr. es, checks guaranteed. Cars group- 
1er 148 (75) 4-dr., $390* (ps). Holiday, 2 at $400*, $300* (ps); conv., JOHNSON AUTO . Minutes from New York Cit 
& 9) GEVROLET—’62 Impala (8) sport coupe, 2 at $320" (ps), $290" (ps); (98) 4- ed. Thur., 12 noon. Establish 1947 u y 
$2,400* (ps). dr., $325. ee 
: ’61 Impala (8) —. eng i ’55 (88) 2-dr. Holiday, $380* (ps), 2 at AUCTIONS MICHIGAN 
AG, pala (6) sport sedan, 2 a , ps), $310* (ps); 4-dr. Holiday, $320* (ps); 
st $1,970* (ps); Parkwood (8) 4-dr., $1,- conv., $225* (ps). Huntsville, Ala.—Friday 
ing 900* (ps); Corvair Monza (6) 2-dr., "54 (88) 4-dr., $265* (ps), 2 at $180* 
k $1,800; Corvair 500 (6) 4-dr., $1,450. (ps); (98) 4-dr., $100* (ps), 100% Insured—No Registration Fee 
0) ’60 Corvette (8) conv., $1,925*, 2 at $1,-| +53 (88) conv., $100* (ps). 
om 900*; Impala (8) sport sedan, 2 at) pacKARD—’57 Clipper 4-dr,, $195* (ps). tco DETROIT 
ff, $1,860* (ps), $1,575; conv., $1,850* ’56 Clipper 2-dr. hardtop, $170* (ps). 
h (ps), 2 at $1,825* (ps); Parkwood ’55 Patrician 4-dr., $230*. COLORADO 
¢ (8) 4-dr., $1,525; Biscayne (6) 2-dr.,| +48 4-dr,, $230. CC SVLURADO a 
ee $925. “ ox enn ten) PLYMOUTH—’60 Valiant 100 (6) station 
W ’59 Impala (8) sport coupe, $1, PS); wagon, $1,100, 2 at $1,065. . 
a conv., $1,280"; 4-dr., $1,200* (ps);| +59 Suburban (8) Deluxe 4-dr., $625. Colorado Auto Auction DUAL 
i sport sedan, $795; Bel Air (8) sport} +57 Belvedere (8) conv., $335* (ps). 4285 So. Santa Fe, Littleton, Colorad tco 
vile sedan, $1,150*; 4-dr., $785*; Biscayne ’56 Belvedere (8) conv., $345*. - santa ve eTon, orado 
he (3) dcdr., "$1,090" (pe); Brookwood | 55 Belvedere (8) cdr. $130°, Phone: SU 1-782! LANE EXCLUSIVELY FOR AUTO DEALERS 
- (6) 2-dr., , 2 at $785. ’53 2-dr. hardtop, $205. 
Al: 7°58 Impala (8) sport coupe, $930* (ps),| PONTIAC_—’60 Ventura 4-dr. Vista, $1,975* SALE EVERY TUESDAY INSURED PICKUP AND 
am, fF $900" (Ds); conv., 2 at ‘$760*, $700*| (ps); Catalina 4-dr., $1,845". 7” 11:00 A.M. DELIVERY SERVICE 
ET I kc hy Sap. Seamer Eekekesed| ne cen en OMY Comme, GOTEe Con; t TUESDAY 
el Air (8) 2-dr., ; Br conv., $1,250*. co 
(6) 4-dr., $750*; Delray (6) 2-dr.,| +58 Super Chief 4-dr. Catalina, $725* | Seorge A. —. a Geman Early PP MINIMUM RATES 
ica $630". (ps); 2-dr. Catalina, $685* (ps), 3 Wa Seid eile sini: 
N. ’57 Bel Air (6) 4-dr., $850; One-fifty ’57 Chieftain 4-dr. Catalina, $625*. MILL NACE, General Manager . 
oit (6) station wagon, $285, ’54 4-dr., $165, Guarantee titles. 
Til 56 Bel Air (8) sport sedan, $700* (ps);| RAMBLER—’61 Classic (6) Custom station Dealers Only Dual Lane Sale—4 Auctioneers 
. conv., i Sise*, 9460° aver eee wagon, $1,960* (pe). ve oors. Write for FREE Market Reports. Insured By 
or coupe, O*; Bel Air (6) 2-dr., ; ’59 Super (6) 4-dr. hardtop, Vi 
of: Two-ten (8) 4-dr., $590*. '58 Custom (6) Cross Country, 2 at Flint Auto Auction, Inc. AUCTION UNSURANCE AGENCY, 
t ’55 Bel Air (8) 4-dr., $385*; Bel Air (6) $850*, $775*. ceases FLINT, MICHIGAN irmingham, abama 
conv., $350; Two-ten (8) 4-dr., $360.| °56 Super (6) Cross Country, $570*. CONNECTICUT ; a> tar dae EVERY TUESDAY AT NOONI 
SI ’53 Bel Air 2-dr. hardtop, $225*; 4-dr., °55 Custom 4-dr., §375*; Cross Country, | ieee ee or ae cas 
$220. $245*. oo" ines running simultane- 
’52 Deluxe 2-dr, hardtop, $200*. STUDEBAKER—’61 Lark (6) conv., $1,- NEW ENGLAND'S OLDEST ously, ON ROUTE 46 
pareLER—'c0 Saratoga 4-dr., $1,175* 325. Sa AND BEST © Conveniently located in the heart of the CALDWELL TOWNSHIP, N. J. 
PS). °60 Lark (8) conv., $1, . Dealers Auto Exchange in our I5th Year of automobile world. . s . 
'55 Windsor 4-dr., $300* (ps). 59 Lark (8) 4-dr., $500*. Contianses Operation. tr ae OF Geile Seed sain CApitol 8-0100 for Reservations 
’52 2-dr., $100, ’55 Commander (8) 4-dr., $165. n es P Yy 
DODGE—’61 Phoenix (8) conv., $1,550*. MISCELLANEOUS— ’60 Chevrolet (6) DUAL LANE SALE area. : inv 10 Reena ea Al heen wn ee DRaRRSN ee 
’60 Pioneer (8) 4-dr., $1,310*; Seneca Apache %-ton, $1,050. porn Sales every Wed.—11:30 A.M. ® Always a fine selection of sharp cars, 
(6) 2-dr., $1,030. ’59 Studebaker (6) %-ton, e @ Friendly relations prevail at all times, 
led ©°58 Coronet '(8) 4-dr, hardtop, $575* (ps),| °58 Ford (8) Ranchero, $635. ig pra —- i Inc. © Cobble aadienien NEW YORK 
I $570. ’BT Chevrolet (6) 3100 %-ton pickup, eee ret Sane : . 
’57 Custom Royal (8) conv., $410*- (ps). $525. @ Fair management, 
fo} EDSEL—’58 Ranger 4-dr. hardtop, $560*;| °56 International (6) S100 pickup, $530. MICHIGAN'S FINEST SALE NEW YORK STATE’S OLDEST 
in- Bermuda 4-dr,, $475*, 2 at $470* ’5S Chevrolet (6) 3100 pickup, $450. FLORIDA E EVERY WEDNESDAY 12:00 NATIONALLY KNOWN 
ler (ps); Pacer 4-dr, hardtop, $450*; Cor- ’54 GMC (6) 250 %-ton, $675. ee ee 7. TIM ANSPACH INC 
sair 4-dr. hardtop, $305* (ps). DAYTONA BEACH — Florida Auto| M. D. McCollum, Vice-President and Manager . 
FORD—'62 Falcon (6) 4-dr., $1,700. FLINT Aad City Ai T Q | 3711 Western Road Phone CEdar 2-318! Dealer Aute Auction 
10° ’61 Thunderbird (8) 2-dr. hardtop, $3,- uction. ity irport. ues., 1 Albany 5, N. Y. 
& 315* (ps); Country Sedan (8) 4-dr.,| Flint Auto Auction. Sale ure. atone A.M. Dealer-owned. Dealers only. Every Monday — I! O'Clock 
$2,000* (ps), 2 at $1,910*; Galaxie (8) | day. Prices are for sale o ec. 13. Prices 
conv., $1,990*; 2-dr, Victoria, $1,940* | and percentage of sales down from previous NORTH CAROLINA - sae fore a i 
gs); 4- Jictoris $ * s);| week. S 203 cars f 397 consignments. ae 4 n : 
5 Sa ont tee ste ee ee hardtop’ $2,405° WEST PALM BEACH — Florida’s| RALEIGH — Mann’s Auto Auction 
¢: 60 Thunderbird (8) 2-dr, hardtop, $2,- (ps), $2,370* (ps); 4-dr., $2,215* (ps); big, quality auction. Thursdays.| Sale, Rt. 5. Ph. 3-1564, Titles & 
| 475° (ps); conv., $2,475° (ps); Galaxie conv., $2,340° (ps). . .| W. Palm Beach Fairgrounds. checks guaranteed. Mon. 10 A. M |LA FAYETTE—Syracuse Auto Auc- 
% cS) 4-de, Vietoria, $1,470° (ps); Fal-| °6O LeSabre 9-dr, hardtop, $1,836" (ps); tion. Insured checks and titles. Noon 
ng con (6) 2-dr., $1,150*, $1,105; 4-dr., 2-dr., $1,500*; 4-dr. hardtop, $1,775* : . 
"4 2 at $1,050, 2’ at $1,000; Fairlane (6) (ps), $1,760* (ps); t-dr.,_ $1,705* (ps), Wednesdays. 
, 4-dr., $1,075* (ps); 2-dr., $990; Cus- $1,700" (ps); conv., ,900* (ps); 
tom 300 (6) 2-dr., $900. Electra 4-dr. hardtop, $1,925* (ps); 9 d? 
= 59 Thunderbird (8) conv., $1,925* (ps); Invicta 4-dr. hardtop, $1,825* Oe arse Overstocked? Inventory Unbalance . OHIO 
Galaxie (8) 2-dr., Victoria, $1,350*| °59 Invicta Estate Wagon 4-dr., $1,4 eee 
(ps); conv., $1,170*, $950*; 4-dr, Vic- (ps); 4-dr., $1,440* (ps); Electra 2-dr., Top Heavy with Hard-to-Sell Items? AKRON—A-1 Auto Auction, U.S. 224, 
toria, $1,150* (ps); Country Squire (8) $1,435* (ps); LeSabre 4-dr., $1,360* PL 3-6643 Titles, Checks guaran- 
4-dr., $1,260* (ps); Country Sedan (8) (ps), $1,180* (ps); 4-dr. hardtop, $1,- N d S Cc ff F +? onal Ea week, Tues., Thurs 12:30. 
4-dr., $1,125* (ps); Ranch Wagon (8) 340* (ps), $1,200* (ps); 2-dr. hardtop, ° ~ 
4-dr., 2 at $1,050, $950* (ps); Custom $1,265*; conv., $1,070* (ps); Electra ee ome reampu $ ast: 
300 (8) 4-dr., $1,000*; 2-dr., $745; 225 4-dr. hardtop, $1,180 *(ps). 
Fairlane (8) 4-dr. $900* (ps); Fair-| °58 Special cenv., $875* (ps); 2-dr., : , PENNSYLVANIA 
lane 500 (8) 4-dr, Victoria, $785* (ps). $755* (ps). Dealer auto auctions listed here hold the answer to your used-car problems. 
‘58 Fairlane 500 (8) 4-dr. Victoria, $750* ’57 Century 2-dr., $650* (ps); Special 4- ss bs - : : <a 
(ps); Country Sedan (8) 4- dr.. $725* dr. Riviera, $600* (ps). Consult this page each week for the nation’s top auto auctions. er ‘Ss arene d 
@) (ps); Custom 300 (8) 4-dr., $650*, | CADILLAC—’61 (62) 4-dr. hardtop, $3,- etro, near tLurnpike. Insure 
$550*; 2-dr., $480; Custom 300 (6) 2- 650* (ps). checks & titles. Every Mon. at noon. 
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Used-Car A 


58 Silver Hawk 2-dr. hardtop, $750. 


MISCELLANEOUS — '59 Chevrolet 
pickup, $790. 

’54 Chevrolet %-ton, $360*. 

50 Chevrolet %-ton pickup, 


FONTANA, WIS. 


$100. 


day. Prices are for sale of Dec. 14. ’59 and 
older selling well. ’60 and ’61 models still 
sticky. Sold 147 cars from 218 consign- 
ments. 
BUIOK—’61 Electra 2-dr, hardtop, $2,820* 
(ps). 
*60 Invicta 4-dr., $2,100* 
-dr., $1,780* (ps). 
’59 Electra 2-dr. hardtop, $1,600* (ps); 
Invicta 4-dr. hardtop, $1,335* (ps). 
’5S Special 4-dr. Riviera, $885* (ps). 
’57 Special 2-dr. Riviera, $555* (ps); 
per 4-dr., $550* (ps). 
’56 Special 4-dr., $400*; Super 4-dr. Rivi- 
era, $380* (ps); conv., $340* (ps). 
’55 Century 2-dr. Riviera, $385*. 


CADILLAC—’58 (60) Special 4-dr. hard- 
top, $1,700* (ps); (62) 4-dr. hardtop, 
$1,560* (ps). 

'57 Eldorado conv., $1,220* (ps). 
’56 (60) Special 4-dr., $720* (ps). 
’55 (62) 2-dr. hardtop, $660* (ps). 


CHEVROLET—’61 Nomad (6) 4-dr., $2,- 
370* (ps); Impala (8) sport coupe, $2,- 
215*; conv., $2,210*; Parkwood (8) 4- 
r., $2,150*; Corvair Monza (6) 4-dr., 
$1,800*. 

’60 Impala (8) sport coupe, $1,735, $1,- 
650*, $1,280* (ps); Parkwood (8) 4- 
dr., $1,670* (ps); Bel Air (8) 2-dr., 
$1,650* (ps); Bel Air (6) 2-dr., §$1,- 
280*; Brookwood (6) 4-dr., $1,400*; 
Biscayne (6) 2-dr., $1,165*; Biscayne 
(8) 4-dr., $1,160*. 

59 Impala (8) sport sedan, $1,360* (ps), 
$1,295* (ps); sport coupe, $1,345* (ps); 
conv., $1,210* (ps); Parkwood (8) 4- 
dr., $1,270*; Bel Air (8) 4-dr., $1,- 
250*; Biscayne (8) 4-dr., $1,020* (ps); 
Biscayne (6) 4-dr., $1,010*. 

*58 Impala (8) sport coupe, $955* (ps); 
Nomad (8) 4-dr., $930* (ps); Brook- 


(ps); LeSabre 


Su- 


wood (6) 4-dr., $915*, $900; Biscayne 

(6) 4-dr., $880*; 2-dr., $650; Bel Air 

= sport sedan, $825°*’: Delray (8) 2- 
» $780*. 


st "Bel Air (8) sport coupe, $810*, $740*, 
$685*; Two-ten (8) station wagon, 
$740*; One-fifty (6) 4-dr., $530*. 

56 Bel Air (6) 2-dr., $590*; Bel Air (8) 
sport coupe, $500*; Two-ten (8) 2-dr., 


$510*. 
55 Two-ten (6) 4-dr., $390* ; 
4-dr., $300*. 


(8) 2-dr., $315*. 
’54 Bel Air (6) 
DODGE—’60 Seneca (6) 4-dr., 
neer (8) 4-dr., $940*. 
’57 Coronet (8) 4-dr., $470*; Royal (6) 
2-dr., $420*. 
FORD—’61 Country Sedan (8) 4-dr., $1,- 
890* (ps); Fairlane (8) 4-dr., $i, 570* 


(Ds). 

60 Galaxie (8) starliner, $1,280* (ps), 
$1,230* (ps); Country Sedan (8) 4-dr., 
$1,200* (ps); Falcon (6) 4-dr., $1,120; 
Custom 300 (6) 2-dr., $1,070*; Custom 
300 (8) 2-dr., $1,035; Fairlane (8) 2- 

r., $1,020*. 

‘59 Galaxie (8) 4-dr., $1,215* (ps); 2- 
dr. Victoria, $1,170*; 2-dr., $915* (ps); 
Country Sedan (8) 4-dr. $1, 090* (ps); 
Fairlane (8) 4-dr., $1, 050%, $835*; 
Country Squire (8) 4-dr., $1,025° (ps); 
Ranch Wagon (8) 2-dr., $1,025*. 

’58 Fairlane 500 (8) skyliner, $770* (ps); 
Custom 300 (6) 2-dr., $675; Fairlane 
(8) 2-dr. Victoria, $660* (ps); Ranch 
Wagon (8) 4-dr., $540*. 

’57 Ranch Wagon (8) 2-dr., $470*; Cus- 
tom (8) 4-dr., $455*; Custom (6) 4-dr., 
$395; Fairlane (8) 4-dr. Victoria, 

. 


$420*. 
’56 Fairlane (8) 2-dr. Victoria, $425*, 
$300*; Cus- 


$410*; 4-dr., $400*. 
’55 Ranch Wagon (8) 2-dr., 
tom (6) 2-dr., $255*; Custom (8) 2- 
r., $230. 
MERCURY—’61 Comet (6) 4-dr., $1,650*. 
60 Monterey 4-dr., $1,600* (ps). 
59 Montclair 4-dr., $1,150* (ps). 
’58 Monterey 4-dr., $655*. 
57 Monterey 2-dr. hardtop, $475* (ps). 
’56 Montclair 4-dr. hardtop, $275* (ps). 


OLDSMOBILE—’61 (88) 4-dr. Holiday, $2,- 
360* (ps). 

"60 (98) 4-dr., $2,125* (ps). 

*59 (98) 4-dr. Holiday, $1,560* (ps); 
4-dr. Holiday, $1,500*. 

*58 (98) 2-dr. Holiday, $1,025* (ps). 

"57 (88) 2-dr. Holiday, $560* (ps). 

’55 (98) 4-dr. Holiday, $380* (ps); 
4-dr., $280*. 

PLYMOUTH—’61 Valiant (6) 4-dr., 

60 Belvedere (8) 4-dr., $1,210* 
Savoy (6) 2-dr., $980*. 

’59 Fury (8) 4-dr., $900* (ps). 

58 Belvedere (8) 2-dr. hardtop, $530*; 
Savoy (6) 4-dr., $425*; Suburban (6) 
Deluxe 4-dr., $420*. 

'57 Belvedere (8) 4-dr., $490* (ps). 

'56 Savoy (6) 4-dr. hardtop, $275. 


Two-ten 


$950; Pio- 


(88) 


(88) 


$1,120. 
(ps); 


PONTIAC——’60 Bonneville conv., $2,210* 
(ps); Catalina conv., $1,775*; 4-dr., 
$1,730* (ps), $1,695* (ps), 


’59 Bonneville 4-dr. Vista, $1,500* (ps); 
Star Chief spo§t coupe, $1,390*; Cata- 
lina conv., $1,315* (ps). 

’58 Chieftain 2-dr. Catalina, $710*. 

’57 Star Chief 4-dr. Catalina, $750*. 

56 Star Chief 4-dr. Catalina, $410*. 

’55 Chieftain 2-dr. Catalina, $295*. 

RAMBLER—’61 Classic (6) Custom 4-dr., 
$1,690*. 

60 Custom (8) station wagon, $1,440; 
Super (8) station wagon, $1,300; Super 
(6) station wagon, $1,225. 

59 Custom (6) 4-dr., $1,065*; Super (8) 


4-dr., $860*. 

’*58 Custom (6) Cross Country, $820* 
(ps). 

’57 Custom (6) Cross Country, $580; 4- 
r., $425. 


"55 Custom Cross Country, $385. 
STUDEBAKER—’'60 Lark (6) 2-dr., 
’59 Lark (6) station wagon, $770*. 


$790. 


%-ton 


Fontana Auto Auction. Sale every Thurs- 





stronger especially on the nice cars. 
90 cars from 132 consignments. 
BUICK—’59 LeSabre 2-dr., $1,170*. 
’58 Special 4-dr., $690*. 
’57 Special Estate Wagon 4-dr., 


uction Prices 





’56 Special 4-dr. Riviera, $210* (ps). 












































(Continued from Page 21) ’55 Super 2-dr. Riviera, $135* (ps); 4- 
dr., $135* (ps). 

’59 Bonneville sport coupe, $1,385* (ps); 56 President (8) 4-dr., $355*. CADILLAC—’56 (62) 4-dr., $385* (ps). 
Catalina 4-dr., $1,350* (ps), $1,220*| MISCELLANEOUS—’57 Chevrolet (8) %-| CHEVROLET—’62 Chevy II (6) 4-dr., $2,- 
(ps), $1,075* (ps); 4-dr. Vista, $1,- ton, $675. $3 285°. 

305* (ps). 56 International (6) %-ton, $380. ’61 Impala (8) sport sedan, $1,950* (ps); 

* —— 4-dr., $750*; 2-dr. Cata- Corvair (6) Greenbriar 4-dr., $1,790*. 
na, . TY "60 Corvett 8) conv., $2,225; Kings- 

RAMBLER—’58 Super station wagon 4-dr., MASON cr 9 TA. wood ‘o) 4a. 91,500° toe), Bel AS 
$510. Central States: Auto Auction, Sale every (8) 4-dr. $1,450*, $1,425*: Brook- 

STUDEBAKER—’61 Lark (6) Deluxe 4-/ Thursday. Prices are for sale of Dec, 14. wood (6) 2-dr. $1,340; Corvair (6) 4- 
r., $1,250. Severe weather conditions held down activ- r., $800*. ; E 





59 Brookwood (6) 4-dr., $1,100*; Bel 
Air (6) 4-dr., $1,000*, $975, $875, $840; 
2-dr., $925; Biscayne (6) 4- dr., $910. 


ity this week, Western buyers very active. 
Sold 91 cars from 130 consignments. 
BUICK—’59 LeSabre 4-dr., $1,220*. 











’58 Special 4-dr. Riviera, $870* (ps), ’57 Two-ten (8) station wagon 4-dr., 
’57 Super 4-dr., $550* (ps). $780*; 4-dr., $600*, $450; Two-ten (6) 
’55 Special 4-dr., $270* (ps). 4-dr., $700*. 

CADILLAC—’57 (60) Special 4-dr. hard- ’56 Two-ten (6) 4-dr., $480*; 2-dr., $390; 
top, $1,225* (ps); (62) Sedan de Ville, Two-ten (8) 4-dr., $425*; 2-dr., $150*; 
$1,000* (ps); 4-dr., $965* (ps). Delray (8) 2-dr., $435*; Bel Air (8) 

56 (es) Sedan de Ville, $900* (ps). 4-dr., $420*. 

OHEVROLET—’61 Bel Air (8) 4-dr., $1,-| +55 One-fif ti 2-ar. 
825*; Corvair Monza (6) 2-dr., $1,- $350. ee ee eee Zo 
705*; 700 4-dr., $1,480*; Biscayne (8) | CHRYSLER—’59 NY conv., $1,330* (ps). 






4-dr., $1,600*. ’56 Windsor 4-dr., $450* (ps). 












’60 Impala (8) sport sedan, $1,740* (ps), Ss , -dr. * . 
$1,690* (ps); 4-dr., $1,475*; Bel Air Supan ee Gan ) ia 
(6) 4-dr., $1,270; Brookwood (6) 4-dr.,/ 57 Custom Royal (8) 4-dr., $575* (ps); 
$1,395*; Biscayne (8) 2-dr., $1,235, Coronet (6) 2-dr., $285*. 

59 Impala (8) 4-dr., $1,265* (ps); Im-| roRD—'61 Falcon (6) 2-dr., $925*. 
pala (6) sport sedan, $1,095*; Park- 60 Fairlane 500 (8) 4-dr.,’ $1,000*. 
wood (8) 4-dr., $1,200" (ps); Bel Air! +59 Country Sedan (6) 4-dr., $680*; Cus- 
(8) 2-dr., $1,050*. tom (6) 4-dr., $610. 
'58 Impala (8) sport coupe, $995*;| +58 Country Squire (8) 4-dr., $710* (ps); 





Brookwood (6) 4-dr. (9 pass.), $925; 
Nomad (8) 4-dr., $810*; Biscayne (8) 





Custom (8) 2-dr., $640*; 
2-dr. Victoria, $630*. 


Fairlane (8) 











4-dr., $785; Delray (6) 2-dr., $770; 4-| '57 Fairlane 500 (8) 4-dr. Victoria, 
at.» $390. $700*; Country Sedan (8) 4-dr., $470; 
57 Two-ten (8) station wagon 4-dr., Custom (6) 2-dr., $450; Fairlane (8) 
> ee 4-dr., $740*; Two-ten (6) 4-dr., $370; Ranch Wagon (8) 2-dr., 
-ar., . $370. 
’56 Bel Air (8) sport coupe, $550*. 56 Cust ) Q-ar. *. 
‘55 Two-ten (6) 4-dr., $395. ca Cee 
’54 Bel Air (6) 4-dr., $250. ’55 Main (6) 2-dr., $240*. 
DeSOTO—’57 Firedome 4-dr., 2 at $635*| pUDSON—’56 Hornet 4-dr., $100*. 
(ps), $530*. LINCOLN — '56 Premiere 2-dr. hardtop, 
’56 Firedome 4-dr., $275* (ps). $450* (ps). 
DODGE—’60 Pioneer (8) 4-dr., $1,280*; ERCURY—’ 
Matador (8) 4-dr., $1,280° (ps). M oes re, pA Comet (6) station wagon 






’57 Coronet (8) 4- dr. » $500*. 


FORD—'61 Fairlane 500 (8) 4-dr., $1,575*;| °% Park Lane 4-dr. hardtop, 


Commuter 4-dr., $660 


$700* (ps); 












zee (6) 4-dr., $1,500*; 2-dr., $1,- 57 Colony Park 4-dr., $550* (ps); Turn- 

. ike Cruiser 4-dr. hardto 450* (ps). 

'60 Fairlane 500 (8) 4-dr., $1,150*, $1,-| 56 Custom station tag gaboe: 
100, $1,105*; Fairlane 500 (6) 4-dr., ’53 Monterey 2-dr., $120*. . 





$1,150; Falcon (6) 2-dr., $1,095; Fair- 





OLDSMOBILE—'58 (88) 2-dr. Holiday, $1,- 

















lane ) 4-dr., $1,010. P 000* (ps). 

’59 Galaxie (8) 4-dr. Victoria, $1,310; 4- ’5B (88) 2- *. - 
an G0, GLiie! Ged? fare bt. go oo Holiday, $390*; (98) 4-dr., 
170*; Fairlane 500 (8) 2-dr, Victoria,| 55 (98) 4-dr., $220* (ps). 
aa: Custom 300 (6) 2-dr., $925,| pLyMOUTH—’59 Belvedere (8) 4-dr., $780. 

: \. ’58 Belvedere (8) 4-dr., $470* (ps). 

58 Fairlane (8) 4-dr., $700*. 57 Suburban (8) Custom 2- dr., $320*. 

57 Fairlane 500 (8) = Victoria, $670, "56 Belvedere (8) 4-dr., $180. 
$600* (ps); 4-dr., $550* (ps); conv.,| ponTIAC—’ 1 Pe de 
$520*; Custom 300 (6) 2-dr., $445. ” ar., cae Catalina 2-dr., $1,225°; 4 

’56 Country Sedan (8) 4-dr., $490°*. ’59 Catalina 2-dr., $1,350* (ps). 

’55 Fairlane (8) 2-dr., $290*. 58 Chieftain 4-dr., $540* (ps). 

meee J ia. 58 Premiere 4-dr. hardtop, | RamBLER—'60 Super (6) 4-dr., $1,080*; 
MERCURY—'60 Park Lane 4-dr, hardtop, ao ee ee oe, 
= (ps); Comet (6) 2-dr., $1,-| +59 super (6) 4-dr., $875; Custom (6) 

¥ * 

'59 Park Lane 4-dr, hardtop, $1,110*| 158'Repel (oe aede S73De 










. 


WILLYS—’58 Jeep van loader, $1,150. 


DOTHAN, ALA. 


The Auto Auction. Sale every Wednes- 
day. Prices are for sale of Dec. 13. Con- 
signment off and prices confining. No de- 
cline as of end of year anyway, Could 
use more good clean cars, 


(ps 
56 Monterey 4-dr. hardtop, $320*. 
’55 Monterey 4-dr., $225*. 
OLDSMOBILE — ’61 (88) 


(ps). 
’60 (88) 4-dr., $1,790* (ps). 
’59 (88) Super 4-dr., $1,405* (ps), 
’57 (88) Super 4-dr., $590* (ps). 
PLYMOUTH—’60 Valiant (6) 4-dr., $1,- 







4-dr., $2,210* 












075*; Suburban (8) Custom 4-dr., $1,- t 
245* ; Belvede 8) 2-dr., $1,- BUICK—'59 Invicta 4-dr., $1,350* (ps). 
i. or © '56 Special 2-dr. Riviera, $335*. 






’54 Special 2-dr. Riviera, $200*. 
’53 Special 4-dr., $185*. 
~~ (62) Sedan de Ville, $870* 
is) 
’55 (62) Coupe de Ville, $575* (ps). 
’53 (62) 4-dr., $350*. 


CHEVROLET—’60 Bel Air (6) 4-dr., $1,- 


’59 Fury (8) 2-dr. hardtop, $950* (ps). 
’57 Savoy (8) 4-dr., $365*. 
’56 Belvedere (8) 4-dr., $400*. 
PONTIAC — ’61 Catalina 4-dr., 
(ps). 
’60 Star Chief 4-dr., $1,670* (ps), 
’59 Catalina 4-dr., $1,470* (ps), 







$2,115* 












’58 Chieftain 4-dr., $705*. 315*. 

‘57 Super Chief 4-dr, Catalina, $495* 59 Bel Air (8) 4-dr., $965*; Brookwood 
ve fPS)« (6) 4-dr., $735. 

56 Chieftain 4-dr., $450°*. '58 Bel Air (8) 4-dr., $890* (ps); Bis- 






’55 Star Chief conv., $300*. 





cayne (8) 4-dr., $720*. 








RAMBLER—’61 Classic (6) station wagon , 7 " *. 
4-dr., $1,575*, $1,475. a) oa eee.” > Seeey Se Ae 
’60 Ambassador (8) Custom 4-dr., $1,- °56 Bel Air (6) 2-dr., $440*; Bel Air 

190* (ps). (8) 4-dr., $410*; 2-dr., $385*. 
"59 Super (6) Cross Country 4-dr., $1,-| ‘55 Bel Air (8) 2-dr., $325; 4-dr., $315*, 
025. $300; Bel Air (6) 2-dr., $285; 4-dr., 


‘56 Super (6) Cross Country 4-dr., $400*. 
STUDEBAKER—’59 Lark (6) 4- dr., $730. 
’58 President (8) 4-dr., $550. 
MISCELLANEOUS — '54 International %- 
ton, $375. 


$280. 
’54 Two-ten 2-dr., $265. 
’53 Two-ten 2-dr., $265; 
$200*. 
CHRYSLER—’57 Windsor 4-dr., $235*. 
DeSOTO—’56 Firedome 4-dr., $420* (ps). 
DODGE—’60 Matador (8) 2-dr. hardtop, 
$1,295*. 


4-dr., $235%, 


ALBANY 


Tim Anspach Auto Auction, Sale every 


Monday. Prices are for sale of Dec, 11. 5S Royal (8) 4-dr., $250* (ps); 2-dr., 
Today’s market showed a continuation of $200*. 
new-car dealers cleaning up their inven- "54 Royal (8) 4-dr., $150. 


tories. Prices, if any change, were a bit! FORD—’62 Thunderbird (8) 2-dr. hardtop, 


ae ages ee 


Formosa's Auto Pioneer— 


Yen Tjing-ling, a pioneer in Formosa's fledgling automotive industry, with some of 
the cars and trucks produced at his Yue Loong Motor Co. plant. He founded the com- 
pany in 1953, now produces cars and trucks, builds diesel engines to motorize the 
fishing fleet, and still finds time to serve as president of a textile mill which he estab- 
lished before going into the motor industry. 


Sold 


$725* 


(ps); 4-dr., $510*; 2-dr. Riviera, 
$375*; Century Riviera Estate Wagon 
4-dr., $600* (ps). 






































Model Breakdown 
Of Auction Averages 














Dec., 1961 Nov., Oct., 

Model To Date 1961 1961 
SOE... cite —-_ Laie 

2,117 $2,205 $2,384 

1,509 1,677 1,704 

1,236 1,276 1,374 

734 818 904 

533 555 609 

359 381 400 

274 296 327 

néieiva 205 203 

Average $1,290 $ 927 $ 988 


$3,550* (ps); Falcon (6) 2-dr., $2,100*. 

’59 Galaxie (8) 4-dr., $1,300* (ps); Cus- 
tom (8) 2-dr., $800*. 

’58 Custom (8) 4-dr., $500*. 

’57 Custom 300 (8) 4-dr., $600; Fairlane 
(8) 4-dr. Victoria, $535* (ps); 2-dr., 
$435*; Custom (8) 2-dr., $500*; 2-dr. 
Victoria, $400. 

’56 Custom (8) 2-dr., $330; 4-dr., 
$350*, $240*. 

’55 Custom (8) 4-dr., 
2-dr., $245. 

’54 Custom (6) 2-dr., $180; Custom (8) 
4-dr., $150*; 2-dr., $145. 

MERCURY—’60 Comet (6) 4-dr., $1,130*; 
2-dr., $1,080. 

$595* 

$370. 


$405*, 


$260*; Main (6) 


OLDSMOBILE—’57 (88) Super 2-dr., 


(ps). 
PLYMOUTH—'57 Savoy (6) 4-dr., 
’56 Savoy (6) 4-dr., $200. 
’55 Belvedere (8) 2-dr. hardtop, $200. 
PONTIAC—’59 Catalina 4-dr., $1,195*. 
’58 Star Chief 4-dr., $785*; Chieftain 4- 
r., $610*, 
’55 Chieftain 4-dr., $250*. 
RAMBLER—’61 Classic (8) 4-dr., 


MINNEAPOLIS 


Minneapolis Auto Auction. Sale every 
Wednesday. Prices are for sale of Dec. 13. 
Market is very slow. Whole and retail very 
quiet, also prices are $100 to $300 off from 
summer. Sold 38 cars from 77 consign- 
ments. 

BUICK—’54 Special 2-dr. hardtop, $165*. 
CADILLAC—’56 (62) 2-dr. hardtop, $605* 


$1,300*. 


(ps). o 
CHEVROLET — ’60 Biscayne (6) 2-dr, 
$825. 

’59 Brookwood (8) 4-dr., $860*. 

’57 Two-ten (8) 4-dr., $565*. 

’55 Two-ten (6) 4-dr., $300*. 

’54 Two-ten 4-dr., $200. 

’51 Deluxe 2-dr., $115*. 
CHRYSLER—’53 Windsor 4-dr., $115. 
DeSOTO—’55 Firedome 4-dr., $185*. 
DODGE—’60 Pioneer (8) 4-dr., $1,300*. 

’55 Coronet (8) 4-dr., $140*. 


FORD — ’60 Fairlane (6) 4-dr., $1,120* 
(ps). 
’59 Fairlane (8) 4-dr., $860*. 
’58 Fairlane (6) 4-dr., $560*. 
’57 Custom (8) 2-dr., $495*; Fairlane 


(6) 4-dr., $450*. 
’56 Custom (6) 2-dr., $150. 


MERCURY—’56 Montclair 4-dr. hardtop, 
$360*. 
’55 Custom 4-dr., $185*. 
OLDSMOBILE — ’60 (88) 4-dr., $1,770* 
(ps). 
*59 (88) Super 2-dr. Holiday, $1,190* 


(ps). 
’57 (88) 4-dr., $605* (ps). 
PLYMOUTH—’60 Belvedere (8) 4-dr., $1,- 


025*; Fury (8) 2-dr. hardtop, $925* 
(ps). 

"59 Belvedere (8) 2-dr. hardtop, $905*; 
4-dr., $750*. 


’55 Savoy (6) 4-dr., $220*. 
PONTIAC—’59 Star Chief 2-dr., 


(ps). 
’58 Chieftain 4-dr., $810* (ps). 
’57 Chieftain 4-dr. Holiday, $605*. 
RAMBLER—’59 American (6) Super sta- 
tion wagon 2-dr., $960; 4-dr., $720. 


$1,105* 


MISCELLANEOUS — ’60 Chevrolet %-ton 
panel, $720. 
CHICAGO 


Arena Auto Auction. Sale every Tuesday. 
Prices are for sale of Dec. 12. Good sale 
considering old man weather. Sold 248 cars 
from 407 consignments. 
BUICK—’60 LeSabre 4-dr., $1,800* 

$1,565* (ps); Invicta 2-dr. 
$1,795* (ps). 

’59 LeSabre 4-dr. hardtop, $1,500* (ps), 


(ps), 
hardtop, 


$1,410* (ps); 4-dr., $1,205* (ps), $1,- 
030* (ps); 2-dr. hardtop, $950; 2-dr., 
$920*; Electra 4-dr. hardtop, $1,455* 
(ps); 4-dr., $1,205* (ps); Invicta 
4-dr., $1,375* (ps). 

’58 Limited 4-dr. Riviera, $845* (ps). 

’5% Special 4-dr. Riviera, $525*. 

’56 Super 2-dr. Riviera, $340* (ps). 

CADILLAC—’61 (62) 4-dr. hardtop, $3,- 


655* (ps). 

’60 de Ville 2-dr. hardtop, $3,150* (ps); 
(62) conv., $3,055* (ps); 2-dr. hardtop, 
$3,050* (ps). 

’59 (60) Special 4-dr. hardtop, $2,850* 
2 de Ville 4-dr. hardtop, $2,690* 
(ps), $2,465* (ps); (62) 2-dr. hardtop, 
$2,560* (ps), $2,550* (ps); 4-dr. hard- 
top, $2,495* (ps). 

58 (60) Special 4-dr. hardtop, $1,550* 
(ps); (62) 4-dr, hardtop, $1,340* (ps); 
$1,235* (ps); Sedan de Ville, $1,255* 
(ps). 

’57 (62) 4-dr. hardtop, $1,080* 2- 

dr. hardtop, $810* (ps). 

55 (62) 2-dr. hardtop, $500*. 

CHEVROLET—’61 Impala (8) sport sedan, 

$2,185, $2,100* (ps), $2,030* (ps), $2,- 
020* (ps), $2,005* (ps); conv., $2,000; 
sport coupe, $1,955*, $1,915* (ps); 
Brookwood (8) 4-dr., $1,845; Bel Air 
(8) 4-dr., $1,735*; Corvair Monza (6) 
2-dr., $1,695*; Biscayne (8) 2-dr., $1,- 
550*; Biscayne (6) 2-dr., $1,490*; Cor- 
vair 500 (6) 2-dr., $1,240*. 

’60 Impala (8) sport coupe, $1,540* (ps), 
$1,535* (ps); 4-dr., $1,525*; Impala 
(6) sport coupe, $1,330*; Brookwood 
(8) 4-dr., $1,515* (ps); Parkwood (6) 
4-dr., $1,430*; Biscayne (8) 4-dr., $1,- 
420*; Biscayne (6) 4-dr., $1,295* (ps), 
$1,250*, $1,225; 2-dr., $1,290*, $1,190*; 
Bel Air (8) 4-dr., $1,400*, $1,345* 
(ps), $1,335*; sport coupe, $1,400* 
(ps); Bel Air (6) sport sedan, $1,305*; 
2-dr., $1,300, $1,265*, $1,200; 4-dr., 
$1,300*, $1,245*, 

"59 Impala (8) 
sport coupe, $1,120* 
sport sedan, $1,095* (ps); conv., $1,- 
075* (ps); Brookwood (8) 4-dr., $1,- 
125*; Bel Air (8) sport sedan, $1,075*, 
$1, 070"; 4-dr., $1,055*, $1, 050°: 2-dr., 
$895*; ‘Bel Air (6) 2-dr., $950; Bis- 


(ps) ; 


sport sedan, $1,220*; 
(ps); Impala (6) 








cayne (6) 
$955*, $790. 7a, 
’58 Brookwood (6) 4-dr., $845+: (9 
pass.), $745*; Bel Air (6) sport sedan, 
$825* (ps), $730* (ps); sport cou: 
$795*, $575*; Bel Air (8) sport coupe, 
$640", $580*; Biscayne (6) aay" 
$765*; Impala’ (8) sport coupe, $6g9¢" 
'57 Bel ‘Air (6) sport coupe, $595*; 4. -dr,, 


$425*, 
’56 Bel Air (8) sport coupe, $530*; 9. 
r., $495*; Bel Air (6) static F 
$450"; 4-dr., $360*, mn wagon, 
CHRYSLER — 61 Windsor 2-dr. ha 
$1,955* (ps). — 


’59 Saratoga 4-dr. hardtop, $1,290 (ps); 


4-dr., $920, $935"; 


2-dr. hardtop, $1,260* (ps), $1,230¢ 
a Windsor 2-dr. hardtop, $1, 175* 
8) 


’58 NY 4-dr. hardtop, $915* (ps); 


sor 2-dr. hardtop, $800*. Wind. | 


"57 NY 4-dr., $615* (ps); Windsor 2-dr 
hardtop, $545*, $425" (ps); 4-dr.. 
$490*, . 

eSOTO — ’58 Firesweep 4-dr. hardtop, 


$625*; 2-dr. hardtop, $525*. 
'57 Firesweep 4-dr. hardtop, $465* (ps); 
2-dr. hardtop, $405*, 
DODGE — ’'61 Seneca (6) station w 
$1,250. a 
"60 Phoenix (6) 4-dr., 


$1,185; 
(6) 4-dr., $1,090". 7 


Pioneer 


’59 Coronet (8) 2-dr. hardtop, $1,000+ 
aa Coronet (6) 4-dr., $765*, 

’57 Coronet (8) 2-dr, hardto * 
$350" P, $375, 


FORD—’61 Galaxie (8) 4-dr, Victoria, $1,- 
800* (ps); Fairlane 500 (8) 4- dr., $1,- 
550* (ps); Falcon (6) 4-dr., $1, 410°: 
Fairlane (8) 2-dr., $1,400. E 

"60 Galaxie (6) 4-dr., $1, 125*; 
500 (6) 4-dr., $1,075*, $825*; 2-dr,, 
$980; Fairlane 500 (8) 2-dr., $945: 
Ranch Wagon (6) 2-dr., $1,060*, $975*; 
Falcon (6) 4-dr., $1, 055*, $955; 2-dr., 
$945*; Fairlane (6) 2-dr., $975. 

"59 Thunderbird (8) 2-dr. hardtop, $1,- 
540* (ps); Ranch Wagon (6) 4-dr., 
$1,065*; Country Sedan (6) 4-dr. $1,- 
060*; Custom 300 (6) 2-dr., $700", 

58 Thunderbird (8) 2- dr, hardtop, $1,- 
100* (ps); Fairlane 500 (6) 2-dr, Vic- 
toria, $585* (ps); 4-dr., $500*; Custom 
300 (6) 4-dr., 2 at $585*: 2 -dr., $430, 
$390, 

’57 Fairlane (8) 4-dr., $500* (ps); Fair- 
lane (6) 4-dr., $370*, $360*, Fairlane 
500 (6) conv., $400*, $315*; 4-dr, 
$345* (ps). 

’56 Ranch Wagon (8) 2-dr., $355, 

IMPERIAL—’60 Crown conv., $2,480* (ps), 

’57 Crown 4-dr, hardtop, $1, 025* (ps). 

LINCOLN—’61 Continental 4-dr., $4,315* 
(ps), $4,225* (ps), $3,900* (ps) ; cony,, 
$4,300* (ps), $4,280* (ps), 

"60 Lincoln 4-dr., $2,040* (ps). 

‘59 Capri 4-dr. hardtop, $1,565* (ps). 

’57 Premiere 2-dr, hardtop, $665* (ps). 

’56 Capri 4-dr., $300*. 

MERCURY—’61 Meteor 800 4-dr. hardtop, 
$1,500*. 

"60 Montclair 4-dr., $1,400* 
terey 4-dr., $1,135* (ps). 

’59 Monterey 2-dr. hardtop, $985* (ps). 

’58 Montclair 2-dr, hardtop, $800* (ps); 
4-dr., $750* (ps); Monterey 4-dr, hard- 
top, $770* (ps). 

’57 Montclair conv., $565* (ps). 

’56 Custom 4-dr., $300*. 

OLDSMOBILE—’61 (88) Super 4-dr. Holl 
day, $2,660* (ps). 

’60 (88) 4-dr. Holiday, $1,780* (ps), $1, ! 
670* (ps); 4-dr., $1,560* (ps), 

’59 (98) 4-dr. Holiday, $1,535* (ps), $1- 
490* (ps); 2-dr. Holiday, $1,475* (ps), 
$1,355* (ps); conv., $1,400* (ps); 4 
dr., $1,295* (ps); (88) 4-dr. Holiday, 
$1,480* (ps), $1,370*, $1,350*; (88) 
Super 4-dr. Holiday, $1,425* (ps); + 
dr., $1,410* (ps). 

’58 (88) Fiesta 4-dr., $975* 2-dr, 
Holiday, $815* (ps). 

’57 (88) 4-dr. Holiday, $630* (ps); 4-dr, 
$505, $465*; (98) conv., $495*. i 

’56 (98) 4-dr. Holiday, $660* (ps). 

"55 (98) 4-dr., $340* (ps); 2-dr. 
day, $330*. 

PLYMOUTH—’61 Suburban (6) 
dr., $1,575* (ps). 

°60 Suburban (6) Custom 4-dr., $1,270* 
(ps); Deluxe 4-dr., $1,135* (ps); Val 
iant (6) 4-dr., $1,000*, $835; Savoy 
(6) 4-dr., $810*. ‘ 

59 Savoy (6) 2-dr., $640*; 4-dr., $60. 

’58 Suburban (6) Custom 2-dr., $580*; " 
Belvedere (6) 4-dr., $575*; Savoy (6) 
2-dr. hardtop, $550*; 4-dr., $390*. 


PONTIAC — ’61 Bonneville conv., $2,425' . 
(ps); Star Chief 4-dr., $2,380* (ps); ; 
Catalina 4-dr, Vista, $2,070* (ps); 
4-dr., $1,780*. 

’60 Catalina 4-dr. Vista, $1,600*. 

’59 Bonneville sport coupe, $1,500* (ps); ; 
Catalina Safari 4-dr., $1,300* (ps); 
Catalina 4-dr., $1,200* (ps), $1,175 
(ps); conv., $1,050* (ps). 

58 Chieftain 4-dr., $650* 
Chief 4-dr., $575* (ps). 

’57 Super 4-dr., $595* (ps); 
dr, Catalina, $510* (ps). 


RAMBLER ’61 American 
conv., $1,335, 

’60 Custom (6) station wagon, $1,480, 

$1,455*; Super (S) 4-dr., $1,290* (ps). 

’58 Custom (6) Cross Country, $615*. 


LOS ANGELES 


Harold Henry’s Los Angeles Dealer Auto 
Auction. Sale every Tuesday. Prices are fa 
sale of Dec. 12. 


BUICK—’60 Electra 2-dr. hardtop, $2,15(° 
(ps); LeSabre 2-dr. hardtop, $1,885 
(ps). 

’59 LeSabre 2-dr, hardtop, $1,485* (ps); 
4-dr. hardtop, $1,460* (ps). 

’58 Super 2-dr. Riviera, $800* (ps). 

’56 RM 4-dr. Riviera, $515* (ps), $285 
(ps); Century Estate Wagon 4-dr, 
$455* (ps); Special 2-dr. Riviera, $445° 
(ps); 4-dr., $310*. 

’55 Special 2-dr. Riviera, $410, $265 
(ps); 4-dr, Riviera, $405* (ps), $325 
(Ps); conv., $385* (ps); RM 2-dr. Rivr 
era, $390* (ps); Super 2-dr. Rivieré, 
$325* (ps); 4-dr., $260* (ps). 

’54 RM 2-dr. Riviera, $310* (ps ). 

’52 Super 4-dr., $270*. 


CADILLAC—’61 de Ville 2-dr. hardtop, $4, 
685* (ps); 4-dr. hardtop, $4,375* (ps) 
$4,035* (ps); (62) conv., $4,280* (ps) 

60 Eldorado Seville, $4,180* (ps); # 
Ville 2-dr. hardtop, $3,935*, $3,651" 
(ps); (60) Special 4-dr., $3,925 
(ps), $3,415* (ps); (62) conv., $3,350" 
(ps); 2-dr. hardtop, $3,350* (ps), $3" 
250* (ps). 

759 de Ville 4-dr. hardtop, $3,200* (ps), 
$2,845* (ps); 2-dr. hardtop, $2,810 
(ps); (60) Special 4-dr., $3,080* (PS): 
(62) conv., $2,875* (ps), 

758 (62) Coupe de Ville, 
$1,550* (ps); Sedan de Ville, 
(ps). 

(Continued on Page 23, Col, 
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155 (62) COnV., $785*, $735* (ps), $500* 
s). 
oa (62) 4-dr., $595* (ps), $460* (ps); 
conv., $460* (ps); (60) Special 4-dr., 
0* (ps). i 
ae 162) 4-dr., $380*; (60) Special 4-dr., 
$270. e186 
’ -dr., $189. 
qHEVROLET '61 Parkwood (8) 4-dr. (9 
‘pass ), $2,450* (ps); Impala (8) conv., 
$2,340* (ps); Corvair Monza (6) 2-dr., 
$1,950, $1,850, $1,610. 
‘ (8) conv., $2,495; Impala 


’ Corvette : 
8) sport sedan, $1,880* (ps); Corvair 


ra (6) 2-dr., $1,735*; Corvair 700 
a $-é?., $1,440, $1,365*; 4-dr., $1,- 
230*; Corvair 500 (6) 2-dr., $1,200; 
Brookwood (8) 4-dr., $1,685*; Bel Air 
(8) 4-dr., $1,650* (ps); Biscayne (5) 


9-dr., $1,400*. 

59 Impala (8) Cconv., $1,600* (ps), $1,- 
485*; Kingswood (8) 4-dr. (9 pass.), 
$1,485* (ps); Brookwood (6) 2-dr., 
$1,185; Bel Air (8) 4-dr., $1,125* (ps), 


$1,035* (ps), $1,005"; Biscayne (6) 
g-dr., $1,040* (ps). 
| 58 Corvette (8) conv., $1,740*; Impala 


(8) conv., $1,060*, $940* (ps); Bel Air 


(8) sport sedan, $985*; sport coupe, 
i $865; Delray (8) 2-dr., $680. ; 
1 57 Corvette (8) conv., $1,400; Bel Air 
) (8) sport coupe, $925*, $810* (ps); 
f sport sedan, $835* (ps); conv., $745*, 
fi $650; One-fifty (8) 4-dr., $630*; One- 
1 §6ffty (6) 2-dr., $550; 4-dr., $400. 
4 56 Two-ten (6) sport coupe, $570; 4-dr., 
fi $330*; Bel Air (8) 4-dr., $470*; sport 

coupe, $465*. : 

(HRYSLER—’61 NY Town & Country, $3,- 

. 850* (ps). 
0 Windsor 4-dr., $1,950* (ps); 2-dr., 
5 


$1,875* (ps). ; 
58 (300 D) conv., $1,660* (ps); Windsor 
4-dr., $815* (ps). 
55 NY conv., $400* (ps). 


iH 


pSOTO—'53 Firedome 4-dr., $130*, 
PODGE—’61 Polara (8) station wagon 4- 
dr. (9 pass.), $2,825* (ps). 


58 Sierra 4-dr., $1,000* (ps); $910* (ps). 
57 Custom Royal (8) 2-dr., $745* (ps); 
Royal (8) 2-dr. hardtop, $595*; Cor- 
onet (8) 4-dr. hardtop, $540*. 

FISEL—’58 Villager 4-dr., $610. 

FRD—'61 Thunderbird (8) conv., $3,700* 
(ps); Country Squire (8) 4-dr. (9 
pass.), $2,350* (ps); Fairlane (8) 4- 
dr., $960*. 

30 Thunderbird (8) conv., $2,835* (ps); 
Fairlane 500 (8) 4-dr., $1,320*; Falcon 
(6) 4-dr., $1,085, $1,035*. 

59 Thunderbird (8) conv., $2,225* (ps), 
$2,090* (ps); Country Squire (8) 4-dr., 
$1,350* (ps); Galaxie (8) conv., $1,- 
135*; 4-dr., $1,010* (ps); Fairlane 500 
(8) 2-dr. Victoria, $1,135*; 4-dr., 
$990* (ps); Custom 300 (8) 2-dr., $1,- 
025*: Custom 300 (6) 2-dr., $955*, 
$695, $670; Fairlane (8) 4-dr., $1,010*. 


58 Fairlane 500 (8) conv., $670* (ps); 
conv., $500* (ps). 

57 Country Sedan (8) 4-dr., $685*; (9 
pass.), $515* (ps); Fairlane (8) 2-dr. 
Victoria, $510*; 4-dr., $380* (ps); 
Fairlane 500 (8) 2-dr. Victoria, $500*; 
Custom 300 (8) 2-dr., $445*; Custom 


(6) 2-dr., $385. } 
56 Parklane (8) 2-dr., $515* (ps); Fair- 


lane (8) 2-dr. Victoria, $510* (ps), 
$490; 2-dr., $335* (ps), $285*; conv., 
$430*; 4-dr., $385* (ps), $335* (ps); 
Main (6) 2-dr., $400; Custom (8) 2- 
dr., $380*, 

55 Country Sedan (8) 4-dr. (9 pass.), 
$300 (ps); 4-dr., $250*; Fairlane (8) 
2-dr. Victoria, $300*; Ranch Wagon 
(8) 2-dr., $260*, $245. 


IMPERIAL — ’57 Imperial 4-dr., $1,160* 
(ps), $750* (ps); Crown conv., $1,050* 


(ps). 

LINCOLN—’60 Premiere 2-dr. hardtop, $3,- 
000* (ps). 

59 Continental Mark IV conv., $2,475* 
(ps). 

‘57 Continental Mark II 4-dr. hardtop, 
$3,200* (ps); Premiere conv., $795* 
(ps). 

‘56 Premiere 2-dr. hardtop, $700* (ps). 

‘54 Capri 2-dr. hardtop, $275* (ps). 

MERCURY—’60 Commuter 4-dr., $2,035* 


(ps); Comet (6) 2-dr., $1,545*, $1,450; 
4-dr., $1,300. 
9 Montclair 4-dr., $1,355* (ps). 
‘7 Turnpike Cruiser 4-dr. hardtop, $890* 
(ps), 
‘56 Custom station wagon 4-dr., $415*. 
‘65 Montclair 2-dr. hardtop, $375*, $225* 
(9 


(ps); Monterey station wagon 4-dr. 
pass.), $365* (ps); 2-dr., $235*; 4-dr., 
235*. 

‘51 4-dr., $300. 

OLDSMOBILE—’61 Starfire conv., $3,300* 
(ps). 

‘60 (88) 2-dr. Holiday, $2,090* (ps); 4- 
dr. Holiday, $2,000* (ps). 

‘59 (88) Super Fiesta 4-dr., $1,985* (ps); 
(88) 4-dr. Holiday, $1,625* (ps). 


‘58 (88) Super 4-dr. Holiday, $790* (ps). 

‘57 (88) Super 4-dr. Holiday, $785* (ps), 
$525* (ps); 2-dr. Holiday, $585* (ps); 
(88) 4-dr. Holiday, $610* (ps); (98) 
2-dr. Holiday, $500* (ps). 

‘56 (88) Super 2-dr. Holiday, $690* (ps), 
$505 (ps); 4-dr. Holiday, $470* (ps); 


(98) 2-dr. Holiday, $550* (ps); (88) 4- 
dr. Holiday, $450*; 2-dr. Holiday, $410* 





(ps). 

‘55 (88) Super 4-dr. Holiday, $450*, $400* 
(ps); (88) 2-dr. Holiday, $300*, 

‘54 (98) 2-dr. Holiday, $300*; 4-dr., 
$290* (ps), $205*; (88) Super 2-dr. 
Holiday, $230*. 

‘533 (88) Super 4-dr., $110*; 4-dr. Holi- | 
day, $100*, | 

PLYMOUTH ’61 Valiant 200 (6) 2-dr. 
hardtop, $1,735*. 


60 Valiant 200 (6) 4-dr., $1,225. 
59 Suburban (8) Custom 4-dr. (9 pass.), 
$1,000*; Deluxe 2-dr., $835*; Belvedere 


(8) 4-dr,, $900* (ps). 
‘38 Savoy (8) 2-dr. hardtop, $725*; 4-dr., 
$435*. 
‘37 Belvedere (8) 4-dr., $490* (ps); 
Savoy (8) 4-dr., $430*. 


‘5 Savoy (8) 2-dr., $235*; Belvedere (8) 


2-dr. hardtop, $220*, 

PONTIAC—'60 Catalina Safari 4-dr., $2,- 
190* (ps); conv., $1,700* (ps); Ventura | 
4-dr. Vista, $2,085* (ps); Bonneville | 
conv., $1,990* (ps). 


‘59 Bonneville Safari 4-dr., $2,050* (ps); 


4-dr. Vista, $1,935* (ps); conv., $1,- 
650* (ps); Catalina sport coupe, $1,- 
635* (ps), $1,095* (ps); 2-dr., $1,585*; 
— Vista, $1,500* (ps); 4-dr., $1,- 
380* 


Catalina, $560*, $525* (ps). 


’56 Chieftain conv., $505*; Star Chief 4- 
dr. Catalina, $365* (ps); conv., $345* 
(ps). 

‘55 Star Chief 2-dr. Catalina, $385*, 
$370* (ps); Star Chief 4-dr., $360*, 
$215*; 2-dr. Catalina, $360 (ps), $300* 
(ps); conv., $170* (ps). 

RAMBLER—’’60 American (6) Super sta- 
tion wagon 2-dr., $1,450*; Deluxe 4- 
dr., $1,100, 

’59 Super (6) station wagon 4-dr., $1,- 
200; Rebel (6) Custom 4-dr., $1,085. 
’58 Ambassador (8) Super 4-dr., $920* 
(ps); American (6) Custom station 

wagon 4-dr., $900*, 

’57 Custom (6) 4-dr., $385. 

"55 Custom (6) Cross Country 4-dr., 
$335*. 

’54 Custom Cross Country 4-dr., $205, 
$175. 

STUDEBAKER—’60 Lark (8) Regal sta- 


tion wagon 4-dr., $1,485*. 
’56 President (8) 4-dr., $395* (ps). 
55 Commander 4-dr., $190*. 
MISCELLANEOUS — ’60 Ford (8) 
$1,150; (6) %-ton pickup, $850. 
59 Ford (8) %-ton pickup, $1,040; Chev- 


F-100, 


rolet (8) El Camino, $985. 
’57 Ford (8) %-ton pickup, $725; %-ton 
pickup, $370; (6) Courier, $335; GMC 


(8) %-ton pickup, $700; Chevrolet (8) 
¥%-ton pickup, $675. 





"56 GMC (8) %-ton pickup, $455; Chev- 


rolet (8) %-ton pickup, $435, 

’55 Chevrolet (6) %-ton pickup, $495; 
1-ton pickup, $350; Ford (6) %-ton 
pickup, $250. 


’51 Ford (8) 1-ton pickup, $190; Stude- 
baker %-ton pickup, $110, 


CALDWELL, N. J. 


Skyline Auto Auction, Sale every Tues- 
day. Prices are for sale of Dec. 12. Action 
extremely rewarding for December. Market 


seems to be holding at current level. Sold 
199 cars from 278 consignments. 
BUICK—’62 Special 2-dr., $2,150* (ps). 

’59 Invicta 4-dr. hardtop, $1,410* (ps), 
$1,375* (ps); LeSabre 2-dr. hardtop, 
$1,265* (ps). 

’57 Special Estate Wagon 4-dr., $650*; 
2-dr., $560* (ps); RM 4-dr. Riviera, 
$350* (ps). 

’56 Century 2-dr. Riviera, $540* (ps); 
Special 2-dr. Riviera, $130* (ps). 
CADILLAC—’61 (62) 4-dr. hardtop, $3,- 

715* (ps). 

"60 (62) conv., $3,000* (ps). 

"58 (62) 4-dr. hardtop, $1,710* (ps). 

"57 (62) 2-dr. hardtop, $1,270* (ps), 
$715*; 4-dr., $890* (ps). 

56 (62) 4-dr., $900* (ps); conv., $600* 
(ps); (75) Limousine, $850* (ps), 
$725* (ps); Eldorado conv., $730* 
(ps). 

CHEV ROLET—’ 62 Impala (8) sport sedan, 
$2,600*. 


’61 Impala (8) sport sedan, $1,865* (ps). 

60 Impala (8) sport coupe, $1,700* (ps), 
$1,375*; conv., $1,685* (ps), $1,400* 
(ps); sport sedan, $1,580* (ps), $1,- 
550* (ps); Impala (6) sport sedan, 
$1,560* (ps); Parkwood (8) 4-dr., 2 
at $1,400*, $1,350*, $1,330* (ps); Bel 
Air (6) 4-dr., $1,300* (ps), 2 at $1,- 
300*, $1,280*, $1,260*, $1,250*, 2 at 
$1,245*, $1,200, $1,155; 2-dr., $1,150; 
Bel Air (8) 4-dr., $1,290*; Brookwood 
(8) 4-dr., $1,300*; Brookwood (6) 4- 
dr., $1,200; Biscayne (6) 4-dr., $1,200*, 
$950; Corvair 700 (6) 4-dr., $990, 
$925, $875*, $860*. 

’59 Impala (8) sport coupe, $1,420* (ps); 


Parkwood (8) 4-dr., $1,080* (ps); 
Kingswood (8) 4-dr., $1,060*; Bel Air 
(6) 4-dr., $1,000*, $960*, $930; Bel Air 
(8) 4-dr., $985* (ps); 2-dr., $925*, 
$820; Brookwood (6) 4-dr., $975*; 
2-dr., $605. 


58 Bel Air (8) 4-dr., $800* (ps), $625*; 
conv., $660* (ps); Brookwood (8) 4- 
dr., $750*, $625*; Biscayne (6) 4-dr., 
$500*. 

’57 Two-ten (6) station wagon 
$660; Bel Air (8) conv., $575* 

’56 Bel Air (8) sport sedan, $220* 
ten (6) 4-dr., $190*. 

’55 Two-ten (6) 4-dr., $255, $120*; 2-dr., 
$135; Two-ten (8) station wagon 4-dr., 


4-dr., 
(ps). 
; Two- 


$225*, $205* (ps); Bel Air (8) 2-dr., 
$190*. 
54 Two-ten 4-dr., $120, $100; station 
wagon 4-dr., $100. 
CHRYSLER—’60 Windsor conv., $1,540* 


Albany 
Opel—’59 2-dr., $300. 
Renault—'58 Dauphine 4-dr., $160. 
Volvo—'59 544 2-dr., $830. 


Bordentown, N. J. 
Fiat—’59 conv., $205. 


Simca—’60 Aronde 2-dr., $550. 
Volkswagen—’60 sunroof 2-dr., $1,115; sta- 
tion wagon, $800. 
’59 2-dr., $800. 
'55 2-dr., $225. 
Caldwell, N. J. 
Ford (English)—’'57 Anglia 2-dr., $140, 


’60 sunroof 2-dr., $945. 
$260. 


Volkswagen 
’55 2-dr., 
Chicago 

Metropolitan—’61 2-dr., $990. 

Peugeot—’59 4-dr., $465. 

Volkswagen—’61 2-dr., $1,305, $1,300. 
’60 4-dr., $1,195, $1,150; sunroof, $1,150. 


Dothan, Ala. 
Renault—’61 Dauphine 2-dr., $1,000. 


Dyer, Ind. 


Renault—’58 4-dr., $285, 

Vauxhall—’58 4-dr., $375. 
Flint 

Jaguar—’55 roadster, $550. 


Fontana, Wis. 
Opel—’59 station wagon, $485. 


Volkswagen—’5S 2-dr., $770, $265, 








Los Angeles 





‘ST Chieftain 2-dr, Catalina, $705*; 4-dr. 


Austin-Healey—’61 Sprite roadster, $1,185. 


(ps). 
59 Windsor 2-dr. hardtop, 1,180* 
"58 Saratoga 4-dr., $805* (ps). 
’57 Windsor 2-dr. hardtop, $570* 
4-dr. hardtop, $505* (ps). 
°56 Windsor 4-dr., $250* (ps). 


DeSOTO —'57 Firedome 2-dr. 
$425* (ps). 

56 Firedome 4-dr., $195* (ps). 

DODGE—’60 Pioneer (8) 2-dr., 
(ps); Seneca (8) 4-dr., $765*. 

’59 Coronet (8) 4-dr. hardtop, 
(ps); 4-dr., $840* (ps). 

’58 Royal (8) 4-dr., $610* (ps); Coronet 
(8) 2-dr. hardtop, $600* (ps). 

’57 Coronet (8) 2-dr. hardtop, $390* 
(ps); 4-dr., $200; Suburban (8) 2-dr., 
$190* (ps). 

"56 Coronet (8) 2-dr., $405* (ps). 


EDSEL—’58 Pacer 4-dr. hardtop, $295*. 


FORD—’60 Fairlane 500 (8) 4-dr., $1,275* 
(ps), $1,110*, $1,060, $980*, $960* 
(ps); 2-dr., $1,100*; Ranch Wagon (8) 
4-dr., $1,020, $950* (ps); Fairlane (8) 
4-dr., $1,000*. 

’59 Thunderbird (8) 2-dr. 
650* (ps); Galaxie (8) 4-dr. Victoria, 
$1,350* (ps), $1,060* (ps); Fairlane 
(8) 4-dr., $875*, $770*; Custom 300 
(8) 2-dr., $550* (ps). 

58 Fairlane (8) 2-dr. Victoria, 
(ps); Custom (6) 2-df., $360*. 

’57 Fairlane (8) conv., $440*, 255* 
(ps); 4-dr., $300*; 2-dr., $250*; Coun- 
try Squire (8) 4-dr., $290; Custom (6) 


(ps). 


(ps) ; 


hardtop, 


$1,250* 


$1,000* 


hardtop, $1,- 


$700* 


4-dr., $190; Country Sedan (8) 4-dr., 
$190". 

"56 Custom (8) 2-dr. Victoria, $315*; 
2-dr., $100; 4-dr., $100; Fairlane (8) 
2-dr. Victoria, $260* (ps). 

’55 Country Squire (8) 4-dr., $190*; 


Fairlane (8) conv., $100*; 4-dr., $100. 
"54 Custom (8) 4-dr., $100*; 2-dr., 
$100*; Country Squire (8) 4-dr., $100*. 


HUDSON—’56 Wasp (6) 4-dr., $150*. 
MERCURY — ’58 Turnpike Cruiser 4-dr. 
hardtop, $785* (ps), $705* (ps). 

’57 Monterey 2-dr. hardtop, $595* (ps); 
conv., $305* (ps); 4-dr., $150*; Mont- 
clair 2-dr. hardtop, $400*. 

’56 Montclair 4-dr., $150* (ps). 

’55 Monterey 2-dr. hardtop, $225*; 4-dr., 
$100*; Montclair 2-dr. hardtop, $175*. 


OLDSMOBILE—’60 (88) Super 4-dr. Holi- 
day, $1,800* (ps); (98) 4-dr. Holiday, 
$1,425* (ps). 

"59 (98) 4-dr. Holiday, $1,460* (ps); 
4-dr., $1,360* (ps); (88) Super 4-dr. 
Holiday, $1,450* (ps). 

’58 (88) Super 2-dr. Holiday, $1,030* 
(ps); (88) 4-dr. Holiday, $785* (ps). 

"57 (88) 2-dr., $555* (ps); 2-dr. Holiday, 
$310* (ps); 4-dr., $315* (ps); (88) 
Super 4-dr., $500* (ps). 

"56 (88) 4-dr., $510* (ps), $350* (ps); 
4-dr. Holiday, $150* (ps); (98) 4-dr., 
$150* (ps). 

’55 (88) 4-dr., $105* (ps). 

PACKARD—’56 Clipper (8) 4-dr., $165* 


(ps). 
PLYMOUTH—’61 Valiant (6) 200 4-dr., 
$1,475* (ps), $1,025* (ps). 

’60 Belvedere (8) 4-dr., $800* (ps). 

’59 Savoy (8) 4-dr. (taxi), $140*. 

"58 Belvedere (8) 4-dr. hardtop, 
(ps); conv., $400*. 

’57 Belvedere (8) 2-dr. hardtop, $300*; 
Savoy (8) 4-dr., $290*; Savoy (6) 
2-dr., $270. 

’56 Belvedere 


$550* 


(8) 4-dr., $280* (ps). 





— Auctions in Brief — 
BORDENTOWN, N. J. 


National Auto Dealers Exchange, Sale 
every Wednesday (Dec. 13). Holiday season 
held down registrations but not buyers en- 
thusiasm, Clean cars still bringing strong 
prices and available later models took their 
seasonal dip. Sold 75 percent of 487 con- 
signments. 

* * * 


CHICAGO 
Greater Chicago Auto Auction. Sale 
every Thursday (Dec. 14). A good sale. 


Sold 319 cars from 578 consignments. 
* * 


DYER,..IND. 


Dyer Auto Auction. Sale every Friday 
(Dec. 15). We had a very good sale. Sold 
276 cars from 394 consignments, 

* * * 


LAFAYETTE, N. Y. 


Syracuse Auto Auction. Sale every 
Wednesday (Dec, 13). This time of year 
auction business usually drops but it is 
now actually expanding here, Every week 
we are getting cleaner and better cars. The 
market seems to have stabilized very solidly 
on the new levels. Looks as though the 
action will be terrific after the holidays. 
Plenty of clean trades coming in on the 
"62s. 


Used Import Car Prices 





’60 Sprite roadster, $930. 
’59 roadster, $1,275; Sprite roadster, 
$895, $795. 
MG—’57 MGA roadster, $775. 
"56 MGA roadster, $625. 
Morris—’60 Minor 1000 2-dr., $550. 
Opel—’59 Olympia station wagon, $615. 
Renault—’59 Dauphine 4-dr., $450, $400. 
’58 Dauphine 4-dr., $260. 
’57 Dauphine 4-dr., $285. 
Simca—’60 4-dr., $325. 
’57 Versailles 4-dr., $220. 
’56 Aronde 4-dr., $100. 


Volkswagen—’60 2-dr., $1,225. 
’57 Microbus, $640. 
’56 2-dr., $675. 
Volvo—’59 2-dr., $925; station wagon, 
$590. 


Mason City, Ia. 
Renault—’59 Dauphine 4-dr., $515. 
Volkswagen—’61 2-dr., $1,405, $1,330, $1,- 

305. 
’60 2-dr., $1,040. 


West Palm Beach, Fla. 
Fiat—’60 1100 4-dr., $550. 


Ford (English) — ’60 Anglia 2-dr., 2 at 
$615, $610. 

Hillman—’'59 Minx conv., $500. 

Jaguar—’54 3800 4-dr., $220*. 


Mercedes-Benz—’56 219 4-dr., $850. 
Opel—’58 station. wagon 2-dr., $550, 
Peugeot—’59 4-dr., $660. 
Renault—’60 conv., $1,050. 

’58 Dauphine 4-dr., $230. 
Volkswagen—’59 151 conv., $960. 

’58 Karmann-Ghia conv., $1,050, 


2-dr., 
Savoy 


’55 Belvedere (8) 
$190*; Savoy (8) 
(6) 2-dr., $125. 


4-dr., 
4-dr., 


$205; 
$175*; 


23 


’55 Chieftain 4-dr., $140*, $135*. 
RAMBLER—’59 American (6) Super 4-dr., 
$975* (ps), $635*, $630*; Deluxe 2-dr., 





PONTIAC—’59 Bonneville 4-dr. Vista, $1,- $525. 
425* (ps); Catalina sport coupe, $1,- | MISCELLANEOUS—’58 Dodge (6) panel, 
215°. $295, $290. 


‘57 Star Chief conv., $530* (ps). 


’56 Star Chief 2-dr. Catalina, $260* (ps); 


Chieftain 2-dr., $120* 


’56 Ford (6) cab/chassis, $150. 
’52 Ford (8) %-ton panel, $100. 
'46 Ford (6) pickup, $100. 


Quantity 
PRODUCTION 


GREY 


IR 


ONE O 


of 

ON CASTINGS 
*k 

F THE NATION'S 


LARGEST AND MOST MODERN 
PRODUCTION FOUNDRIES 
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NEW YORK, 
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re power and sparkling 


new model seeks added representation 





Now DAF has been made even more 
appealing to the American market 
than ever. Its new 750cc engine de- 
livers up to 70 mph, amazing agility 
in traffic, up to 40 mpg. The new 
DAF fodil by DAF is enhanced by 


luxury appointments. We have embodied in the 1962 model 
everything your customers want. Still most important, how- 
ever, is the fact that DAF is: 


The World’s 


Only Economy Car with 


AUTOMATIC TRANSMISSION 


as Standard Equipment at No Extra Cost 


This is the “clincher” that closes 
sale after sale...can make DAF 
your most active and profitable 


Eastern Cars of Holland 


rin ee ee en 
| 


2222 Flatbush Ave., Bklyn. 34, N.Y. 


dealership. Prices start at $1320, | Pleasesend me full particulars 


750 Deluxe $1455, DAF fodil $1550, 


p.o.e. A power-packed adv 


campaign is about to break, using | 
national and “enthusiast” maga- 
zines, newspapers and radio. 


Climb on the bandwagon 


Mail This Coupon or Phone 


to the Factory-owned Distributor 


Eastern Cars of Holland, 2222 Flatbush Ave., Bklyn. 34, N.Y. DEwey 8 


| regarding a franchise for DAF, 


l 

| 

| 

ertising | the completely automatic car. 
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| 

| 

| 

I 


° Address 
Today 








24 


AUTOMOTIVE NEWS, DECEMBER 25, 1961 





Sales Conditions in Various Areas .. . 





Auto Market Reports 


Rochester, N. Y. 


November new-car registrations 
in Monroe County (Rochester, 
N. Y.), set an alltime record for 


the month. 


Dealers believe that a month- 
long strike of city bus drivers may 
have been a contributing factor, as 
used-car sales also received a sub- 


stantial shot in the arm. 


Total November registrations of 
Mew cars reached 2,954, compared 
with 2,694 in the similar month a 


year ago. 


Dealers believe that the Novem- 
ber total might have been sstill 
higher if there had not been a 
shortage of new cars. A large num- 
ber of dealers are still unable to fill 


orders for new cars because of pro- 
duction delays. 


Sales for the first 11 months of 


the year held up well, however, with 
registrations hitting 28,989, com- 
pared with 30,954 in the similar pe- 
riod in 1960. 

—Howarp M. Durry 

* o* * 


Baltimore 


New-car registrations in Balti- 
more totalled 2,329 in November, 
compared with 2,114 in October. 

By makes, they were: Chevro- 
let, 845; Ford, 432; Plymouth, 151; 
Rambler, 143; Pontiac, 129; Olds- 
mobile, 110; Dodge, 94; Buick, 
92; Mercury, 81; Cadillac, 58; 
Chrysler, 56; Volkswagen, 42; 
Studebaker, 25; Volvo, 11; Re- 
nault, 10; Mercedes-Benz, 9; Im- 
perial, 7; Lincoln, 6; Simca, 5; 
Austin, 4; Triumph, 4; English 





By Leo T. Parker 
Attorney at Law 

UITE obviously, if an automo- 

bile dealer never has a loss on 

his insurance policy, he may for 
many years pay the insurance pre- 
miumsg feeling se- 
cure that he has 
satisfactory and 
needed protection 
when in fact he 
has absolutely no 
protection, and in 
fact the policy is 
valueless to him 
for the intended 
purposes. 

This is so be- 
cause an insur- 

Leo T. Parker ance company is 
liable on its policy strictly accord- 
ing to the provisions and clauses 
in the policy. Hence, if an automo- 
bile dealer has no protection under 
his insurance policy, that ineffici- 
ency is his fault in failing to care- 
fully read and know the exact cov- 
erage the policy affords. 

The courts very correctly hold 
that an insurance company is li- 
able for a loss sustained by a 
policy holder only if the policy 
specifically covers the particular 
loss, and the insurance company 
is paid for this protection. Last 
month a higher court rendered 
an outstanding decision which 
clearly upholds this law. 

For example, in Keystone Auto 
Co. v. Fidelity & Casualty Co., 286 
Fed. Rep. (2d) 367, it was shown 
that Keystone Auto Co. held an in- 
surance policy which specified that 
the policy covered any operation 
‘necessary or incidental” to the 
“ownership, maintenance or use of 
the premises as an automobile deal- 
er, repair shop, or service station.” 

* cd * 


Also Covered Cars 


7_oe policy also covered the 
maintenance or use of any auto- 
mobile owned by Keystone Auto 
Co. when used in connection with 
operations of these businesses. Fur- 
ther testimony showed that Key- 
stone Auto Co. owned a motor ve- 
hicle which it used occasionally to 
transport customers and other per- 
sons. 
One day, an accident occurred 

and several persons riding in this 
vehicle were injured. They were 





Lawsuits Affecting Dealers .. . 
Court Decisions 


























Ford, 2; Fiat, 2, and miscellane- 
ous, 11. 
















earlier. By makes: International 


Mack, 6, and miscellaneous, 6. 
—KATE SAVAGE 
* * * 


Clearwater, Fla. 


Fla., in November. 

By makes, new-car registra- 
tions were: Chevrolet, 156; Olds- 
mobile, 59; Ford, 46; Falcon, 43; 
Pontiac, 31; Buick, 25; Dodge, 
25; Rambler, 24; Volkswagen, 24; 
Comet, 21; Cadillac, 13; Chrysler, 
9; Mercury, 7; Plymouth, 7; Re- 
nault, 7; Lincoln, 5; Peugeot, 3; 
Corvair, 2; Fiat, 2; Studebaker, 
2; Valiant, 2, and miscellane- 
ous, 3. 

New-truck sales were divided as 
follows: Chevrolet, 15; Ford, 7; 
Dodge, 2; International, 1; Volks- 
wagen, 1, and Willys, 1. 

—E, C. Basu 


* * * 


Detroit 
New-car registrations in Wayne 
County (Detroit) totalled 12,402 in 
November, compared with 12,429 a 
month earlier and 12,988 a year 
earlier. 

By makes, registrations were: 
Standard Chevrolet, 2,327; Ford 
Galaxie, 1,972; Falcon, 708; Pontiac, 
696; Oldsmobile, 678; Mercury Mon- 
terey, 664; Cadillac, 620; Buick, 499; 
Comet, 465; Corvair, 439; Rambler, 







not customers or employes but 
people being transported for ac-~* 
commodation to a church meet- 
ing. They filed suit and recovered 
a judgment against Keystone 
Auto Co, for approximately $30,- 
000. 

Officials of the Keystone Auto 
Co. contended that the insurance 
policy covered this loss, but the 
higher court held the insurance 
company not liable because, at the 
time the accident happened, the ve- 
hicle was not being used in connec- 
tion with Keystone Auto Co.’s auto- 
mobile, garage or repair business. 
In other words, the vehicle was not 
being used to transport customers 
or employes. 

* * 


Who Has First Claim? 


OBERT BROWN of Buffalo 

asked: “If an automobile dealer 
or finance company holds a record- 
ed mortgage on an automobile, can 
a repairman hold the automobile as 
security for his repair bill?” 

The answer is yes, if the dealer 
or finance company either gave the 
repairman authority to make the 
repairs, or had knowledge that the 
repairs were being made without 
making any objections or special 
negotiations with the repairman. 

For example, in City Finance 
Co. v. Fisher, 257 S. W. (2d) 1, 
it was shown that one Fisher 
purchased an automobile and a 
chattel mortgage lien was duly 
recorded on the title certificate 
issued in the name of Fisher. 

Three weeks later, Fisher had re- 
pairs made on the automobile by a 
garageman who had no actual no- 
tice of the prior recorded chattel 
mortgage. On completion of the re- 
pair job, the garageman refused to 
deliver the automobile to either 
Fisher or the finance company until 
his repair bill was paid. 

In subsequent litigation, the high- 
er court held that the garageman 
must deliver possession of the car 
to the finance company. The court 
said: 

“Perry (garageman) was charged 
with knowledge of the law. In the 
exercise of ordinary care, he should 
have requested Fisher to exhibit his 
certificate of title. City Finance Co. 
is adjudged entitled to the posses- 
sion of the automobile by reason of 
its superior lien.” 


New-truck registrations totalled} Chrysler, 196; Lincoln, 194, and 
273, compared with 185 a month] iant, 185. 


91; Ford, 59; Chevrolet, 48; White, 
39; Dodge, 11; Willys, 7; GMC, 6; 


A total of 516 new cars and 27 
trucks were sold in Clearwater, 


































































Buick Special, 183; Tempest, 
176; Volkswagen, 165; F-85, 112; 
Renault, 108; Lancer, 95; Ford 
Fairlane, 92; Studebaker, 66; Im- 
perial, 53; Corvette, 21; Metro- 
politan, 11; Simca, 9; Triumph, 9; 
Willys, 6; Mercedes-Benz, 5; 
Volvo, 5; Peugeot, 4; Austin-Hea- 
ley, 3; Fiat, 3; Sunbeam, 3; Aus- 
tin, 2; Hillman, 2; Porsche, 2, and 
miscellaneous, 4, 

New-truck registrations number- 
ed 695, compared with 593 in Octo- 
ber and 610 in November, 1960. 

By makes, they were: Ford, 312; 
Chevrolet, 150; International, 77; 
GMC, 53; Dodge, 36; Corvair, 22; 
White, 9; Willys, 7; Diamond T, 5; 
Studebaker, 3; Falcon, 2; Mack, 2; 


Autocar, 1, and miscellaneous, 16. 
* * * 


Washington, D. C. 

New-car registrations in the Na- 
tional Capital area numbered 2,341 
in November, compared with 2,167 
a month earlier and 1,890 a year 
earlier. 

By makes, they were: Chevrolet, 
356; Ford, 242; Falcon, 206; Corvair, 
167; Pontiac, 135; Rambler, 107; 
Plymouth, 106; Oldsmobile, 89; 
Comet, 87; Cadillac, 84; Valiant, 78; 
Dodge, 64; Volkswagen, 62; Buick, 
58; Chevy II, 51; Chrysler, 48; Tem- 
pest, 46; Mercury Monterey, 45, and 
Special, 44. 

F-85, 31; Studebaker, 25; Lan- 
cer, 23; Lincoln, 20; Ford Fair- 
lane, 19; Mercedes-Benz, 19; Re- 
nault, 17; Simca, 15; Volvo, 15; 
Imperial, 9; Fiat, 7; Peugeot, 6; 
English Ford, 5; Hillman, 5; Alfa 
Romeo, 4; MG, 4; Porsche, 4; 
Saab, 4; Jaguar, 3; Mercury Me- 
teor, 3; Morris, 3; Sunbeam, 3; 
Triumph, 3; Austin-Healey, 2, 
and miscellaneous, 17. 

New-truck registrations totalled 
161, compared with 178 in October 
and 126 in November, 1960. By 
makes, they were: Ford, 55; Chev- 
rolet, 47; GMC, 22; International, 
11; Willys, 10; Divco, 1; Dodge, 1; 


Mack, 1, and miscellaneous, 13. 
* * * 


Nashville 


Encouraged by November sales, 
new-car dealers in Nashville are 
predicting 1962 will be a boom year. 

Dealers estimated November 
sales up as much as 39 percent over 
November, 1960. 

Generally, dealers reported the 
sale of compact cars has increas- 
ed in proportion to the sale of 
larger vehicles. Those dealing in 
compact vehicles only, and No- 
vember sales this year ran far 
ahead of last year. 

One dealer, selling a full range 
of cars, said November sales were 
up 20 percent over last November, 
and predicted a 10-percent increase 
in sales for the calendar year over 
last. He reported buyers face a long 
waiting period before delivery of 
some of the more expensive models. 

—DENNIE HALL 


’ 








Distinguished Dealers— 


Ford Division General Manager Lee A. 
lacocca, center, congratulates two dealers 
who received 1961 Distinguished Achieve- 
ment awards. Thomas E. Costello, holding 
the plaque, of Costello-Kunze, Inc., Jen- 
nings, Mo., and Glenn Torreyson, Carroll 
Motor Co., Mexico, Mo., were presented 
with the awards in St. Louis. Ford division 
gives the awards in recognition of super- 
ior dealership management, merchandising 
practices, customer service and facilities. 





393; Thunderbird, 388; Plymouth, |j 
313; Dodge, 267; Chevy II, 259; 
Val- 


ALL NEWSPAPERS 
THIS WEEK 


TER BUICK.ING. 





Free Papers for Commuters— 


Daily commuters from Rye, N. Y., to New York City were pleasantly surprised to 
find that their favorite newspaper came to them with the compliments of Fairchester 
Buick, Inc., for one week. Ray Heath, manager of the dealership, used this method to 
call attention to a special display of station wagons at the station. Two Rye high 
school cheer leaders added charm to the early morning hours on the station platform 
by assisting in distribution of the papers, Heath reported that attendance and interest 
in the display was Grisk. 


How They're Pushing Sales... 


Dealer Ad Ideas 


of holding its cars as write-downs 
for the better post-holiday market, 
is offering them at reduced prices, 

The ad gives a threefold reason 
for the sale—the firm will avoid the 
write-downs, will eliminate the ex- 
pense of carrying the cars in stock 
for a month or two and will make 
new friends. 
























Ad Gives News, Advice 


I AMBY MOTORS, INC. (Chevro- 

let), Hillsboro, Ore., is running 
an automotive column in the local 
newspaper with tips on car safety, 
driving habits, minor do-it-yourself 
items and news about what is com- 
ing in cars. i 

The column, a paid ad, carries 
Gene Hamby’s byline and runs 
about 10 inches long. Only a couple 
of paragraphs are devoted to pro- 
motion of Chevrolet cars and the 
Hamby used-car lot and service de- 
partment. 


* * * 
Prize Keys Put in Mail 
FRALTIMOREANS have been re- 
ceiving keys mailed by their 
local Ford dealers, A 1962 Galaxie 
two-door sedan is the prize in the 
promotion. 

The key which opens the lock an 
the steering wheel of the car at 
any of the 14 local Ford dealers 
participating in the promotion will 


be the winner. 
* * 


Persia Backs Golf Event 


IKE PERSIA of Mike Persia 

Chevrolet Co., Inc., New Or 
leans, is sponsoring a new gol 
tournament. It is the “Life Begins 
at 40” professional-amateur event 
which is a two-ball, best-ball event 
limited to players who are 40 o 
older. 





* “* 


ok 

Early-Bird Sale 

— FORD, Syracuse, pro- 

moted new-car business in De- 

cember with an “Early-Bird Sale,” 
opening its doors at 6 a.m. 

The dealership said no payments 
would be due until February and 
offered free snow tires with every 
car sold. Nee tas 


Mink for Christmas 


OERNER FORD in Rochester, 
N. Y., made an offer of a spe- 
cial Christmas bonus to all pur- 
chasers of new Ford, Falcon or 
Thunderbird autos. The bonus was 


a mink stole. 
* * * 


Compacts for Christmas 


PECIAL tabloid sections with a 

theme of This Christmas Buy a 
Compact Car for the Family were 
inserted into recent editions of the 
Columbus Dispatch and Columbus 
Citizen-Journal. 

Both the 16-page section in the 
Dispatch and the 12-page one in 
Citizen-Journal had a one color 
(red) and black and white front 
page, depicting a family looking at 
a gift wrapped automobile. The two 
sections included all of the Amer- 
ican compacts and a few imported 
cars. 


* * & 
Promotion in a Nutshell 


ILLESPIE FORD, San Antonio, 

kicked off a Falcon promotion 
campaign by sticking 1,000 bags of 
peanuts all over one of the cars. 
The promotion stressed the com- 
pact’s economy and atop the nut- 
bedecked car a sign proclaimed: 
“Falcon Runs on Peanuts.” 


F loride Paper 
Checks Plans 
To Buy Cars 


ST. PETERSBURG. — The & 
Petersburg Independent has com: 
pleted a survey of buyer intentions 
in its area and found that 2.4 per 
cent plan to buy a new car in the 
next six months and 1.6 percent 
are in the market for a used car. 

The newspaper suggested that 
dealers and newspapers in othe 
areas might be interested in con- 
ducting a similar survey. 

Subscribers to the paper wer 
phoned and asked about their car 
buying plans. A total of 1,000 sub 
scribers in all parts of Pinellas 
County were reached and _ inter 
viewed. 

The newspaper found that 32 per 
cent of those who plan to buy 4 
new or used car in the next sik 
months have already picked tht 
make, model and price range 
Based on the survey and circule 
tion figures, the paper estimated 
that 1,681 of its subscribers wil 
buy a new or used car in the nex 
six months. 

Those interviewed asked if the) 
used the Independent’s ads in shop- 
ping for a car and 57 percent said 
they did. 


* * * 


Santa Rides a Galaxie 


Y MAKING available a snow- 
white Galaxie loaded with 
Christmas packages, Charlie Hilli- 
ard (Ford), Fort Worth, got some 
institutional advertising as well as 
giving the public a Yule gift idea. 
The promotion was tied in with 
a local radio station, which pre- 
sented a home-furnishing gift to 
a housewife whose front yard dis- 
played a sign with the station’s 
letters. Among the gifts were skil- 
lets, record players, clocks, coffee 
makers, toasters and electric irons. 
* * * 


Ad Explains Write-Downs 


N EXPLANATION of how deal- 
ers “write down” the costs of 
inventories at the end of the year 
to avoid paying income tax on 
other than actual earnings was 
given by Wilkie Buick Corp., Phila- 
delphia, in a “Rolling Wheels” 
newspaper ad. 
The ad noted that Wilkie, instead 
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Dealer Exonerated 
In Shop Walkout 


(Continued from Page 3) 


Rothman, NLRB general counsel, 

reported the first injunction order 

issued by United States District 

Court directing a manufacturing 

company to reinstate employes 

allegedly discharged for union ac- 
tivities pending hearing of the 
case on its merits by the board. 

Acting on an application for 
an injunction under the National 
Labor Relations Act, the District 
Court for Northern Texas ordered 
DuBois Chemicals, Inc., to reinstate 
immediately 15 workers discharged 
at its Dallas plant. 

The injunction also prohibits the 
firm from further interference, re- 
straint and coercion pending unfair 
labor practice complaint proceed- 
ings before the board. 

* * 


gmong their new and used-car 
salesmen. The workers will vote for 
or against the Automobile Sales- 
men’s Union of Chicago and Vicin- 
ity in the NLRB supervised elec- 


s. 
Seaclier, the NLRB ordered elec- 
tions at nine other dealerships in 
the Chicago area as a result of the 
gnion’s bid to organize the sales- 


me. SS 


NOTHER election was ordered 

by the board among service em- 
ployes at Elliott Buick, Inc., Provi- 
dence. Teamsters Local 18 is the 
union involved. 

In other developments, Stuart 


Top Executives 
See °62 Business 
Better Than ’6l 


(Continued from Page 2) 
























Strike Forces Dealers 


To Get Cars at Factory 

TORONTO. — Dealers’ salesmen 
here are working parttime as car 
jockeys as a result of a truck driv- 
ers’ strike in Oshawa. 

Local 880, International Brother- 
hood of Teamsters, which covers 
Eastern car-hauling drivers, has 
been on strike in a dispute over a 
union welfare fund. 


Harleston R. Wood, president of 
Alan Wood Steel Co. “There are, 
however, indications that produc- 
tin may outrun consumption as 
w enter the early weeks and 
mnths of 1962. 

‘This disproportionate increase 
wil be due to attempts to build 
iwentories based on a widespread 
far of a steel strike on July 1, 1962. 
Uiless positive action is taken im- 
mdiately to avert this disastrous 
siuation, we can anticipate an ever 
irreasing inventory build up for 
te first six months of 1962, which 
culd be followed by virtual stag- 
ntion in the steel industry later 
ir the year regardless of the out- 
eme of steel industry labor nego- 
titions.” 


* 


Workers Sue Mack 


For $11.8 Million 


TRENTON, N. J.—United States 
District Court here is considering 
an $11,850,000 damage suit by 237 
employes of Mack Trucks, Inc., 
protesting the firm’s decision to 
hire local workers at its Hagers- 
town (Md.) plant. 

The employes, all members of 
United Auto Workers Local 343, 


* * 


OP executives of Aluminum Co. 

of America see 1962 as a turn- 
ig-point year for Alcoa and the 
ahminum industry, with prospects 
of substantially improved sales and 
ernings in the 12 months ahead. 
The company expects shipments 
ad revenues in 1962 to run 10 per- 
ent ahead of this year’s pace. 
These factors plus reduced costs 
ad heavy research should result 
in higher earnings. 

Sales of plastics for the entire 
industry are expected to finish 
this year with an estimated 12- 
percent increase over last year’s 
record consumption, Total indus- 
try sales are expected to reach 
approximately 6.5 billion pounds. 
E. E. Winne, vice-president, 
W. R. Grace & Co., Polymer Chem- 
iceals Division, said, “The growth 
rate for plastics in 1962 is expected 
to continue expanding at the indus- 
trys compounded annual growth 
rate of about 11 to 12 percent dur- 
ing the past decade. However, the 
sales revenue and profits of the 
plastics industry have not kept pace 
with this gain because of declining 
prices due to over-capacity.” 

* * OK 


OHN E. HULL, president of the 

Manufacturing Chemists Assn., 
said, “The year 1961 for the chem- 
ical industry has been one of ex- 
treme contradictions. Sales were at 
Tecord highs, yet prices generally 
were slightly lower and profits 
showed little sign of recovery from 
the 1960 recession until late in the 
fourth quarter of this year. 

“For 1962, I can see no reason 
why the industry should not reach 
asales total of around $31 billion. 
This would represent a 6-percent 
increase over expected 1961 sales 
and would approximate the indus- 
try’s historic growth pattern.” 

The U. S. instrumentation in- 
dustry—riding the tailwind of an 
improving economy, rising capital 
spending and mounting defense 
budgets—is gearing its production 
for another record-breaking year 
in 1962. 

James S. Locke, vice-president of 
Minneapolis-Honeywell Regulator 
Co., said the industry’s sales, which 
have doubled every five years since 
World War II, are expected to be 
Substantially higher— perhaps as 
Much as 15 percent if there are no 
serious labor disturbances.” 


CHICAGO. — Traffic deaths to- 
talled 30,800 for the first 10 months 
of 1961, representing a decrease of 
2 percent from the 31,270 total for 
the like months in 1960, the Na- 
tional Safety Council reported. 

The October motor vehicle 
death total was 3,690, the same 
figure recorded for the month a 
year ago. 

During the first 10 months of 
1961, there was an estimated 2 per- 


Missouri Vows 
To Stiffen Ban 
On Sunday Sales 


JEFFERSON CITY, Mo. — The 
Missouri law against Sunday sell- 
ing will be strictly enforced 
throughout the state, and the teeth 
will be sharpened, Attorney Gen- 
eral Thomas F. Eagleton, has told 
AUTOMOTIVE NEWS. 

He issued the warning a day 
after the Supreme Court, in a test 
case, upheld the law but sent the 
case back for retrial on a technical- 
ity. 

He said the campaign against all 
types of Sunday selling violations 
would start in St. Louis, where 
most complaints come from, and 
added that big corporate violators 
might be in for a surprise. 

“As far as these big corporations 
are concerned,” Eagleton said, “the 
$50 fine provided by the state law 
is nothing more than a modest li- 
cense fee to do an illegal act. If the 
law is to have any significance, a 
more meaningful penalty has to be 
applied.” 

He said he can make the law 
tougher in two ways—by trying to 
get the court to take away the com- 
pany’s charter, thus putting them 
out of business, or seeking a court 
injunction barring them from fur- 
ther violations. 

Dealers interested in seeing that 
the ban is enforced in their areas 
should ask the aid of their prose- 
cuting attorney, the Missouri Auto- 
mobile Dealers Assn. said it was 
advised by Eagleton. 


asked $50,000 damages each and re- 
quested that the court enjoin Mack 
from hiring Hagerstown-area em- 
ployes until the suit is settled. 

Mack’s decision to close its Plain- 
field plant and move south, the suit 
alleged, was not based on business 
considerations, but was the “direct 
result of efforts on the part of 
Mack to run away from its normal 
and vested contract obligations to 
its employes.” 

The suit charged that workers 
who have indicated a desire to 
move to Hagerstown and continue 
their employment have been ignor- 
ed. It said the company plans to 
hire two Hagerstown-area residents 
for each worker from the Plainfield 
plant. 


Calif. Replacing 
Patrol’s Dodges 
With Chryslers 


SACRAMENTO, Calif.—The Cali- 
fornia Highway Patrol is adding 
362 Chrysler Enforcer pursuit cars 
to its 1,000-car patrol fleet. It is 
the first time in three years that 
units other than Dodge have been 
used for this type of work. 


A spokesman said the switch 
from Dodge to Chrysler was due 
partly to the fact that all ’'62 Dodge 
models have a shortened 116-inch 
wheelbase, compared with 122 
inches on cars used in the past. 

In a recent statewide test of sev- 
eral makes with short-wheelbase 
models, the spokesman added, test- 
ing officers did not think the units 
would be adequate for pursuit 
work. 

The Chrysler Enforcer uses the 
low-priced Newport chassis, which 
has. a 122-inch wheelbase, and is 
powered by a 325-horsepower, 
eight-cylinder engine. All models 
have four doors, heavy-duty rear 
springs and front torsion bars, 
extra stiff shock absorbers and 12- 
inch brakes with extra hard police- 
type linings. 


Traffic Deaths Decline 
2 Pct. from ’60 Total 


cent rise in travel over last year. 
Coupled with the 2 percent de- 
crease in deaths, the resultant 
death rate of 5.1 (per 100 million 
vehicle miles) is the lowest on rec- 
ord for this period. The 10-month 
rate for both 1959 and 1960 was 5.2. 

Disabling injuries during the 
first 10 months of the year are esti- 
mated at 1,100,000. These are in- 
juries resulting in disability beyond 
the day of the accident and do not 
include minor injuries which total 
millions more. 

Accidental deaths from all causes 
in the United States in the first 
nine months of 1961 were reduced 
2 percent from the corresponding 
period of 1960, the council reported. 

Accidental deaths through Sep- 
tember totalled 66,800, compared 
with 68,500 at the three-quarter 
point of 1960. 

Assuming the percentage change 
of the first nine months continued 
for the remainder of the year, the 
1961 accidental death rate could be 
near 50 deaths per 100,000 popula- 
tion. 





Roady Honored— 


Tom Roady, right, Dodge dealer in Gar- 
dena, Calif., receives a plaque honoring 


his services as 1961 president of the 
Dodge dealer group in the Los Angeles 
area from R. K. Brown, left, Dodge re- 
gional manager, and Dick Wickes, execu- 
tive secretary of the dealer group. 
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Taber Opens S-P Deal— 
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Northside Studebaker, Inc., has opened at 3275 Peachtree Rd. N. E., Atlanta, with 
Murphy Wright as manager. Earl F. Taber is president. His father, Earl Taber, is vice- 
president. The senior Taber, also president of Taber Pontiac directly across the street, 
was at one time service manager of the Pontiac Division of General Motors. 





Magazine Article Asks ... 


Can Egbert Save S-P? 


Is Sherwood Egbert the man who 
can bring Studebaker-Packard 
Corp. back from the brink of dis- 
aster this time? 

That is the theme of an article 
on Egbert and S-P in the December 
issue of Fortune magazine. The 
article presents a detailed back- 
ground on Egbert and the company 
and concludes on the note that 
there is hope in South Bend that 
Egbert is the man for the job. 

This is the picture of Egbert 
before joining S-P: Born of a 
less-than-well-to-de family, he 
fought to get ahead and had lit- 
tle time for a college education. 
Yet, he made his mark as a suc- 
cessful executive and rose to be- 
come No. 2 man at McCulloch 
Corp. in Los Angeles. 

Egbert came to Studebaker when 
the company was in one of its 
recurring crises. Fortune pictures 
the history of Studebaker as a 
series of crises which were fol- 
lowed by a series of dramatic res- 
cues at the brink. 

In the early days of this century 
when cars were coming in and 
horse-drawn wagons were going 
out, management at the company, 
one of the earliest wagon makers, 
was more interested in making 
wagons. The panic of 1907 put the 
company firmly in the automotive 
column. 

In another crisis, the company 
had its back to the wall in mid- 
1958. The Curtiss-Wright. deal had 
gone sour, S-P was very much in 
debt and had no money to meet 
loan payments and the company 
had run up a long string of losses. 

Along came a financial reor- 
ganization which beat the wolf 
back from the door and Harold 
Churchill who is credited with 
putting S-P in the compact-car 
field with the Lark. 

The Lark was a success in those 
days.of limited competition in the 
compact field but there were those 
who felt that the success of the 
Lark was a bad thing for S-P. The 
company needed to diversify but 
the success of the Lark took all 
of the steam out of the diversifica- 
tion drive. 

It was in one of the many S-P 
crises that Egbert was brought in 
to attempt another rescue at the 
brink. In early 1961, when Egbert 
joined the company, the Lark was 
moving slowly in the face of com- 
pact competition from General Mo- 


Detroit Dealers 


Reelect Kessler 


DETROIT.—Herbert J. Kessler, 
a Buick dealer, has been reelected 
president of the Detroit Automobile 
Dealers Assn. 

The last man elected to two terms 
as DADA president was Charles 
Abbott, a Nash dealer who served 
in 1933 and 1934. 

Other officers named included 
Ray Severs (Cadillac), vice-presi- 
dent; Roland Rinke (Pontiac-Cad- 
illac), secretary, and Howard Bell 
(Studebaker), treasurer. 








tors and Ford and S-P was back 
in the red again. 

Egbert commented, “I didn’t 
know how bad things were until I 
got here.” 

The Egbert technique for 
pumping new life into S-P has 
many facets—Changes in the 
product, strengthening the dealer 
organization, giving the entire 
organization a winning atmos- 
phere, sharper management, to 
name a few. He carries on all his 
activities at a brisk pace. 

The longer Lark and restyled 
Hawk are examples of Egbert’s 
moves with the product. S-P’s deal- 
er council is reported to have told 
him that the company’s goal of 
120,000 car sales in the 1962 model 
year will be exceeded by 40 per- 
cent. 

The Egbert version of the Lark 
relies heavily on styling themes 
used in the German Mercedes-Benz, 
the import line distributed in this 
country by S-P. 

In dealer relations, Egbert be- 
lieves that a smaller: number of 
enthusiastic dealers will sell more 
cars than a large dealer body with 
less fire. The result: A cut in the 
dealer network. 

Other Egbert programs have 
included a paint-up campaign at 
the S-P headquarters in South 
Bend, designed to make the com- 
pany look like it plans to stay in 
business, and a more aggressive 
tone in S-P’s management cir- 
cles. 

The real test of Egbert’s success, 
according to Fortune, will come 
with the 1963 models. They wili be 
Egbert models. He will have to sell 
the bankers on those cars to get 
the money needed to tool up for 
production of the new line. 


15 S-P Dealers 
Cited by Factory 


For Long Tenure 


SOUTH BEN D.—Studebaker- 
Packard Corp. honored 15 dealers 
who have been associated with the 
corporation for over 10 years. 

Plaques and lapel buttons, testi- 
fying to the years of service with 
Studebaker, were presented to the 
dealers. 

Dealers, with years of service, are 
as follows: Forty years: Albert A. 
Rose, Newman, Calif. and A. C. 
Almind, Redlands, Calif. Thirty-five 
years: William J. Sweeney & Sons, 
Daly City, Calif. and Packard 
Westfield Co., Inc., Westfield, N. J. 

Twenty-five years: Mosehart & 
Keller Automobile Co. Houston. 
Twenty years: Ratigan Motors, 
Plattsburg,N. Y., and Werner’s 
Garage, Belford, N. J. 

Fifteen years: Van’s Motor & 
Supply Co., Delta, Utah; Merle 
Masoner, Inc., Rupert, Id.; Billy 
Madden’s Garage, Hyannis, Mass.; 
American Service Center, Arling- 
ton, Va.; Snyder Auto Service, Inc., 
Indianapolis; Lou Fox, Inc., Berke- 
ley, Calif., and Byron-Wood Motors, 
South Gate, Calif. Ten years: Cres- 
cent Garage, Yerington, Nev. 
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While Paying the Overhead... 


Small-Town Dealer 
Finds Service Sells 


ers are mostly cotton growers and 
dairymen. 

The salesmen have been success- 
ful in turning that potential into 
real sales. 

In the first 26 days of November, 
the dealership delivered 29 new 
cars and eight pickups. The dealer- 
ship has orders for 27 more units 
and Ellis feels that at least 25 of 
these will go through because he 
knows the customers. 

Since the ’62s were introduced, 
sales have been running 35 percent 
ahead of last year’s pace. More im- 





higher. 

One reason that sales are up is 
simply that Ellis flatly demanded 
more action from his four new- 
car salesmen. “And my grosses 
are up because, deciding to make 
some money, I just refused to ac- 
cept low-profit deals. 

“What we have been doing lately 
is selling product, with plenty of 
emphasis on our service depart- 
ment,” Ellis said. He has one of 
the best shops in the area, includ- 














By C. Thomas 


Staff Correspondent 


FABENS, Tex.— How does a 
small-town dealer see the auto 
business today? Take Bill Ellis, of 
Ellis Chevrolet, in this community 
of 2,000 which is located about 40 
miles from El Paso. 

Ellis says the service shop is 
the key to his operation, “It is,” 
he said, “today’s most powerful 
sales tool, if operated properly.” 

But Ellis doesn’t rest there. He 
keeps his salesmen out beating the 
cotton fields. His potential custom- 


... HUNTING 


For a Key 


shop. 

Ellis’ shop is consistently show- 
ing 87.6 percent absorption. “With- 
out an efficient service shop,” Ellis 
said, “it would be utterly impossible 
for us to keep our new-car custom- 
ers happy and satisfied. The fact 
the shop is a revenue producer is 
something else again.” 

Jerry Littlefield, service manager, 
made it clear that when a new-car 
customer returns for his first in- 
spection, that’s what he receives. 

“Now that he’s in the shop, we 
don’t try and sell him something. 
The customer drives out without 
having been sold anything. He 
will come back with paying jobs 
later. And without a bad taste in 
his mouth. 

“Furthermore, no new-car cus- 
tomer ever has to sell us on living 
up to the new-car warranty. We 
bend over backwards to keep that 
customer happy. Treated right, we 
don’t find one unreasonable cus- 
tomer out of 500.” 

Ellis freely admitted that he 
keeps his new-car salesmen out 
beating the bushes. 

“What we are doing, and partly 
from necessity, is pushing our full- 
size cars,” he said. “They are more 
in demand at the start of the new 
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Automotive 

Products 
Of Any Kind? 


Automotive News want ads are the answer. 


General Tire 
Fits Guarantee 


To Life of Tread 


AKRON.—Guarantee of its pre- 
mium Dual 90 and Jet-Air nygen 
passenger-car tires against normal 
road hazards for the life of the 
tread was announced last week by 
General Tire & Rubber. 

L. A. McQueen, executive vice- 
president, also said that certain 
price-policy moves have been devel- 
oped and that General expects “to 
announce a price reduction of ap- 
proximately 5 percent on our Jet- 
Air whitewall tires as soon as our 
program is finalized.” 

The longer guarantees, effective 
Jan. 1, replace the current 36-month 
guarantee on the Dual 90 and the 
27-month guarantee on the Jet-Air 
nygens. The new guarantees are in 
addition to the full-life warranty 
against defective workmanship and 
materials, McQueen said. 

McQueen said engineering devel- 
opments and material improve- 
ments motivated the move on guar- 
antees. 

The price change, he said, was 
made possible because the cost dif- 
ferential in manufacturing between 
whitewall and blackwall tires has 
been reduced. He said it is expected 
that more than 72 percent of all 
replacement tires sold in 1962 will 
be whitewalls. 


S-P Police Line 
Includes 9 Models 


SOUTH BEND. — Designed and 
engineered specifically for city pa- 
trol and police pursuit require- 
ments, the new Studebaker Lark 
Police Marshals for 1962 are avail- 
able in nine models, S-P announced. 

Built for heavy-duty police work, 
Lark Marshals offer the advantages 
of operating and maintenance econ- 
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Name:___ omy, practical interior dimensions, 
ease in parking, exceptional maneu- 
ss verability, dependability and long 
Company: rugged life, according to S-P. 
Address: Dodge Honors Roney 


On Silver Anniversary 


DETROIT. — Roney Motors Co. 
(Dodge) has received a plaque from 
the factory commemorating its 25th 
anniversary as a franchised Dodge 
dealership. 

The award was presented to E. C. 
Roney, president. Prior to becom- 
ing a Dodge outlet Roney Motors 
handled the DeSoto line for eight 
years. 


Clip and Mail This Form To: 
WANT AD DEPARTMENT 
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965 East Jefferson Avenue, Detroit 7, Michigan 
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portant, Ellis reports that grosses 
have been averaging 25 percent 


ing an up-to-date paint and body | gms 


Business Is Booming— 








Car and truck sales are on the upswing at Ellis Chevrolet in Fabens, Tex., about 
40 miles from El Paso. But the dealer, Bill Ellis, credits service with bringing in the 
success. He says that top service is his most powerful sales tool. 

es 2 


season. To do this, we use every 
means at our command to get a 
prospect into one of our three dem- 
onstrators and let him convince 
himself there is something more 
to a full size car than the price 
difference.” 

Ellis has lost no deals because 
he struck out for higher grosses. 

“To do this,” Ellis concluded, “the 
prospect has to be convinced this 
is the place for him to buy that 
new car... because we have the 
trained mechanics and all the mod- 
ern equipment to keep that car in 
top mechanical condition.” 

* * * 





Service-Minded— 


Bill Ellis, who operates a Chevrolet deal- 
ership in Fabens, Tex., a rural center, 
feels that dealers must deliver the goods 
in the service shop if they are going to 
make it in today’s auto market. His shop 
absorbs better than 87 percent of his 
overhead. 


Pure Oil Trials 
Will Have Only 


7 Winners in 62 


CHICAGO.—The 1962 Pure Oil 
Performance and Economy Trials 
Jan. 15-21 at the Daytona (Fla,) 
Speedway will have only seven 
winners, according to Harry L, 
Moir, Pure Oil Co. marketing vice- 
president. 

He said awards will go to each 
winner in the six piston-displace- 
ment classes, with one prize for the 
maker whose cars turn in the best 
total performance in each of the 
classes for which it builds a quali- 
fying model. 

“There will be no winners for 
each of the three separate tests as 
there were last year,’ Moir ex- 
plained. “The winner of each class 
will be the make that has scored 
the most points in the economy, 
stop-and-go and the traffic-passing 
tests. 

“The total points earned by a 
make in all classes will be used 
to determine the winner of the 
Grand Prix Award,” he added. 

Explaining Pure Oil’s new ac. 


4) tions, Moir said the “public has 


become bewildered by the advertis- 
ing claims resulting from so-called 
economy runs which seem to result 
in almost every entrant winning 
some kind of an award.” 

Meanwhile, the Speedway an- 
nounced that entries for the events 
have passed the 50 mark. Included 
are 15 Chevrolets, 12 Pontiacs, nine 
Buicks, six Ramblers, five Plym- 
ouths and four Chryslers. 


Loug Thaud City !, 1. F. 
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20C 





Output at 148,000 on Holiday Eve 


(Continued from Page 1) 12,429 units, eclipsing the 


previous 


Chrysler of the calendar year was 


Dec. 16 and 36,296 in the like week | six-day mark of 11,798 established| produced Dec. 19, representing a 


during the period ended 


a year ago. 
r 1960. 


* * 


AMBLER production for the 


June 11, 


Chrysler Corp. also marked a 


week ended Dec. 16 hit a record| milestone last week. The 100,000th 
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Car, Truck Output Estimates 


By Automotive News 
U. S. PRODUCTION—CARS 














































































Week Week dan. 1 dan. 1 
Ended Same Ended Output, To To 
Dec. 23, Week, Dec. 16, December, Dec. 24, Dec. 23, 
1961 1960* 1961* To Date 1960* 1961 
AMERICAN MOTORS 
SEUEDIOR cccscescocecsocesccerece 9,000 9,074 12,429 36,481 477,948 365,278 
CHRYSLER CORP.** .. 19,400 13,723 20,231 63,489 1,016,072 645,115 
Chrysler-Plymouth 
SPNUEE. Saeutossuteacscsvanvs 12,300 9,572 13,241 40,874 585,677 424,471 
ME GUNOR 5. cccsesccossssveess 3,500 1,531 4,124 12,454 85,907 102,175 
Imperial .................... 550 324 637 1,953 16,825 12,417 
Plymouth. .................. 4,850 4,542 5,132 15,804 252,087 187,841 
SEED <sinsisvatsevecenssvess 3,400 3,175 3,348 10,663 230,858 122,038 
Dodge Division ........... 7,100 4,151 6,990 22,615 410,984 220,644 
Dart-Pofara. .............. 5,400 3,606 5,261 15,743 362,223 164,662 
IEE vcseniiuessrvescrecceses 545 1,729 6,872 48,761 55,982 
FORD MOTOR 30,467 50,355 158,619 1,861,162 1,655,689 
Ford Division 25,213 39,702 124,313 1,485,288 1,318,626 
SE acncisukinsessiodsxcesss 7,936 8,633 27,468 498,219 480,267 
Ford Fairlane .......... TORRE: —  séaconsels 9,544 29,036 .......... 52,980 
Ford Galaxie ............ 16,336 15,365 19,461 60,897 901,497 698,851 
Thunderbird ............ 2,022 1,912 2,064 6,912 85,572 86,528 
L-M Division ................ 9,747 5,254 10,653 34,306 375,874 337,063 
MEER, . xaiasbarabarsseevevses 911 955 964 3,168 19,964 32,407 
Mercury Comet ...... 3,513 2,101 4,162 13,034 196,076 183,208 
5 Mercury Meteor ...... ED sessaics 2,897 Se. bssarsvins 13,575 
Mercury Monterey... 2,347 2,198 2,630 8,799 159,834 107,873 
GENERAL MOTORS .. 71,984 60,708 79,779 253,718 3,144,511 2,666,739 
Buick Division ............ 8,888 6,349 9,829 32,435 302,608 284,513 
EEE: Uekinsnssisesssetivtesenis 5,764 4,822 6,055 20,346 267,071 186,787 
BEPDONIEE vijcperescenessssooseces 3,124 1,527 3,774 12,089 35,537 97,726 
SEMEN. Sivscciccassenvsnsesesss 3,696 3,201 3,814 12,089 156,310 145,298 
thevrolet Division .... 40,200 33,077 45,076 142,836 1,846,306 1,572,048 
Chevy II SOSIG FEROS assess. 80,189 
Chevrolet 29,491 94,271 1,592,895 1,180,294 
NEE i canvessesieasssrsecee 6,269 20,069 253,411 311,565 
tldsmobile Division .. 9,800 8,153 10,496 32,816 396,068 313,581 
RMI soc decadindvéetsstaxcussvente 1,800 2,158 1,992 6,299 38,418 66,516 
Oldsmobile ................ 8,000 5,995 8,504 26,517 357,650 247,065 
*%ontiac Division ........ 9,400 9,928 10,564 33,542 443,219 351,299 
PRIN edesckenctastcncsvics 6,800 6,843 7,523 23,903 413,036 237,952 
RMEIOG  nnscescsccessovssee 2,600 3,085 3,041 9,639 30,183 113,347 
§? CORP. 
 oudangecSudvestsoaadsesevéasanes 2,536 967 2,443 7,645 105,003 76,464 
CEECKER. .................000. 135 116 129 427 6,886 5,814 
"otal Cars, U. S.** ....147,866 115,055 165,366 520,379 6,611,582 5,415,099 
*Dtals for 1960 include DeSoto production. 
U. S. PRODUCTION—TRUCKS 
Week Week Jan. 1 Jan. 1 
Ended Same Ended Output, To To 
Dec. 23, Week, Dec. 16, December, Dec. 24, Dec. 23, 
1961 1960* 1961* To Date 1960* 1961 
OPCS <..20..c0cesssesccessees 20 18 28 58 1,268 1,145 
CHEVROLET ................ 8,600 6,452 9,580 29,851 389,544 336,099 
DIAMOND T .................. 45 22 29 114 2,444 1,800 
DIVCO Tee . - Gistesipncst — Waadebeeans 3,464 1,783 
DODGE RUE ©. Sesto’ ~a2enpene 70,062 63,381 
ce 2 Bc cinccants 6,292 7,385 23,825 333,305 334,109 
7 29 70 956 1,223 
1,111 1,735 6,381 100,585 71,067 
1,977 2,880 9,372 118,311 140,362 
196 146 331 14,242 8,711 
kubsaaneee . 19 wosekoenns 333 
139 173 424 4,712 5,169 
12 239 614 12,312 71,398 
WHITE 122 225. 429 8,902 9,396 
WILLYS 1,723 5,667 16,897 122,005 120,867 
MISCELLANEOUS ....... 100 713 100 320 4,555 5,086 
Total Trucks, U. S. .... 26,202 19,364 28,217 88,705 1,186,667 1,107,929 
Total Cars, Trucks, 
BME Asi cais sectechieeicgessee 174,068 134,419 193,583 609,084 7,798,249 6,523,028 
**PDQ production figures not reported in 1960. 
CANADIAN PRODUCTION—CARS 
Week Week Jan. 1 dan. 1 
Ended Same Ended Output, To To 
Dec, 23, Week, Dec. 16, December, Dec. 24, Dec. 23, 

: 1961 1960* 1961* To Date 1960* 1961 
CHRYSLER CORP. .... 1,200 945 1,191 3,834 49,871 45,865 
FORD MOTOR .............. 2,450 2,106 2,939 8,918 92,040 95,552 
GENERAL MOTORS .. 4,970 3,059 2,659 12,839 171,865 164,055 
AMERICAN MOTORS | es 293 EAI -  vsessvione 8,372 
BP CORP, oo... scesceescesssseese 180 128 179 574 5,545 6,086 

Total Cars, Canada.... 9,120 6,238 7,261 27,175 319,321 319,930 
CANADIAN PRODUCTION—TRUCKS 
Week Week Jan. 1 Jan, 1 
Ended Same Ended Output, To To 
Dec, 23, Week, Dec. 16, December, Dec. 24, Dec. 23, 
1961 1960* 1961* To Date 1960* 1961 
CHRYSLER CORP. ..... 120 106 118 388 5,869 6,404 
FORD ROTOR ..s.0.csscs 300 314 321 925 18,543 16,428 
GENERAL MOTORS .. 761 462 229 1,695 33,871 28,197 
INT ERNATIONAL. ...... 165 189 160 522 10,382 10,448 
_fotal Trucks,Canada 1,346 1,071 828 3,530 68,665 =—61,477 
Total Cars, Trucks, 
MN ores co lecdcascseice 10,466 7,309 8,089 30,705 387,986 381,407 





Grand Total, 
Cars and Trucks, 
hE and Canada....184,534 


141,728 201,672 639,789 8,186,235 6,904,435 


four-year high for Chrysler cars. 
In noting the achievement, C. E. 
Briggs, Chrysler-Plymouth Division 
general manager, said that during 
those four years the Chrysler’s 
share of the medium-price market 
has more than doubled, rising from 
4.6 in 1958 to an estimated 10 per- 
cent for calendar ’61. 
* * * 


HE 46th millionth vehicle built 

by Chevrolet since 1911 was as- 
sembled in Flint last Thursday 
(Dec. 21), with Semon E. Knudsen, 
Chevrolet general manager, driving 
the white Impala convertible from 
the line. 

It was the third time this year 
that Chevrolet has passed a mil- 
lion milestone. The 44 millionth 
unit was produced at the Oakland 
(Calif.) plant on Jan. 4, and 45 
millionth at Framingham, Mass., 
on June 13. 

Since 1911 Chevrolet has built 
about 35,650,000 cars and 10,350,000 
trucks. It took nearly 12 years to 
produce the first million vehicles, 
compared with six months and 
eight days for the most recent 
milestone. 

a om a 


ye car production 
through last Saturday (Dec. 23) 
reached 520,379 units, and this 
week’s assemblies should push it to 
approximately 626,600, which is in 
line with the 625,000-630,000 goal set 
earlier in the month by the indus- 
try. 

The December total will be 19.9 
percent higher than the 522,718 
units assembled in the like month 
@ year ago, and will bring the 
count for the final quarter of 1961 
to about 1,330,900 units. 

The total will be the second high- 
est for a fourth quarter in the in- 
dustry’s history, being exceeded 
only by the 1,949,124 units assem- 
bled in the last three months of 
1955, the industry’s best year for 
both production and sales. 

It also will be the best three- 
month total of the year, topping the 
second quarter count of 1,550,123 by 
18.1 percent. In the final three 
months of 1960 the industry assem- 
bled 1,740,502 cars, the third-highest 
total for a fina] quarter. 

Both car and truck production in 
Canada bounced back to previous 
levels as General Motors resumed 
full operations after a brief UAW 
strike. Car output rose 25.6 percent 
over the previous week and 46.2 
percent over the like period a year 
ago. Trucks were up 62.6 percent 
over a week earlier and 25.7 percent 
over the corresponding week in 
1960. 
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Cincinnati Old Timers Elect— 


New officers have been elected by the Cincinnati Council of the Automotive Old 
Timers. H. M. T. Cunningham, left, AOT executive vice-president, congratulates the new 
Cincinnati president, Frank Bechtold. Looking on are August Broetzler, first vice-presi- 
dent; Walter Schreiner, second vice-president, and John S. Behne, secretary-treasurer. 


Aim at Holding 3rd Place... 


Volvo Dealers See 1962s 


By William Carroll 
West Coast Editor 

LOS ANGELES.—Volvo dealers 
from Southern California and Ne- 
vada were introduced to their 1962 
series of more powerful Volvo se- 
dans, which includes the two-door 
544, four-door 122-S and the P-1800 
sports coupe. 

“We are determined to main- 
tain third place in the import in- 
dustry in 1962,” Sam C. Mitchell, 
executive vice-president, Volvo 
Western Distributing, Inc., told 
the dealers, “by selling every unit 
Sweden can give us.” 

Advertising, for the 1962 period, 
will stress the 122 Amazon models, 
the dealers were told. In 1960, the 
122 represented 10 percent of all 
Volvo sales. In 1961, the percentage 
rose to 38, while the goal for 1962 
is that 55 percent of Volvo sales 
will be from the 122 series, in either 
the new two-door or revised four- 
door model. 

Dealers were asked to place 
greater emphasis on European de- 
liveries. Mitchell told them that in 


Maring Succeeds Father 


BIRMINGHAM, Ala: — Don H. 
Maring jr. has been elected presi- 
dent of Maring-Crawford Motor 
Co. (Ford). He succeeds his father, 
the late Don H. Maring sr., who 
had been president since 1920. The 
dealership was formed in 1915 by 
the late Ed Crawford, an uncle of 
the younger Maring. The firm is 
one of the nation’s 31 authorized 
rebuilders of Ford parts. 


21,000 Customers Served 
By Akron Credit Plan 


AKRON, — Customer Courtesy 
Card, Inc., a credit organization set 
up by the Akron Automobile Deal- 
ers Assn., handled more than a mil- 
lion dollars in credit charges during 
the first two years of its existence, 
E. John Lehman, treasurer of CCC 
and secretary-manager of the deal- 
ers association, told the annual 
meeting of its sponsors, 

During the period, CCC served 
more than 21,000 customers of the 
new-car dealers’ service depart- 
ments. 

Lehman also noted that while 
the dealers hadn’t expected it to 
break even until the end of the 
third year, the CCC went into the 


S-P Sells Gering 


To Monsanto 


SOUTH BEND. — Monsanto 
Chemical Co. has acquired the 
assets of the Gering Plastics Divi- 
sion of Studebaker-Packard Corp. 

Effective immediately, the Gering 
Division becomes the Gering Plas- 
tics Co. department of Monsanto. 

Gering, a 35-year-old plastics fab- 
ricating company with its adminis- 
trative headquarters and plant at 
Kenilworth, N. J., was acquired by 
Studebaker-Packard in 1959. 





biack before then despite a me- 
chanics’ strike which shut down 
service departments last summer 
and fall. 

Although CCC is a business oper- 
ation, the primary purpose for its 
founding wasn’t to make a profit, 
Lehman said. 

CCC and the dealers make no at- 
tempt to promote the issuance of 
credit cards. More than 80 percent 
of the credit charges come from car 
owners who did not have a card 
when they entered the dealer’s shop. 

Usually the customer can qualify 
for a card by the time the work on 
his car is finished. He can take up 
to 90 days’ credit. 

Maximum credit charge permit- 
ted is $300, but most bills have 
been under $60. If the customer 
asks for credit, the dealer turns 
the bill over to CCC which pays 
him. The customer makes his 
payments to the credit firm. 

Payments by CCC to dealers have 
averaged between $40,000 and 
$50,000 a month. 

Robert Lyle, Lyle Chevrolet Co., 
Cuyahoga Falls, was elected presi- 
dent of CCC for 1962, and John 
Jones, Jones Buick, Inc., Cuyahoga 
Falls, was named vice-president. 
Lehman was renamed treasurer 
and Helen Hickerson, secretary. 





1961 European deliveries were 60 
percent better than in 1960. The 
factory in Gothenburg, Sweden, is 
planning to maintain inventories in 
depots throughout Europe to short- 
en delivery distances for U. S. cus- 
tomers. 


P-1800 coupes and the new Ama- 
zon two-door P-1300 are expected to 
be available in quantity for over- 
seas buyers. European delivery 
prices are about 25 percent less 
than U. S. prices, to which the 
buyer must add modest delivery 
charges, shipment to the U. S. and 
import duty. 

Sales objective for Volvo West- 
ern dealers is slightly less than 
10 percent of the import-car mar- 
ket in its area. Factory shipments 
for 1962 are expected to total 
around 5,000 units, of which about 
1,000 will be P-1800 sports coupes. 
Sales targets are considered mod- 
est, by Volvo dealers, as Western 
area sales were nearly double this 
amount in 1959. 


In discussing objectives, Mitchell 
told the dealers, “. . . you will have 
to sell at approximately the same 
rate you sold during the months 
of September and October... 
many of you were travelling dur- 
ing the months of August, Septem- 
ber and October at three times 
the rate you travelled during the 
first six months of 1961.” 

According to Mitchell, since May 
1, 1961, Volvo has spent more than 
$500,000 for advertising and sales 
promotion. He mentioned that, for 
1962, most of Volvo advertising 

money will be spent on a 50/50 co- 
operative advertising program with 
Volvo dealers. 

Stressed will be Volvo perform- 
ance, durability and local dealer 
services. The World Champion 
Auto Daredevil Promotion will be 
operated on an expanded basis 
for 1962. 


Dealers have been offered a sales 
promotion kit and an accessory 
display stand to be used in new- 
car showrooms. 


D.C. Independents 
Set Up Board 
To Air Complaints 


WASHINGTON.—The Metropoli- 
tan Auto Dealers Assn., a group of 
38 used-car firms in the District of 
Columbia, has set up machinery to 
handle the public’s complaints 
against used-car dealers. 

Lloyd A. Coward, newly elected 
president, said that dissatisfied 
buyers should notify the MADA, 
which will send complaints to the 
Board of Grievances which will 
then carry them to the’ dealer for 
adjustment. 

MADA offered to handle com- 
plaints against nonmembers as well 
as Members, 


Outgoing President Robert 
Wright pointed out that the recent 
“unfortunate incidents” were lim- 
ited to a “very small minority 
which created unfair publicity” for 
the entire industry. 
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In Texas Operation . . . 


Success of Dealer 
Tied to Employes 


By Ruel McDaniel 
Staff Correspondent 


PORT LAVACA, Tex.—Manage- 
ment centered around special em- 
phasis on employes and their rela- 
tionship to the management pro- 
gram has been a dominant factor 
in the growth of Terry Bunch 
Motors (Ford), headed by Terry 
Bunch. 

Bunch bought the long-estab- 
lished dealership in 1952. Average 
sales during the first six months 
under the new management were 
six new and 15 used units month- 
ly. Parts averaged $4,000 a month 
and service was only $1,900. 


In 1961 monthly new-car and 
truck sales averaged 14 new and 
24 used units. Parts volume was up 
to $9,000 and service labor averaged 
$5,300 a month. Service absorption, 
figured on what Bunch stresses was 
an “honest” basis, was 68 percent 
in the early period of his owner- 
ship and 85 percent in 1961. In 1952 
there were nine employes. Today 
there are 21. 

“Whatever growth we have ac- 
complished,” said Bunch, “I credit 
to basic management, and to me 
management means people. Not 
just the head of the company but 
everyone on the payroll. To the 


public, the employe who contacts 
a customer, a prospect or just a 
citizen casts a shadow of manage- 
ment. If that shadow is not favor- 

able, the company suffers.” 
Bunch had had considerable 
experience in 
*x 


small-town dealer- 


* * 


the small-town dealership than in 
the large city, Bunch said, because 
employes in small towns are closer 
to the people and their views and 
thoughts regarding the company 
seep out to the general public. 

When a small-town citizen gets 
the idea that a dealer has per- 
mitted interest in his business to 
wane, he loses confidence in the 
dealership and the dealer him- 
self, Bunch continued. 

Employes should be encouraged 
not only to think in terms of com- 
pany welfare but to think in gen- 
eral, he added, saying that an 
experience while going to college 
impressed this strongly in his mind. 

“I got a part-time job keeping 
books in a fairly large and very 
old company, and as I worked ac- 
cording to the routine long estab- 
lished in the office, I saw that cer- 
tain shortcuts could be made by 
changing the routine somewhat and 
I felt that at least half the time 
devoted to a certain office operation 
could be eliminated. 

“I worked out the plan on paper 
and built up the nerve to present 
it to the elderly head of the com- 
pany. He barely scanned the details 
on the paper, then looked up and 
glared at me, ‘Young man,’ he said 
acidly, ‘I hired you to work, not to 
think.’ You can imagine my atti- 
tude toward my job and the com- 
pany after that.” 

He said his policy is to carry 
on such a relationship with em- 
ployes that a man maintains his 
human dignity, feels that he is 
contributing something to the 
overall welfare of the company 
and is an important member of a 
team. 

“It is easy to hire a man but it 
is difficult to hire his mind, un- 
less he wants to use it for you,” 
Bunch said. “How he feels toward 
the company, other employes and 
the head of the company deter- 
mines to what extent you get the 
advantage of his mind as well as 

his hands.” 

Bunch does not call the men in 
the service department mechanics. 



















Discussing Profit-and-Loss Statement— 


Terry Bunch, left, owner of Terry Bunch Motors (Ford), Port Lavaca, Tex., discusses 
a profit-and-loss statement with Ray Smith, seated, sales manager, and Mont Rogers, 
office manager. 

* * * 
its before taxes and divides it 
among the employes on the basis 
of his appraisal of the individual 
employe, he continued. 

“We constantly encourage em- 
ployes to make suggestions, not 
only for the benefit of the company 
but for employes themselves,” 
Bunch said, “but the matter of the 
bonus is my own personal matter 
because I feel that I know better 
than anyone else the value of each 
employe to the company. I feel 
that, insofar as our case is con- 
cerned, a bonus based on some set 
formula would in a large measure 
defeat its purpose.” 

The bonus checks are handed 
to the men at an annual Christ- 


KUNGOLV, Sweden. — Protected 
territory, gasoline allowances, rent- 
ed demonstrators and a continuing 
search for used cars are part of the 
sales methods used by Volvo deal- 
ers in Sweden. 

Dealer Lars Wassenius, who han- 
dles Volvo cars and trucks, with 
Bolinder-Muntell tractors, worked 
through an interpreter in explain- 
ing to Automotive News how he 
operates. 


Unique Method of Selling 
Used by Swedish Dealers 








mas party which wives and chil- 
dren attend. There are gifts for 
the wives and candy, fruits, nuts 
and novelties under a tree for 
the children, The event includes 
cocktails, a dinner and a dance. 

Some weeks prior to the party, 
Bunch gets out a letter to each 
employe to give him a general idea 
of the amount of the bonus. He 


Wassenius moves about 400 new 
and 600 used passenger units 
(plus 40 trucks) a year. To han- 
dle this business he employs five 
new-car, three used-car (only) 
and one specialist truck salesmen. 
In his trading area, he has 35 
percent penetration. 

Each salesman has an area, 





To him they are automotive spe- 
cialists. Porters are not porters but 
maintenance men. 

“Anything you can do to dignify 
a man’s job adds to his own dignity, 
and that in turn has much to do 
with his attitude toward his job 
and the company,” Bunch said. 









which includes one or more small 
towns, for which he is completely 
responsible. A quota, based on na- 
tional penetration figures, is estab- 
lished for each man. To cover this 
the salesman is paid $100 a month, 
plus $20 a month for “coffee ex- 
penses.” 


explains the financial condition of 
the company, profitwise, for the 
year and tells the employe whether 
the Christmas bonus will be smaller 
or larger than the previous year, 
and why. 

He does this so that the men 


In Parts Shop— 


Terry Bunch, right, owner of Terry Bunch 
Motors (Ford), Port Lavaca, Tex., looks on 
as Maurice Scarborough, center, manager 
of the paint and body shop, requisitions 
parts and supplies from Parts Manager 
R. C. Wilson. 

* * 

ships prior to coming to Port 

Lavaca, and he had visited and 

studied many more. 

“From what I could see,” he said, 
“a common mistake made by the 
average small-town dealer is that 
as soon as he began making a 
good profit, the owner began to 
take more and more time away 
from the business. His personal in- 
terest gradually diminished as he 
left more and more management 
details to others. 

“Under the circumstances, it is 
not difficult to understand why em- 
ployes also lose interest in the com- 
pany. They subconsciously take the 
attitude that if the owner isn’t 
interested enough to be on the job, 
why should they be concerned over 
profits and company welfare.” 

That situation is more critical in 





Reynolds Spray Keeps 
Car Cushions Cool 


RICHMOND, Va.—B. T. Crump 
Co. here is producing cushions for 
station wagons, using a Reynolds 
Metals Co. process which Rey- 
nolds says will keep car seats 
and outdoor furniture cushions 
cool on hot, sunny days. 

The process involves spraying 
the cushion with fine aluminum 
particles which act as a reflective 
insulator. Reynolds said treated 
cushions remained cool in test 





exposures of 160 to 180 degrees. 





Although the company pays aver- 
age or better wages for the area, 
Bunch does not credit wages with 
the favorable longevity of service 
by the average employe. 

“We try to make his job inter- 
esting enough to be fully as im- 
portant as the money he earns. 
The man who sticks with his job 
for money alone is not giving 
you full advantage of his mind,” 
he stresses. 

The company distributes a 
Christmas bonus each year, and 
every man who has been on the 
payroll six months or longer par- 
ticipates in it. But the bonus, 
Bunch feels, is a secondary factor 
in building favorable employe atti- 
tude. It merely is a contributing 
factor. 


He sets aside 10 percent of prof- 


Gas-Tax Diversion 


Plan Draws Fire 


SAN FRANCISCO. — Suggestions 
that gasoline-tax funds be diverted 
into rapid-transit development in 
the Bay Area have drawn vigorous 
opposition from the California 
State Automobile Assn. 

An article and an editorial pro- 
testing any diversion of funds ap- 
pear in the January-February issue 
of the club’s publication Motorland 
which goes to 570,000 members. 
Opponents of the plan call it a loop- 
hole to force use of highway funds 
in other state projects. 

In California, gasoline-tax funds 
are earmarked for highway im- 
provements by a constitutional 
amendment, which was sponsored 
by the CSAA and the Automobile 
Club of Southern California and 
adopted by the voters 25 years ago. 
Last year it produced $1.4 billion 
for highway purposes. 


may plan the use of the bonus, he 
added. This is important, since 
some men draw bonuses of several 
hundred dollars, he said. 

The company holds general meet- 
ings periodically, at which time 
Bunch explains how the company 
is faring in sales and profits, talks 
over various departmental prob- 
lems and asks the men for com- 
ments and suggestions. 

At the end of the meeting he 
tells the men: “You may have some 
gripes you want to thresh out 
among yourselves, or you may want 
to cuss Me about something, so 
I’m going home. If you come up 
with anything we’ll talk it over 
tomorrow.” 

In that way, Bunch said, the 
men can voice their peeves with- 
out embarrassment or hesitancy. 

Employe turnover is far below 
average, and Bunch feels that 
company attitude toward employes 
and management attitude toward 
the company itself are the basic 
reasons. The manager of the parts 
department has been with the com- 
pany since Bunch acquired it; the 
service manager started as a helper 
eight years ago; the manager of 
the paint and body department 
opened the shop for the company. 

Employes themselves are on the 
lookout for other good employes as 
needed, as a result of manage- 
ment’s attitude. Last year, for ex- 
ample, a company salesman stop- 
ped at a small-town dealership in 
Oklahoma for minor service. 

He was so impressed with the 
friendliness and efficiency of the 
parts man who waited on him that 
he got his name and gave it to 
Bunch when he returned. Bunch 
wrote to the man and asked him 
to get in touch with him if he ever 
decided to leave that town. The 
man now is assistant service man- 
ager in the Bunch dealership. 








A demonstrator is registered in 


his name at a rental fee of $20 a 
month. After six months’ use it is 
retired and sold as a used car, with 
the dealer taking the profit (or 
loss) from the transaction. 


To encourage salesmen to re- 
main with the dealer, the $20 
demonstrator rental fee is cred- 
ited to a special account 
month. When sufficient funds are 
available to buy a demonstrator 





Solving a Problem— 


Terry Bunch, center, owner of Terry 
Bunch Motors (Ford), Port Lavaca, Tex., 
talks over a service problem with Charles 
Castleberry, right, service manager, and 
Erwin Koliba, technician. 








ii, 


Milwaukee Assi 


Changes Name, 
Elects Officers 


MILWAUKEE. — The Milwaukee 
County Automobile Dealers Aggn 
has elected new officers and voted 
to change its name to Greater Mj. 
waukee Auto Trades Assn. 

Association membership, former. 
ly limited to auto dealers in Mj. 
waukee County, will be extended 
to most of the metropolitan areg 
The organization now has 76 mem. 
bers. 

L. E. Siegel (Cadillac) was elect. 
ed president, succeeding Phil] J. 
Tolkan (Pontiac). Anthony J. Frag. 
cona (Buick) was reelected vice. 
president; Donald E. Rohn (Ram. 
bler), secretary, and Abe Maiofsky 
(imports), treasurer. Siegel headed 
the group in 1957-58. 

The association has had several 
names since it was started in 1919, 
At first it was called the Milwaukee 
Retail Automobile Dealers Asggn, 
This name later was changed to 
Milwaukee Automotive Trades 
Assn. 

Following several years of volun- 
tary organization, the Milwaukee 
County Automobile Dealers Assn, 
was incorporated in 1944. The group 
will keep its offices at 135 W,. 
Wells St. 










































(after five or six years) salesmen 
may buy their next car with 
money from the rental fund, 
Wassenius supplies all gasoline 
needed for demonstrator use. 

Salesmen are paid a 2-percent 
commission on the cash difference 
between value of the new and valle 
of the used car, in addition to their 
monthly salary and “coffee money.” 

No commission is paid on sale of 
insurance or financing, though the 
dealership benefits from such sale, 
Value of trades is based on a quar 
terly report by the National Motor 
Trade Assn. (of Sweden) whith 
provides a list of average Sale 
prices. 

Used-car salesmen are paid the 
$100 monthly base salary, plus a 
3-percent commission on total price 
of the sold unit. 

According to Wassenius, the 
average Swedish auto salesman 
makes about Kr20,000 ($4,000) a 
year. One man is reported to have 
sold over $300,000 worth of cars in 
1960, which is considered a top sell- 
ing job. 

Prospect files are maintained by 
each salesman. Many leads are sup 
plied by the local police depart 
ment, which makes available list 
of new driving licenses issued 
Salesmen report to the sales mar 
ager weekly on contacts made. 

Floor time is divided among tlt 
sales staff, with only one man @ 
the floor at a time. Good men wor 
a six-day, 60-hour week, New-at 
sales are said to be spread evetl 
throughout the year. Used cars bt 
come active in summer months ai 
cool off (in more ways than one 
in winter. 

Ten to 15 percent of all Wa 
senius deals are clean, with the bal 
ance including some form of trade 
On the basis of a year’s busines 
($1.6 million, 1960) 48 percent df 
dealership income was cash, 1M 
percent from sale of contracts an 
the remainder tradein values. Cot 
tracts are discounted to the bam 
with recourse. The customer pay. 
9 percent interest, the bank chargé 
6, with the balance (3 percent) fe 
the dealer’s reserve account. 

Terms are a minimum of 40 pe 
cent cash (or trade) and the bt 
ance in 15 months. This applies 
both new and used cars. Floor 
handled by the factory, costs t 
dealer 8 percent. 

Most Swedish dealers operate! f 
small lunchroom (at a loss, so its 
said) to provide hot lunches f# 
employes and snacks for waitin 
customers, 

Neither commercial radio m0 
television are used for advertising i 
Wassenius spends approximatel 
$12,200 a year for direct mail 
newspaper space. He is a membt 
of the Volvo Dealers Assn., whith 
provides his bookkeeping systel 
special shop tools at a discount all 
operating ratios common to “ney 
dealers in his size bracket. 
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jut Much Hinges on Bladen Report .. . 
ee 


Canada Automakers Confident 


By Jules Larochelle industry in 1961 totalled more than| sumer, through better new-car 



























_ Staff Correspondent a cay a and it paid — $830 | prices, the ee ee 
. . ; _| million in Canada for goods, serv-| panded sales and volume produc- 
hy g ee ee ae ices and taxes. tion, and the manufacturers of ve- 
r B justry execu 8 y hicles and parts, through larger 


The decline in sales of European 
cars became apparent some months 
ago. Sales of these cars totalled a 
record 126,000 in 1960. Their sales 
in 1961 are not likely to exceed 107,- 
000 units, a decrease of 15 percent, 
Walker said, because of the entry 


confidence in the outlook for 
62 in New Year’s comments. 
EB. H. Walker, president and gen- 
gal manager, General Motors of 
da, said: “The Canadian auto- 
nobile industry posted considerable 
gles gains in 1961 and—based on 


volume, specialization and improved 
profit margins.” 

Todgham added: “We fully real- 
ize that ‘extended content’ will re- 
quire Canadian parts manufactur- 
ers to climb out of their traditional 
and comfortable rut. But it will 














elect- : ; _|in force into the smaller-car mar- 
Te the now ie ie ask ak nd ket by Canadian manufacturers. | also mean that more economical 
Fray. Bae cconomy ind Ron W. Todgham, president,| Ways of manufacturing and mar- 

ime sales record for the industry. : 4 id: | keting motor vehicl more fav- 
Vice- and ‘ Chrysler Corp. of Canada, said: eting motor vehicles at re 
Ram- “Barring interruptions, passen- - : orable prices will emerge. 

ar production should reach Our company is confident that s 

ofsky a. 1962 will be a peak year for most “Therefore, we are certain that 


350,000 units—the highest level in 
six years. During the year just 
ended, the industry built an esti- 


implementation of the entire 


businesses in Canada. For the au- . 
Bladen package will serve both 


tomotive sector, however, the 


veral sa. 9 marketing outlook for the do- the short-term interests of con- 
1910. i satan, mn ae this mestically-produced vehicle is sumers and producers of vehicles 
iukee . level, Walker predicted, and shrouded in a cloud of uncer- | 4nd automotive parts and the 
Ssn. og soma 75,000 units An in-| tainty, arising largely from the long-term desires of these groups 
d to Motal rte ooneeemetien projects in| delay in government action on | for healthy, dynamic growth in 
rades grease & the Bladen Royal Commission | the Canadian economy and auto- 


the early part of next year could 


oe 7 
materially boost estimates, he ad- mobile industry. 


Karl E. Scott, president, Ford 
Motor Co. of Canada, said: 

“The year 1962 will see a quick- 
ening of Canada’s economic growth, 
reflecting the confidence that is 
being engendered by increased cor- 
porate profits and the greater avail- 
ability of capital for expansion. 

“Our North American - type 

compacts have successfully stem- 
med the growth of imported-car 
sales and we believe that Ford 
of Canada’s welter-weight cars, 
the Fairlane and the Meteor, will 


Report of 1961. 

“We believe that the consumer 
will provide an important stimulus 
to business activity through in- 
creased expenditures for durable 
goods. This view is strongly sup- 
ported by the current upturn in 
new-car sales and buying intentions 
for our 1962 models.” 

Todgham said much hinges on 
the implementation of the Bladen 
recommendations. 

If no further action is taken in 
1962, particularly on the key recom- 
mendation dealing with “extended 


“Prices for 1962 models are hold- 
ing at the level of 1961 and the 
industry hopes to hold the line for 
the balance of the year,” he said. 

Employment in the automotive 
industry reflects the general health 
of the economy and is expected to 
continue at a high level, Walker 

id. 

eavage employment for the in- 
Siutry in November was 32,800, 
hinest for that month since 1958. 
Wwes and salaries paid by the 
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vith content,” there are no good reasons Se sean meaner merge 
j for expecting peak levels of domes-| 8n automobule large an - 
Tit qi Top-Volume tic vehicle sales, lower prices, in-| pact but as roomy, though smal- 
creased employment or significant-| ler, than the big car.” 
rcent Renault Dealers ly improved profits in the industry, Scott also urged implementation 
rence 4 eet he said. a cee Se ie ee 
value On the other hand, if the com- | Said, which would spur the entire 
their Win Recognition plete Bladen package is imple- Canadian economy. 
ney.” MEW YORK.—Renault, Inc., an-| mented. the outlook for the in- Gordon E. Grundy, president, 
leof Bnoinced that its 25 top-volume| dustry in 1962 and the long pull | Studebaker-Packard of Canada, 
1 the Bdeters, representing 4.4 percent of| is for marked growth, Todgham | Ltd., said: 
sale, Mitstotal number of dealers in the| said. “The pickup in the 1961 economy 
juar- @Unted States, accounted for 32.6; Bladen’s “extended content” rec-| appeared earlier in the year than 
fotor # perrent of Renault sales. ommendation would require that a| forecasted by me and many other 
ich | ‘he 25 top dealers, Renault said,| greater percentage of components| businessmen. By mid-May, the de- 
sale @ are used in cars be Canadian-made. mand for automobiles outstripped 
Rsenthal Motor Co., Alexandria,| Todgham said adoption of this| Production and the industry went 
| thee #Va. Eastern Auto Distributors, requirement would benefit “the con-| into the 1962 model year with a 
us @ $line, Norfolk, Va.; Barry Foreign shortage of cars. 
price F Imports, St. Louis; Major Motors, “Thig demand has continued 


§t. Louis; Snuffy Smith Motor Co., 
Dalas; Empire Motors, Ports- 
math, Va., and E. G. Bradley Auto 
Saks, Richmond, Va. 

Don Schmid Motors, Inc., Wichi- 
ta; Art’s Cars, Inc., Dayton, Riviera 
Imports, Inc., Minneapolis; Hodges 
Foreign Sales, Ferndale, Mich.; 
McLean Motor Co., Hampton, Va., 
end United Auto Imports, Inc., Ar- 
lington, Va. 

L, J. Stanford, Lincoln Park, 
Mich.; Harrigan Motors, Kansas 
City, Kans; Omaha Imports, 
Omaha; Paul Greenlease Cadillac, 


and we are forecasting a total 
passenger car market for the 1962 
model year of something in ex- 
cess of 450,000 units, or an 8 
percent increase. We believe that 
Canadian-produced cars will take 
up all of this increase, plus a good 
portion of that business formerly 
held by imported automobiles.” 


Grundy said he based this opin- 
ion on the increasing popularity of 
the compacts and intermediate-size 
cars. He said complete implementa- 
tion of the Bladen recommenda- 
tions would give a further boost to 


U.S. Vehicle-Miles Total 


718.8 Billion in 1960 


WASHINGTON.—United States 
motor vehicle travel in 1960 total- 
led 718.8 billion vehicle-miles, an 
increase of 3 percent over 1959, 
according to Federal Highway 
Administrator Rex M. Whitton. 
Travel estimated for 1961, based 
on the first 10 months, is 733 bil- 
lion vehicle-miles. 

Passenger cars, almost 84 per- 
cent of the vehicles, accounted 
for 82 percent of the travel in 
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; & |Jacksonville, Fla; Rudy Hanke| for buses were less than one | tivity, 1962 can be an excellent year 

"ai Motors, Houston; Press Montgom- percent. with extremely modest, if any, in- 

om) ety Motors, Springfield, Mo.; creases in prices,” Grundy said. 
United Auto Sales, Wheaton, Md., 

Was 2nd West Motor Sales, Roanoke, |, 

bal: p Va. 

rat.) Renault ranks second in sales 

ines | 2Mong imports. 
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uiRosenberg Gets 


: 
i}/Salesman’s Permit 


anh 

oe WASHINGTON. — The dispute 

) if about Ross Rosenberg’s auto sales- 
man’s license has been settled— 
until Feb. 28. Rosenberg last week 


ef ; 
pe" was granted a salesman’s permit 


bal- 
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Dealers Aid Needy— 


At the Factories... 





General Motors 


Oliver K. Kelley has been named 
to head a new development group 
in General Motors Engineering 
Staff. Since 1959, Kelley has been 
technical assist- 
ant to Harold R. 
Boyer, general 
manager of De- 
fense Systems Di- 
vision. 

A native of 
Salo, Finland, 
Kelley came to 
the United States 
in 1921 and in 
1925 received B.S. 
and M.E. degrees 
Oliver K. Kelley from Chicago 
Technical College. In 1926-27 he 
took special automotive engineering 
courses at Massachusetts Institute 
of Technology. 

He joined Cadillac in 1927 and 
two years later was transferred to 
GMC Truck & Coach as a designer 
and special project engineer. He 
joined GM Engineering Staff in 
1937 and in 1939 became assistant 
chief engineer of Detroit Trans- 
mission. 


He rejoined Engineering Staff as 
engineer-in-charge of Transmission 
Development Section in 1940 and 
became known as one of the auto 
industry’s top specialists in auto- 
matic-transmission development. 

Kelley was named chief engineer 
of Buick in 1957 and remained there 
until his appointment as Boyer’s 
assistant in 1959. 








* * * 
Chrysler Corp. 


Six appointments on Chrysler 
Corp.’s styling staff has been an- 
nounced by Elwood P. Engel, styl- 
ing vice-president and director. 

Richard F. Baird, chief stylist of 
Imperial and accessory studios 
since 1957, becomes chief stylist for 
Plymouth and Valiant. William 
Brownlie, who had been manager 
of Imperial exterior styling since 
1956, is appointed chief stylist for 
Dodge and Lancer, and Clifford C. 
Voss, chief stylist, exterior design 
since 1957, becomes chief stylist for 
Chrysler and Imperial. 


Thomas Bannister, formerly chief 
of interior design, becomes chief 
stylist of interiors, and Robert E. 
B‘ngman, who has been chief stylist 
of exterior development and special 
projects, becomes chief stylist for 
advanced styling and research. 
Robert H. Kushler, formerly chief 
engineer of styling, has been named 
chief engineer of styling-engineer- 
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seatlier decision that Rosenberg is 










Which will be good until that date, 
the end of the current license year. 
Licensing officials awarded the|} 
license after the District Board of 
Appeals and Review reaffirmed an 


entitled to a salesman’s license, but 
not a dealer’s license. 

The Department of Licenses and 
Inspections denied both applica- 
tions last June because of allegedly 
improper business practices by 

Senberg in the past. Rosenberg 
then went to the appeals board. 
J. L. Igenfritz, superintendent of 
licenses and inspections, said Ros- 





100,000th Chrysler— 


pesseteaszsisszsszss 





The 100,000th Chrysler car of the year comes off the line in Detroit, marking a four- 
enberg’s conduct between now and year high in Chrysler production. C. E. Briggs, general manager of the Chrysler-Plym- 


a year ago. 


Feb. 28 will be a factor in the re-| outh Division, reports Chrysler's 1962 model sales are 30 percent ahead of 1961 sales 
mewal of the permit. 






ing development. 


% * * 


Ford Motor Co. 





Five appointments at the execu- 
tive stylist level have been an- 
nounced by Ford Motor Co. They 
are: 


A. L. Mueller, from head stylist, 
Thunderbird and Falcon section, to 
executive stylist, Lincoln-Mercury 
interiors; A. Gil Spear jr., from 
head stylist, preproduction styling 
section, to executive stylist, Lincoln 
and Comet styling. 


L. David Ash, from executive 
stylist, Lincoln-Mercury interiors, to 
executive stylist, Ford car styling; 
Don R. DeLaRossa, from executive 










Members of the Long Beach (Calif.) Motor Car Dealers Assn. again this year provid- 
ed trucks which the Volunteers of America used in distributing Christmas food, clothing 
and toys to the needy. Here, Hale Young, right, president of the dealer group, dis- 
cusses delivery plans with Capt. Fred Wessel of the Volunteers. — 





Late Personnel News 


stylist, Lincoln and Comet, to the 
same position in advanced and re- 
search styling, and John Najjar, 
from executive stylist in the ad- 
vanced, international and tractor 
studio, to the new position of ex- 
ecutive stylist, production and pre- 
production styling. 

Appointment of Leo W. Tobin jr. 
as director of a newly established 
office of product quality was an- 
nounced last week by John Dykstra, 
president, Ford Motor Co. 

Tobin, who joined Ford last Feb- 
ruary, as executive assistant on the 
manufacturing staff, will coordinate 
quality improvement programs 
throughout the company. 

Dykstra said the office of prod- 
uct quality will establish quality 
status reporting procedures on all 
company products, provide tech- 
nical aid for company staffs and 
divisions in the development of 
quality-improvement programs and 
assist in correcting specific quality 
problems. 

* * * 


Mack Trucks 


The appointment of four execu- 
tives to top posts at Mack Trucks, 
Inc., has been announced by Nich- 
olas Dykstra, Mack president. They 
are: 

Joseph I. Andreini, from opera- 
tions manager at 
Mack’s Allentown 
(Pa.) plant and 
acting plant man- 
ager at the Hag- 
erstown (Md.) 
plant to manu- 
facturing vice- 
president; George 
J. Dickey, from 
assistant to the 
president to ad- 
ministration vice- 4 
president, and Joseph I. Andreini 
Albert R. Carpenter, from con- 
troller to vice-president and con- 
troller. 

Dykstra also announced that 
Roger W. Mullin jr., has joined 
the company as executive assistant 
to the president. Mullin formerly 
served as secretary and corpora- 
tion counsel for Curtiss-Wright 
Corp. for eight years. 

* ok * 


Mercedes-Benz Sales 


Mercedes-Benz Sales, Inc., has 
announced the appointment of J. 
Gordon Miller as national sales 









J. G. Miller 
manager for the Auto Union-DKW 
line of vehicles. 

Robert L. Stevens, who had been 
administrative assistant to the 
Studebaker-Packard general sales 
manager, was named to succeed 
Miller as South Bend zone sales 
manager for Mercedes-Benz. 





Robert L. Stevens 
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The Man Behind the Wheel... 





Sales Testing the Simca 5’ 


Eprror’s Nore: This is another 
in a series of articles exploring 
the sales features of the import- 
ed cars. 

ok * * 
By William Carroll 
West Coast Editor 
HE Simca ‘5’ is a car with which 


familiarity breeds respect. The 


little French sedan has a lot more 
snap and go than might appear 
possible in view of a rather sedate 
body design. The price is $1,650 at 
East Coast ports of entry. 

The ‘5’ is a simple package 
without tricks or gimmicks. The 
sturdy overhead-valve engine has 
65 horsepower which, in relation 
to body weight, is good for sur- 
prising performance. Brakes are 
large; seating position is high; 
doors open wide, and the trunk 
is highly useful. 

Sturdy black rubber floor mats 
are well fitted, front and rear. 
There’s plenty of seat adjustment 
for most drivers, with dual visors to 
control bothersome afternoon sun. 
Women were most happy to find 
a vanity mirror on the right visor, 
a glove box big enough for a purse 
and an interior light they could use 
for makeup. The high seating posi- 
tion is comforting to long legs, 
with plenty of room in the back 
seat area for adults. 

An unusual feature of the Simca 
interior is extensive use of plastics 
around windows, glove box lid, 
door handles and minor fittings. 
One thing’s sure—they’ll never 
fade, rust or lose their color for 
the life of the car. 

bd * * 
4-Speed Transmission 


FOUR -SPEED transmission, 
with column- mounted shift, 
provides a good mixture of gear 


Obituaries 


James Hubert Mitchell 
CADIZ, Ky.—James Hubert Mitchell, 59, 
an auto dealer here for more than 20 years, 
is dead. 





* * * 


D. W. White 
LOUISVILLE.—D. W. White, 74, a re- 
tired auto dealer, died Dec. 15. He operated 
Banner Motor Sales here until World War 
II and Dixie Auto Sales in Richmond until 
1958. 
* * * 
Ralph Smith 
ATLANTA.—Ralph Smith, 64, Panama 
City, Fla., died Dec, 15. He was a retired 
zone manager of Chevrolet’s Atlanta Divi- 
sion. 
+ ok ca 


Earle K. Anthony 
LOS ANGELES.—Earle K. Anthony, 48, 
son of the late Earle C, Anthony, Los An- 
geles auto dealer, died Dec. 13. 
* . * 


H. Grant Wimbush 

DENVER.—H. Grant Wimbush, 79, one 
of Colorado’s first auto dealers, died Dec. 
12 in his home here, In 1912, Mr. Wimbush 
founded United Motor Sales Co., which 
later became Marsh-Wimbush, Inc, (Ford), 
from which he retired in 1949 as vice-presi- 
dent. 

* a 


Fisher J. Beasley 
KANNAPOLIS, N. C.—Fisher J. Beasley, 
Beasley-Cross Chevrolet here, died Dec. 11 
after several weeks’ illness. 
ok * * 


Frank J, Lynch 

CHICAGO.—Frank J, Lynch, 59, vice- 
president of Frank J. Lynch Buick Co., 
died Dec. 12 at the Mayo Clinic, Rochester, 
Minn. Mr. Lynch entered the auto business 
more than 30 years ago with his father, a 
Chicago Ford dealer. He organized the 
Buick dealership in 1938, He is survived by 
his wife, two daughters and a _ brother, 
Richard V. Lynch, who is president of the 
Buick dealership. 
* + * 


Walter E. Stone 
BELMONT, Mass.—Walter E, Stone, a 
Nash and Rambler salesman for 39 years, 
died Dec. 7. He was 77. Mr. Stone won the 
cross-country Glidden Tour in 1911. 
a + * 


Parke W. Davis 
BUFFALO.—Parke W. Davis, 59, truck- 
ing executive and a leader in highway safe- 
ty work, died Dec, 10. He was vice-presi- 
dent of M&G Convoy. 
* * * 


Gus J. Dekle 
PERRY, Fla.—Gus J, Dekle, owner of 
Dekle Motor Co. (Chevrolet-Oldsmobile) 
and former director of the Florida Automo- 
bile Dealers Assn., died. 
* * *” 


Roderick T. Peacock Sr. 
DUBLIN, Ga.—Roderick T. Peacock sr., 
68, Peacock Chevrolet Co., died Dec. 4. He 
was a Chevrolet dealer here since 1926. 
a 


Wessell H. Benjamin 
DECATUR, Ill.—Wessell H. Benjamin, 
63, sales manager for Barding Pontiac, 
died Nov, 21. 
* * * 


Frank R, Littman 
VERSAILLES, O.—Frank R, Littman, 
87, a retired auto dealer, died Dec, 2. 


sizes to nearly 50 percent on some 


Car tire prices have been increased 


bearing engine, all of which 
seems true. Accelerating and 
driving at high speeds is rather 
comfortable, credit for which, in 
my opinion, should be given to a 
tight, unit-construction body and 
solid suspension system. 

Like all inexpensive cars, the 
noise level is somewhat high, but 
there’s little question but what 
undercoating would control road- 
noise transfer. 

Roadwork in the Simca ‘5’ is 
pleasant at all legal speeds. Curves 
can be handled with aggression, 
and large cars will work hard to 
equal a Simca’s ability to navigate 
mountain roads. Wheel fight, tire 
squeal and sway are conspicuous 
by their absence. Best of all, no 


rattles developed. 
* * ok 


Trunk Is Selling Point 


A REAL selling point with the 
Simca is its trunk. A thick rub- 
ber mat covers the spare buried 
below the floor of the trunk. Just 
turn the key in the lid, and it rises 
elegantly into the air with a hid- 
den assist from four springs so 
packages can be loaded without 
trouble. 

Shoppers, grocery that is, will 
be among the first to become 
exicted about the convenience of 
the self-rising lid. 

Body construction is unusually 
tight with plenty of door sealing 
to keep out drafts and dust. Qual- 
ity of finish is better than one 
might expect on a low-priced im- 
port, with soft trim well-tailored 
and fitted, including the floor mats. 

There are a number of unique 
features that should appeal to buy- 
ers in this price class. The engine 
has a quiet, chain-driven camshaft 
and centrifugal oil filter that Simca 
claims is up to three times as effi- 
cient as other filters at high speeds. 

* * * 

USPENSION is conventional, ex- 

cept that soft rear leaf springs 

(for a good ride) are bolstered with 
coil springs to handle the load of 
rear-seat passengers. Result is that 
when two are in front, the ride is 
good. Add two or three more in the 


















































New Simca Engine— 


The Simca ‘5’ has a new 65-horsepower 
engine that displaces 78.7 cubic inches. 
The four-cylinder power plant has a five- 
main-bearing crankshaft and a centrifugal 
oil filter mounted on the end of the 


crankshaft. 


* * 


ratios. We found that by starting 
in first, then shifting to second as 
soon as possible and winding the 
engine tight, we could best many 
an American car from the stop- 
lights. 

Simca people emphasize the 
smoothness and freedom from vi- 
bration of their new five-main- 


New Price Policy 
Set by Firestone; 
Tires Reduced 


AKRON.—Firestone Tire & Rub- 
ber Co. has announced a simplified 
dealer pricing policy and list-price 
reductions on the popular types of 
car tires, most farm tires, all truck 
tires except certain off-the-highway 
types and all tubes, effective Jan. 1. 
Reductions range from 4.1 to 33.1 
percent, the firm said. 

“The new pricing policy consti- 
tutes a revolutionary change and is 
the first major revision in our pric- 
ing system since 1957,” said E. B. 
Hathaway, sales vice-president. 

It eliminates the former discount 
system, simplifies the dealer’s pro- 
cedure for keeping business records 
and streamlines the entire pricing 
structure at both the wholesale and 
retail levels, he added. 

The list prices of passenger tires 
have been adjusted to more real- 
istic levels and combined with the 
policy changes, place Firestone 
dealers in a stronger competitive 
position, Hathaway said. 

Retail price reductions on some 
car tires range from 4.1 to 9.1 per- 
cent, on truck tires from 18.3 to 33.1 
percent, and on farm tires from 5.9 
to 30.4 percent, he said. 


Goodrich Shifts 


Its Tire Prices 


AKRON —B. F. Goodrich Tire 
Co. has announced a complete re- 
alignment of retail tire prices and 
discounts. 


A new truck tire price schedule, 
which the company said is designed 
to simplify and make more realistic 
its price structure, will bring its 
published list prices more in line 
with retail selling prices. It does 
not materially change the current 
price of tires to its dealers, Good- 
rich said. 


Special discounts have been elim- 
inated so that suggested retail 
prices for truck and farm tires are 
reduced in varying amounts rang- 
ing from 19 percent on commercial 


Personal Income 
Shows Big Gain 
During Month 


WASHINGTON. — Personal in- 
come in November moved up to a 
seasonally adjusted annual rate of 
$429 billion from $425 billion in 
October, the Department of Com- 
merce announced. 

November is the second succes- 
sive month in which the total] in- 
come flow has advanced by $4 bil- 
lion, a pace equalling that attained 
in the early months of the recovery. 

Of the November rise, $2% billion 
came from the increase in wage and 
salary disbursements. Net income 
of farm operators rose nearly $750 
million, and the advance of other 
income components contributed an 
additional $750 million. 

The largest payroll advance, $1.3 
billion at seasonally adjusted an- 
nual rates, occurred in manufactur- 
ing. Gains in hours worked per 
week, employment, and hourly 
earnings each contributed to the 
rise with the largest part—nearly 
half—attributable to the longer 
work week. 

Within the manufacturing indus- 
try, two-thirds of the overall ad- 
vance stemmed from a further rise 
in automobile production as No- 
vember was the first month entirely 
free of major strikes since the shut- 
downs for model changeover. 

Other durable goods industries 
showing payroll increases in No- 
vember included primary and fab- 
ricated metals and electrical ma- 
chinery. In the nondurable goods 
area, the largest advances were in 
leather and food, with smaller gains 
in apparel and textiles. Most other 
major manufacturing industries 
showed little change in payrolls 
from October to November.- 





of the very large off-the-road sizes. 


a few cents a tire, the company 
reported. 


AMA Elects Wilner 


DETROIT.—Alexander S. Wilner, 
vice-president, Foreign Division, 
White Motor Co., has been elected 
chairman of the Export Committee 
of the Automobile Manufacturers 
Assn., succeeding William R. Daly, 
International Harvester Co. 




























High Mark for Simca '5'— 


The size, performance and economy of the new Simca ‘5’ four-door sedan were 
praised by William Carroll, who sales-tested the car for Automotive News. Carroll 
averaged 25 miles per gallon in city and country driving. East Coast Port-of-entry 


price of the Simca ‘5’ is $1,650. 
* * * Oo 


Minkel Sees Gains 
In Fleet Sales 


SOUTH BEND. — L. E. Minkel, 
marketing vice-president for Stude- 
baker-Packard Corp., predicted a 
50-percent increase in Lark sales to 
state, county and municipal goy- 
ernments during the 1962 mode] 
year. 

In overall fleet business, Minke] 
looks for a 20-percent increase over 
the 1960 model year, when Stude. 
baker established a record high for 
fleet sales. 


Total fleet sales for the first two 
months after the 1962 models were 
introduced ran 11.3 percent over the 
first two months of the 1960 mode] 
year and nearly 48 percent over the 
like period a year ago, Minkel said, 

Studebaker announced that it has 
been the successful bidder on an 
additional 2,000 cars and trucks for 
the State of California. 


rear, the car remains level and ride 
comfortable. 

Universal joint maintenance will 
be at a minimum, as the front joint 
is flexible fabric which requires no 
attention or lubrication. 

A portion of the credit for the 
car’s smooth handling should be 
given use of a roller-bearing- 
mounted worm and roller steer- 
ing box, which reduces wheel ef- 
fort to a minimum, 

Though the engine appears iden- 
tical to previous Simcas, the block 
is new. This was necessary to in- 
stall the new five-bearing crank- 
shaft, which provides 30 percent 
more surface of support, while dis- 
tance between points of support is 
reduced by 50 percent. 

The Simca’s best points are size 
of the package, performance, fuel 
economy and large brakes for max- 
imum safety. It’s a natural] for city 
use by families with two or three 
children and could easily become 
the favorite car of the family if 
left at home for housewife use. 


meae « wees coo eee oe ee 





U. S. Cites Troubles ... 


Transit-Policy Aid Asked 


LOS ANGELES. — Aid of the 
transportation industry in mapping 
a national transit policy was asked 
here by Clarence D. Martin jr., un- 
der-secretary of commerce for 
transportation. 

Martin, a former auto dealer, 
told a luncheon meeting of the 
Los Angeles Chamber of Com- 
merce that the nation has a big 
transportation problem. 

“Every branch of our common- 
carrier service is in trouble,” he 
said. “This trouble has taken the 
form of heavy financial losses, de- 
terioration of service to the public 
and failure to take advantage of 
the most modern advances of re- 
search and development.” 

Martin said President Kennedy 
has asked the Commerce. Depart- 
ment and the carrier industry to 
recommend to him a national 
transportation policy. 

“We are starting without precon- 
ceptions of any kind,” he continued. 
“The Secretary of Commerce and 
all the rest of us are listening to 
everybody these days. We have in- 
vited everyone concerned to give 
us specific recommendations for 
action.” 

He called the common carrier 
the “basic instrument in carry- 
ing out a public policy for trans- 
portation service.” 

Discussing the objectives of an 
improved policy, Martin said the 
principal need is for a “program of 
actions.” 

“First,” he continued, “there will 
be the carrying out of recommen- 
dations for administrative actions 
that can be done by the Adminis- 
tration without changes in law. 

“Second, there will be a legisla- 
tive program, the recommendation 
to the Congress by the President 
for changes in the laws governing 
the promotion and regulation of 
transportation.” 

The third phase of activity, Mar- 
tin added, will be hearings, de- 
bates and public discussions of the 
legislative proposals. 

The fourth phase will be the 
administration of any recommen- 
dation enacted into law, he said, 
adding that “it is here that we 


really activate a national trans- 
portation policy. 

“It is in this phase that we need 
new ideas more than in any other,’ 
he said, “yet very little attention 
has been given this question in 
past transportation studies. 

“Our transportation problems 
will not be solved until we find 
transportation services improving 
under the new legislative stané- 
ards,” Martin said. 

“It will be in this phase that 4 
more intensive pattern of govern 
ment-industry cooperation will bk 
most essential,” he said. 










Vanderbilt Changes Name 


NEW YORK.—Vanderbilt Tire & 
Rubber Corp. has changed its name 
to VTR, Inc. 


Ena 


For Rates, Etc., See Next Page 


























HELP WANTED 





USED CAR MANAGER for large Chicag 
dealership, Must be energetic, capable ¢ 
developing retail used-car sales and abi 
to hire and handle salesmen, Prefer % 
to 50 years-of-age. Top base salary plu 
incentive. Please submit photo, complet 
résumé of experience, plus salary desired 
and availability, Box 3031, c/o Autome 
tive News, Detroit 7. 





AN EXCEPTIONAL 
OPPORTUNITY 


Sales manager with general sales man- 
ager potential. Must be a man of high 
calibre who is ambitious to get ahead 
and can field a strong efficient sales 
organization. Capable of selling 4 
minimum of 1,350 new units annually. 
An association with this particular 
large Ford dealership offers sound 
future opportunity as well as sub- 
stantial earnings now. Will be located 
in Pittsburgh, Pa. territory. This posi 
tion must be filled by Dec. 31, /96l. 
Box 3013, c/o Automotive News, De- 
troit 7. 
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HELP WANTED 


DISTRICT 
_ MANAGER 


on Manufacturing Company, 
most producer of steam clean- 
equipment and compounds, has 
opening for aggressive sales repre- 
sentative to work with distributors, 
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MISCELLANEOUS 
WHY SETTLE FOR LESS... 


No Other Tow Bar 
Can Give You These 
Outstanding Engineering Features 


*CADALLOY STEEL CAST 


COUPLING HEADS LINED 
TO PROTECT CAR BUMPERS. 





demonstrating and selling in metro- 
itan New York and New Jersey 
grea (other areas also available). 
licant should have experience in 
giling through automotive jobbers 
gad distributors of industrial and 
construction equipment. 
Sdary and expenses during qualify- 
ing period. Substantial drawing ac- 
¢osnt against liberal commissions 
after qualification. Full details first 
letter. Qualified applicants will be 
interviewed locally. 
Write Box 3034, c/o Automotive 
News, Detroit 7. 
——————_—_—_—_= 


20LET SERVICE MANAGER—Ex- 
Pictence and ability to handle one of 
largest Eastern shops. New buildings, 
well staffed, $40,000 customer labor po- 
tential. Income will be highest in zone. 
Replies confidential. Box 3028, c/o Auto- 
motive News, Detroit 7. 


nents 
GENERAL MANAGER 


Metropolitan Automobile Dealership 


Selected applicant must have retail automo- 
bile dealership management experience with 
preven ability to direct all phases of a vol- 
ume operation profitably. This position affords 
the right man a real challenge, with excellent 
ganing power and unlimited opportunity. 
Swstantial base salary and bonus arrange- 
mot will provide potential earnings over 

000 annually. Must be willing to relocate. 
~ submit complete employment record 
wit results obtained and commercial refer- 
enes to Box 2987, c/o Automotive News, 
Deoit 7. Applications held in strict con- 


fidnce. 


Business 
Management 
Representatives 


xcellent opportunity with growing 
\utomobile company for experienced 
nen with accounting and automotive 






lackground. 


IEPLY BY LETTER ONLY stating age, 
location preference and 





ixperience, 
salary desired. Inquiries will be kept 
onfidential. 


American Motors Corp. 
Business Management Department 
14250 Plymouth Road 
Detroit 32, Michigan 





AVAILABLE FIRST OF YEAR: Ex-auto- 


Mobile dealer, Nine years direct dealer 
“Big Three;’’ five years’ factory repre- 
sentative manufacturers’ level ‘Big 
Three’; four years sales and sales man- 
ager automotive equipment; other auto- 
Motive experience in sales and service. 
Want position with manufacturer as sales 
Manager or sales, commission or salary, 
Northwest area. Salary flexible. Prove 
ability upon request, Box 3032, c/o Au- 
tomotive News, Detroit 7. 


NEW AND USED CAR MANAGEMENT 
TEAM (2), now employed with success- 
ful new car dealership, desires to relocate 
to warmer climate. Proven record of 
ability. Potential $15,000 income neces- 
sary. All inquiries will be answered by 
phone. Box 3039, c/o Automotive News, 
Detroit 7. 

SERVICE MANAGER, 45 years of age, 25 
years’ experience General Motors servic- 
ing, past 15 years as service manager. 
Excellent factory and customer relations, 
best of references. Will relocate January 
ist. Box 3023, c/o Automotive News, 
Detroit 7. 


GENERAL OR SALES MANAGER, 20 
years’ experience Chevrolet and Ford 
dealers. New England location preferred. 
Available after December 15, Excellent 
dealer, factory references. Box 2989, c/o 
Automotive News, Detroit 7. 


SALES MANAGER—Ten years’ with pres- 
ent employer, College graduate, refined 
and dignified. Believe in quality and hard- 
Selling—no pressure, Capable of general 
and/or sales management, Prefer East 
Coast. Expect $13,000 plus. Box 3035, ¢/o 
Automotive News, Detroit 7. 

SERVICE FOREMAN — Long experienced. 
Reliable, sober, single. Free to relocate. 


Box 3029, c/o Automotive News, De- 
troit 7. 













































DEALERSHIPS AVAILABLE 


SOUTHERN ONTARIO DEALERSHIP IN 
300,000 TRADING AREA handling pop- 
ular domestic line and several major im- 
port lines; 1,200 new and used volume 
with all franchises exclusive in area. 
Large, modern, fully equipped premises, 
body shop, etc. in top location, and used 
car operation with up-to-date offices, etc. 
Operation established and proven profit- 
able for many years, Will negotiate re: 
Lease or purchase. Reply to Box 3003, 
c/o Automotive News, Detroit 7. 


HANDLING RAMBLER—long established 
—over 100 cars yearly. Reasonably pric- 
ed if you can qualify as quality person 
who deserves our loyal customers. Area 
size makes it possible for you to expand 
to size of the third or fourth largest deal- 
er in U. S. Real estate can be leased cr 
purchased, Unique opportunity for you to 
become large volume dealer or select 
clientele for 100 cars yearly. Make in- 
quiry to Box 3037, c/o Automotive News, 
Detroit 7. 


AVAILABLE — Dealership handling Ford- 
Mercury. Dealer must retire on account 
of health. Located in ‘‘a sportsman’s 
paradise,’’ county seat, natural resources: 
Gas, oil, coal and coke, Trona, Phos- 
phate; reclamation being developed; large 
live stock area. Detailed information fur- 
nished on request. Box 3038, c/o Auto- 
motive News, Detroit 7. 


AGENCY HANDLING DODGE-DART, in- 
dustrial town in south Jersey, population 
25,000. New, modern building less than 
two years old. Building and business for 
sale or will lease building. Illness forces 
sale. Purchaser must have factory ap- 
proval. Box 2992, c/o Automotive News, 
Detroit 7. 


AGENCY HANDLING DODGE CARS and 
trucks, northern Indiana on two lakes, 
good locality for an aggressive party. 

Reason for selling, retiring. Sell business 

and property or rent property. Box 3036, 

c/o Automotive News, Detroit 7. 


AGENCY HANDLING LARK-HAWK in 
small Southern California town, Main 
street location. New building that can 
be leased, no real estate to buy. Address 
Box 3027, c/o Automotive News, De- 
troit 7. 


FRANCHISE HANDLING FORD, northern 
New Jersey, 1,200 new units annually. 
Reply to Box 3033, c/o Automotive News, 
Detroit 7. All replies confidential. Invest- 
ment $225,000. 

HANDLING GENERAL MOTORS LINE. 
Excellent Florida location. Box 655, 
Scarsdale, New York. 











DEALERSHIPS WANTED 


FORMER GM DEALER with cash for im- 
mediate takeover of a small to medium- 
sized Cadillac, Chevrolet, Ford or Cadil- 
lac dual agency in path of high potential, 
metropolitan growth in Southern Califor- 
nia, middle East Coast, east coast Florida 
or Southwest. Box 3030, c/o Automotive 
News, Detroit 7. " 


VOLKSWAGEN OR CHEVROLET DEAL- 
ERSHIP. Young, experienced, aggressive 
man looking to buy either a partnership 
or complete agency. Your reply kept 
strictly confidential, Box 3017, c/o Auto- 
motive News, Detroit 7. 





COLLECTIONS, REPOSSESSIONS 


DEALERS, FINANCE FIRMS, BANKS: 
Send your SKIP problems to Home De- 
tective Co., Inc., Box 862, Greensboro, 
North Carolina — Direct phone: I-919- 
BR22034. Write for listing forms. 40 
years in business — facilities in every 
state and abroad. America’s Premier Skip 
Bulletins free upon request, Fast daily 
service Fort Bragg, Cherry Point, Camp 
Lejeune, Testimonials from customers 
thruout U.S.A. 





DEALER SERVICES 





1962 Auto Costs! 


Discover how much your Deal's cars really 
cost. The book, "AUTO COSTS," gives you 
the factory invoice prices of all 1962 American 
cars, 25 foreign cars, 4 American trucks, and 
all their equipment. Used by dealers and 
banks nationwide.. Order your ‘62 edition 
today for only $10—three year subscription $18 
(including all supplements). 


AUTO COSTS, Spencer Publishing Company, 





Liberty, N. Y. 
USED CAR DEALERS ATTENTION: If 
sales are off, profit structure too low 


and expenses too high, then let us analyze 
your business. Send two copies of your 
advertisements and we will send you an 
outline analysis free of charge. Box 3040, 
c/o Automotive News, Detroit 7. 





TWO ESSENTIAL SERVICES 


INVENTORY SERVICE 


Parts, accessories and similar goods. 


APPRAISAL SERVICE 


Furniture—Equipment—Machiner y—Tools 
For Buy/Sell Agreements, Annual Fiscal 
Reports, Tax, Banking and insurance 


Write for free 
“Hidden Earning Power" booklet. 


AUTOMOTIVE INVENTORY & APPRAISAL CO. 
10040 Freeland Ave. Detroit 27, Michigan 
WEbster 3-6445 








CARS FOR SALE 






IMPORTANT NOTICE 


Dealers are cautioned that before 
purchasing any import automobiles 
truck: should 


or S, be sure to 
check the seller as to what, if any, 


excise taxes and duties have not 
been paid on the vehicles. 


Ample Supply of 


CLEAN 
USED 


CARS 
1961 - 1960 - 1959 


MOST MAKES 


CURRY 


CHEVROLET 


B'way & 133rd St., N. Y. C. 
Ed Hogan AD 4-6000 


"62 
VOLKSWAGENS 


Fully Americanized 
Delivery to any port 
in U. S. A. 


SPECIAL PRICE 
ON VOLUME 


ALL NATION'S 
TRADING CO. 


10 Fenton Drive Millburn, N. J. 
Phone: ESsex 2-1286 


NEED CLEAN 
USED CARS? 


We Have Them — ‘57s Thru ‘61s 


FORD, CHEVY 
Plus Other Popular Makes 


Call us when you hit Detroit. We will 
make your visit profitable and pleasant. 


Call Used Car Manager 




































PARTS FOR SALE 


LLOYD PARTS for all models, Complete 
stock, Fast service, Foreign Cars Corpo- 
ration, 1812 South Andrews Ave., Fort 
Lauderdale, Florida. JA 2-7491. 


LLOYD PARTS—complete stock, Prompt 


shipment. Greene County Motors, Cat- 
skill, New York, Phone: 2000. 


BMW 


National Parts Depot for 
automobiles offers its service. 


Complete Stock of Parts and Acces- 
sories for ISETTA 600, 700, 502, 503, 
507 MODELS. 


BMW AUTOMOBILE 
PARTS, INC. 


5711 Boulevard East 
West New York, New Jersey 
Tel.: UNion 3-6622 (Area Code 201) 















FOR SALE—15 brand new 1961 Hurricane 
4-cylinder Jeep motors, complete with 
everything except starter-clutch disc and 
pressure plate. Removed from new Willys 
Jeeps for Diesel replacement. $350 each 
F.0O.B. Ontonagon, Labyak Motor Sales, 
Phone 162, Ontonagon, Michigan. 





SPARE PARTS FOR SALE 


NSU PRINZ and NSU SPORT PRINZ 
spare parts and accessories, complete 
stock, including new NSU PRINZ 4. 
Contact nearest distributor or Ludwig 
Motor Corp., 421 E, 91st St., New York 
28. TRafalgar 6-7010. (Importer for 
NSU cars and parts: Transcontinental 
Motors, Inc., 230 Park Ave., New York 
17. MUrray Hill 9-2710.) 


PARTS WANTED 


OBSOLETE AND SURPLUS genuine Ford 
auto and truck parts, 1928 to 1955, large 
or small quantities. Contact E, J, Pear- 
tree, Broker, P. O. Box 242, Rome, 
Georgia. Phone: 404-232-8336. 








TRUCKS FOR SALE 

TWO NEW DUMP TRUCK BODIES and 
hoist: One C760 hoist, less P.T.O, 254 
11’ 7’ 8/10 yds. % cab shield, $1,200. 
One T631022 (T-711) less P.T.O. 254 11’ 
7’ 8/10 yds. % cab shield, $1,300. Hor- 
ace Motors, Inc., 222 S. Grove Ave., 
Elgin, Ill, SH 1-9400. 


BUSES WANTED 








WE NEED USED BUSES FOR EXPORT. 
Keep our name in your files and always 
let us know what you have, Autotrac 
Equipment Co., 905 Queen & Crescent 
Blidg., New Orleans, Louisiana. 


SHOP EQUIPMENT WANTED 








WANTED TO BUY — Automobile paint 
booth, size 14’ x 24’ or over, equipped 
with lighting and fans, Will consider 
oven-type booth, We are also interested 
in floor-type hoist. Write details to Mr. 
Richard Lucas, Taylor Chevrolet, Inc., 
342 Lincoln Ave., Lancaster, Ohio,” 


SEE PAGE 21 
for the nation's 
TOP AUTO AUCTIONS 








*CADALLOY STEEL CAST 
YOKES WITH HEAVY DUTY 
TUBULAR STEEL "Vv" 
SECTIONS TO RESIST 
STRAIN & STRESS. 


*Cadalloy Steel Castings 
Minimum Yield Point:. 
46,000 Lbs. Per Square Inch 


2 
UNIVERSAL SWIVEL ACTION 
ON COUPLERS FUNCTIONS 
IN UNISON WITH SPRING 
SUSPENSION ON ALL CARS 
FOR SMOOTH & SAFE 
TOWING. 


BOLTS, NUTS & WASHERS 
ARE USED TO MAINTAIN 
SNUG FIT OF ALL CONNECTIONS 


NO RIVETS TO LOOSEN AND 
CAUSE PREMATURE WEAR 


* 
THE SUPERIOR 
BLUE CHIP 


TOW PILOT 


With Lubricated Automatic Brake 
and Brake Cable 


Dealers’ List Price, F.O.B. Factory. . . $69.80 
Dealers’ 25% Discount ..... oteéa. ree 


Dealers’ Net with 4 $52.35 


Standard plus 2 Large 
Adapter Clamps Fed. Tax. Inc. 


THE FAMOUS 
MOTO-MATIC 


TOW GUIDE 


With Universal Swivel Action! 
Four Clamp Hook-Up 


Dealers’ List F.0.B, Factory ..... ---$59.80 
Dealers’ 25% Discount . 14.95 


$44.85 


Fed. Tax. Inc. 






“ON THE BALL” 


TOW PILOT 


with *Cadalloy Steel Safety Coupler 
Dealers’ List F.O.B. Factory 
Dealers’ 25% Discount 


Dealers’ Net with 2 
Standard plus 2 Large 


Adapter Clamps 


$38.25 


Fed. Tax. Inc. 


Substantial Discounts 
To Distributors 
Write for Illustrated Catalog 
PILOT DISTRIBUTING CO. 
Factory Sales Division 
BATTLE CREEK 9, MICH. 
Phone WO 2-5257 All Depts. 
“Leaders in the Industry 
since 1939" 
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DICK LURIE FORD 


24750 Greenfield — Lincoln 8-0800 
Oak Park, Michigan (Suburb of Detroit) 








LOST OR STOLEN: 1958 Chevrolet Brook- 
wood station wagon, motor and serial 
No. D58J 121 926, Montana license No. 
3-287, tab No, 7-5370. Registered to per- 
sons known as Thomas F. and Frankie 
B. Smith, Lienholder: 1st National Bank, 
Missoula, Montana. $25.00 reward for 
any information leading to recovery of 
this vehicle, Notify Bakke Motor Co., 
Missoula, Montana. 
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New Subscription Order 


Send Automotive News to Address Below 
U. S., Canada and U. S. Possessions 
One Year $9 [] or Two Years $16 [] 


All Other Countries — One Year $13 [] or Two Years $22 [] 





AUTOMOTIVE NEWS, 965 E. JEFFERSON, DETROIT 7, MICH. 
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For reconditioning fork lift trucks, towing tractors and carriers 


CLARK EQUIPMENT COMPANY 


announces the new line of 


CLARK KromeX PISTON RING SETS 


with Electro-polished Stainless Steel oil rings 
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CHECK THESE POSITIVE ADVANTAGES OF STAINLESS STEEL OIL RINGS 
WHEN RE-RINGING OR RE-BORING YOUR ENGINE 
e Hold their fit in the cylinder e Easy to install e Instant 


oil control e Seat instantly e Maintain, original tension 
AND THESE ADVANTAGES OF CHROME-PLATED TOP COMPRESSION RINGS 
e Positive blow-by control e Instant seating e Long life 


These advantages are yours when you use Clark KromeX 





replacement piston ring sets. Available from your Clark dealer. U.S. Pat. No. 2,789,872 


Fe Leys] 4 CLARK EQUIPMENT COMPANY 


3 t ov ; 8 ee |S Ae Ti 7300 South Cicero Avenue, Chicago 29, Illinois 
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